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THIS  LITTLE  BABY  DOES  IT  BOTH  WAYS. 
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BUT  MUM  KNOWS  NURSERY  IS  BEST. 

The  fact  is,  whether  a  mother  chooses  to  breastfeed  or  bottlefeed,  there's  a  product  in  the  Nursery  range  to  help  her. 
From  breast  pumps  and  nipple  shields  to  the  new  shaped  feeder  and  teat.  (The  next  best  thing  to  breastfeeding). 
There's  never  been  a  better  time  to  stock  Nursery.  Whole  page  consumer  advertisements  are  putting  mums  in  the  picture 
So  when  they  come  to  choose,  naturally  they'll  choose  what's  best  for  them     Q|^|_J[^Ef[_J  Y| 

Giving  mother  and  baby  the  best  of  both  worlds. 

For  further  details  contact.  Customer  Services,  Lewis  Woolf  Gnptight  Limited.  144  Oakfield  Road,  Selly  Oak,  Birmingham  B29  7EE  Telephone  021-414  1122 
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Staying  healthy: 
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CP  Pharmaceuticals  announce 
a  new  professional  standard  in 
Original  Pack  Dispensing 


CP  Professional  Generics  meet  the  growing  need  for  original 
packs,  with  a  range  of  products  specifically  designed  with 
both  pharmacist  and  patient  in  mind. 

Convenience  and  security  are  enhanced  with 
child  resistant  blister  packaging  and 

tamper  evident  cartons.  g^^fl 


Patient  understanding  is  improved  by  the 
inclusion  of  a  comprehensive  Patient  Information 
Leaflet  with  each  product. 

Original  packs  are  now  accepted  as  the 
dispensing  form  of  the  future. 

CP  Professional  Generics  meet 
tomorrow's  dispensing  needs  —  today. 


For  further  information  please  contact  FREEPHONE  0800  262570. 
CP  Pharmaceuticals,  Red  Willow  Road,  Wrexham  Industrial  Estate,  Wrexham,  Clwyd  LLO  9PX. 
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COMMENT 


The  Government  seems  to  have  drawn  back  from  any 
attempt  to  reform  Sunday  trading  practices  in  the  life  of 
this  Parliament,  either  by  amending  the  1950  Shops 
Act  or  by  introducing  new  legislation. 

The  14-vote  defeat  inflicted  on  the  Government's  last 
Sunday  trading  foray,  the  1986  Shops  Bill,  must  still  loom 
large  in  the  minds  of  Ministers.  And  this  despite  the  sea 
change  in  public  opinion  which  looks  to  have  shifted  in  favour 
of  amending  the  legislation  (in  1986  letters  to  Government 
were  6:1  against  the  Bill).  Evidently  the  Government  does 
not  think  it  has  identified  a  compromise  that  would  satisfy  both 
Keep  Sunday  Special  campaigners  and  the  Shopping  Hours 
Reform  Council  lobby. 

No  one  is  in  any  doubt  that  the  present  legislation  is  both 
unsatisfactory  and  poorly  applied  by  local  authorities.  NPA 
director  Tim  Astill  has  just  made  this  point  once  more  to  the 
Home  Office.  As  Mr  Astill  says: '  'Whatever  the  solution  to 
the  Sunday  trading  dilemma,  we  do  not  believe  it  lies  in 
allowing  retailers  to  flout  the  law  because  it  is  not  being 
enforced  or  because  they  are  content  to  treat  the  fines  as  an 


acceptable  business  expense." 

It  is  the  multiple  DIY  chains  that  are  the  main  offenders 
and  who  are  being  allowed  to  alter  trading  practices  by 
default.  They  have  little  to  lose,  whereas  wholesale  change, 
effected  with  or  without  legislation,  will  damage  many  small 
retailers  who  may  feel  obliged  to  open  when  it  is  uneconomic 
for  them  to  do  so.  The  SHRC  proposal  to  allow  six-hour 
opening  between  noon  and  6pm  with  shops  under  3,000sq  ft 
able  to  open  on  Sunday  mornings,  would  place  unreasonable 
pressure  on  many  smaller  retailers  for  whom  the  KSS 
proposal,  extending  the  types  of  retailer  able  to  open  in 
emergency  or  in  special  circumstances,  is  more  acceptable. 

If  the  selective  rota  opening  and  emergency  service 
offered  by  pharmacists  can  satisfy  demand  for  essential  and 
non-essential  medicines,  then  similarly  restrictive  opening 
patterns  for  less  vital  commodities  should  be  able  to  satisfy 
public  demand.  Any  open-all-hours  policy  will  militate  against 
the  small  retailers,  driving  consumers  to  the  "big  boys"  for 
whom  such  opening  is  cost-effective.  But  for  the  present, 
policy  is  in  the  hands  of  local  authorities. 
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PMR  and  residential 
training  packs  ready 


The  training  packages  which 
contractors  or  their  employees 
will  have  to  complete  before  they 
can  be  remunerated  for  residential 
home  visits  or  keeping  patient 
medication  records  will  be  ready 
by  the  beginning  of  April. 

But  agreement  has  yet  to  be 
reached  between  the  Department 
of  Health  and  the  Pharmaceutical 
Services  Negotiating  Committee 
on  how  the  training  packs  wilJ  be 
distributed  and  who  will  be  eligible 
to  apply. 

Each  package  is  made  up  of 
self  contained  distance  learning 
modules  which  should  take  around 
half  to  three  quarters  of  an  hour  to 
complete.  These  will  be 
complemented  in  the  longer  term 
by  optional  workshops. 

The  packages  have  been 
edited  by  Robert  De  wdney  of  the 
Pharmaceutical  Society's 
education  department.  Some 
2,000  copies  of  the  residential 
homes  package,  and  3,000  of  the 


PMRs  package  have  been 
produced.  There  are  differing 
views  on  how  high  the  level  of 
demand  will  be. 

C&D  understands  the 
distribution  is  likely  to  be 
controlled  centrally  by  the 
Department  of  Health.  A 
spokesman  said  the  Department 
would  make  arrangements  to  let 
contractors  know  when  the 
booklets  are  available. 
Pharmacists  are  likely  to  have  to 
complete  an  application  form,  with 
priority  being  given  to  contractor 
applicants  (who  may  apply  on 
behalf  of  their  employee 
pharmacists).  Locum  and  part 
time  pharmacists  will  have  low 
priority  if  the  initial  demand 
exceeds  supply. 

Beth  Taylor,  principal 
pharmacist  (community)  at  King's 
College  Hospital,  outlined  the 
contents  of  the  residential  homes 
package  at  the  South  East  regional 
pharmaceutical  conference  last 


weekend. 

It  consists  of  1 1  main  units  and 
three  support  units.  The  topics 
covered  are:  1  Historical 
perspective,  2  Residential  homes 
in  the  '80s,  3  People  who  live  and 
work  in  residential  homes,  4  Initial 
steps,  5  Principles  of  self 
administration  of  medicine,  6 
Medicine  systems  and 
documentation,  7  Giving  advice 
about  the  medication  process,  8 
Giving  advice  to  home  staff  about 
medicines,  9  Household 
remedies,  10  Review  of  elderly 
people's  medication,  11  Mental 
disorders  in  the  elderly. 

The  support  units  cover  the 
structure  of  the  health  service  and 
social  services,  care  in  the 
community  and  its  pharmaceutical 
implications,  and  advice  on 
handling  awkward  situations. 

Mrs  Taylor  emphasised  that 
the  initial  approach  was  absolutely 
vital  in  establishing  usefulness  of 
the  pharmacist. 


Script 
charges  up 
7.7pc 

From  April  1  National  Health 
Service  prescription  charges  are 
to  increase  from  £2.60  to  £2.80. 

Announcing  the  increases  in 
the  Commons  last  week,  Health 
Secretary  Kenneth  Clarke  said: 
"This  7.7  per  cent  increase 
reflects  the  higher  costs  of 
pharmaceutical  services  and  will 
provide  an  extra  £10m  in  income, 
helping  us  increase  the  total 
resources  available  to  the  health 
service  in  England  and  Wales  by 
the  equivalent  of  over  £2  billion  I 
next  year. 

'  'The  new  charge  will  continue  I 
to  represent  less  than  half  the  costl 
of  an  average  prescription  to  the  I 
NHS.  Under  existing  exemption] 
arrangements,  over  three-] 
quarters  of  prescriptions  are! 
provided  free  of  charge  and  these! 
arrangements  will  continue. ' ' 

The  four-monthly  and  annual! 
prepayment  certificate  fees  willl 
increase  from  £13.50  and  £37.50,1 
to  £14.50  and  £40  respectively.  I 

Charges  for  each  elastic! 
stocking  supplied  through  the! 
hospital  service  rise  to  £2.8C| 
(currently  £2.60)  and  to  £5.60  foil 
a  pair  (£5.20).  There  are  alscj 
increases  in  charges  for  wigs,] 
surgical  brassieres  and  spinal  oil 
abdominal  supports  supplied 
through  the  hospital  sen-ice. 

Also  from  April  1  regulations 
are  to  be  made  under  the  Healtl 
and  Medicines  Act  to  extend  the! 
system  of  fully  proportional 
charges  for  dental  treatment  tc 
include  dentures  and  bridges 
"This  means  that  all  charges  foi 
dental  treatment  in  the  genera 
dental  and  hospital  services  will  btj 
on  a  uniform  basis  as  a  fixet 
proportion  of  cost",  Mr  Clarke 
explained. 

CD  licence 
fees  up  3.5pc 

Fees  payable  for  licences  ti 
produce,  supply,  offer  to  supply  o 
possess  Controlled  Drugs  are  b 
be  increased  by  approximately  3. 
per  cent  from  April  1 . 

A  licence  to  produce  J 
Controlled  Drug  goes  up  frorl 
£330  to  £342;  a  licence  to  produo 
a  preparation  for  a  CD  will  be  £22>[ 
(£220  currently)  from  April  1; 
licence  to  produce  a  CD  fo 
research  will  cost  £114  (£110); 
licence  to  supply  a  CD  will  be  £11 
(£110),  and  a  licence  to  be  i: 
possession  of  a  CD  will  be  £5 
(£55)  from  April  1 . 


SE  region  conference 
examines  residential  care 


It  was  time  pharmacists 
abandoned  restrictive  practices 
and  delegated  tasks  to  qualified 
technicians,  said  NPA  treasurer 
Bob  Worby  at  the  South  East 
region  pharmaceutical  conference 
last  Sunday. 

He  found  it  astonishing  that 
only  20  per  cent  of  the 
membership  attended  continuing 
education  courses,  he  told  the  130 
delegates.  "We  should  not  let  a 
pharmacist  loose  unless  he  or  she 
has  kept  up  to  date,"  he  said. 

Jeremy  Clitherow,  Liverpool 
LPC  secretary,  in  a  talk  on  patient 
medication  records,  defined  them 
as  "a  cumulative  index  of  a 
patient's  medicine  with  respect  to 
time ' '  and  a  ' '  medication  profile ' ' , 
rather  than  a  list  of  medicines  or  a 
prescription  viewed  in  isolation. 

Some  GPs  allegedly  perceived 
the  new  PMR  role  as  intrusive  and 
interfering  with  the  clinical 
freedom  of  the  prescriber.  "Not 
any  more,"  he  said,  "The  White 
Paper  has  stopped  all  that." 

The  typical  patient  in  a  home 
would  need  frequent  visits, 
prescriptions  and  attention.  GPs 
no  longer  saw  these  patients  in  the 
same  light.  Capitation  fees  and 
geriatric  supplements  were  no 
longer  so  attractive,  said  Mr 


Clitherow.  Anything  a  pharmacist 
could  do  to  ease  the  workload 
would  be  welcomed. 

Pauline  Heath,  a  district 
pharmaceutical  officer  from 
Chichester,  described  the  results 
of  a  survey  of  all  of  her  local 
homes.  With  heavy  drug  rounds 
there  was  much  pre-dispensing 
into  egg  cups,  little  pots  and 
envelopes  and  situations  where 
residents  were  identified  by  the 


seating  plan  in  the  dining  room. 
Re-dispensing  into  other 
containers  was  rife  and  storage 
was  often  inadequate.  Lack  of 
awareness  of  home  remedies  and 
over-medication  presented 
recurrent  problems. 

The  managed  service  could 
provide  support  and  help  in 
training  the  pharmacists 
themselves,  the  home  owners  and 
their  staff.  It  was  insufficient  to 
view  the  supply  function  only. 
Problems  arose  with  owners  and 
officers  in  charge  who  retained 
bad  habits  of  20  years  standing, 
with  praiseworthy  care  assistants 
who  lacked  training. 


Mellor  gives  sight 
test  details 


Sight  tests  on  the  NHS  will  be 
restricted  to  specific  groups  from 
April  1. 

David  Mellor,  Minister  for 
Health,  says  the  new  Regulations 
will  not  impose  a  charge  for  sight 
testing  but  will  remove  the 
existing  NHS  subsidy  from  people 
who  do  not  fall  within  one  of  the 
exempt  groups  which  are: 
children  under  16;  full-time 
students  under  19;  people  or  their 
partners  who  are  receiving 
income  support  or  family  credits 
people  entitled  to  full  remission  of 


NHS  charges;  the  registered  blind 
or  partially  sighted;  those 
prescribed  complex  lenses; 
diagnosed  diabetic  and  glaucoma 
sufferers;  parents,  brothers, 
sisters  and  children  aged  40  and 
over  of  glaucoma  sufferers. 

Financial  help  towards  the  cost 
will  come  from  the  voucher 
scheme  for  those  on  low  income 
who  are  not  eligible  for  an  NHS 
test.  The  scheme  is  being 
extended  to  help  with  repair  costs 
where  the  damage  resulted  from 
disability,  injury  or  illness. 
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"Shall  I  be  prudent  and  cautious  and  peg  the  concentration  to  inflation  at  6.8  per  cent,  Nigel?" 

Reform  'dinosaur7  of  NHS 
pharmacy  services,  says  Rowlings 


One  of  the  more  "dinosaur" 
aspects  of  the  health  service  was 
that,  after  40  years,  pharmacists 
were  still  only  paid  for  their 
medicine  supply  function  when 
their  speciality  was  advising  on 
new  drugs,  and  new  methods  of 
formulation  allied  to  more 
advanced  treatment  techniques. 
"There  is  now  a  need  for 
reform,"  says  vice-president  of 
the  Royal  Pharmaceutical  Society 
of  Great  Britain,  Marion 
Rawlings. 

Similarly  it  was  odd  that 
pharmacists  were  constantly 
exalted  to  involve  themselves  in 
health  education  when  their 
training  might  expect  them  to 
practise  more  narrowly.  But  as 
the  only  health  care  professional 
available  to  patients  in  the  High 
Street,  it  was  an  opportunity  to  be 
seized,  she  told  guests  at  the 
dinner  given  by  the  president  of 
the  Pharmaceutical  Society  of 
Northern  Ireland  last  week.  '  'We 
see  patients  in  sickness  and  in 
health.  Let's  use  our  knowledge 
to  provide  a  counselling  service  on 
general  health  matters  and  to 
become  involved  in  health 
education." 

Only  2.5  per  cent  of  the  ill 
resorted  to  their  doctors  initially. 
The  rest  attempted  self- 
medication  and  here  was  the 
pharmacist's  opportunity.  Mrs 
Rawlings  exorted  pharmacists  to 
spend  less  time  in  the  dispensary. 

"The  pharmacist  must  be  in 
total  control  of  what  goes  on  in  the 
dispensary  and  accept  total 
responsibility  for  ensuring  the 


patient  has  the  right  medication  at 
the  right  time  and  with  the  nght 
instructions."  However,  Mrs 
Rawlings  said  the  pharmacists' 
medication  knowledge  should  be 
reserved  for  appropriate  tasks, 
freeing  them  for  wider  healthcare 
opportunities. 

"The  decision  to  do  this  must 
be  taken  now  so  that  in  the  future 
we  can  have  a  totally  professional 
practice,"  Mrs  Rawlings 
concluded. 

President  of  the 
Pharmaceutical  Society  of  Ireland 
Dennis  Hickey  suggested  his 
Society  and  the  PSNI  could  co- 
operate on  pharmaceutical 
continuing  education,  particularly 
in  areas  close  to  the  border  where 
it  was  not  economically  feasible  to 


run  separate  courses. 

Chairman  of  the  RPSGB 
Scottish  Executive  Kenneth  Gray 
made  a  similar  plea  for  co- 
operation between  the  Executive 
and  the  PSNI.  "I  hope  we  can 
pursue  a  closer  working 
relationship  in  the  future.  It 
already  happens  on  contractual 
matters,  so  why  not  on  the 
professional  side?"  he  asked. 


David  Mellor,  Health  Minister,  told  the 
House  of  Commons  that,  of  3,360 
medicines  reviewed  by  the 
Committee  on  the  Review  of 
Medicines,  3,205  were  permitted 
to  remain  on  the  market  and  160 
had  been  removed.  The  160  figure 
excludes  medicines  withdrawn  by 
the  companies  themselves. 


New  hope  for 
stroke 
victims? 

Giving  the  calcium  antagonist 
nimodipine  within  four  days  of  a 
cerebral  haemorrhage  reduces 
brain  damage  and  improves 
patient  recovery. 

These  were  the  findings  of  a 
multicentre  trial  involving  554 
patients  in  England  and  Scotland, 
reported  in  last  week's  British 
Medical  Journal.  In  the  double 
blind  study,  278  patients  were 
given  nimodipine  60mg  orally, 
every  four  hours  for  21  days,  and 
276  were  given  placebo. 

Nimodipine  reduced  the 
number  of  cerebral  infarcts 
(caused  by  bleeds  after  a  stroke) 
by  about  34  per  cent.  The 
likelihood  of  death,  severe 
disability  and  vegetative  state, 
was  reduced  by  40  per  cent. The 
mechanism  of  the  drug's  effect 
was  unclear  —  it  was  originally 
thought  to  reduce  arterial  spasm 
by  its  vasodilatory  effect,  but  the 
researchers  found  that  spasm  did 
not  occur  less  often  with 
nimodipine  than  with  placebo. 

Nimodipine  may  be  useful  in 
helping  doctors  decide  which 
patients  need  early  surgery  to 
prevent  rebleeding  and  other 
complications  of  stroke,  allowing 
earlier  transfer  to  neurosurgical 
units,  they  concluded. 


NE  Thames 
RHA  join  EDI 

The  NHS  centre  of  responsibility 
for  pharmaceutical  supplies, 
North  East  Thames  RHA,  has 
joined  Pharmanet,  the  electronic 
data  interchange  service  from 
International  Network  Services. 

NETRHA'  enrolment  is  a 
direct  result  of  recommendations 
made  by  the  "NHS  Pharmanet 
pilot  trial"  committee  that  "all 
regions  adopt  the  service  in  an 
orderly  fashion."  Six  of  the  14 
RHAs  in  England  and  Wales  are 
now  using  INS'  EDI.  The 
pharmaceutical  industry  is 
expected  to  be  the  first  to  trade 
totally  via  EDI  with  the  NHS  as 
more  than  60  per  cent  of  the 
Association  of  the  British 
Pharmaceutical  Industry  is 
already  contracted. 


Latest  figures  from  the  Department 
of  Health  show  that  up  to  the  end 
of  February  there  were  2,103 
cases  of  AIDS  in  the  UK,  of  whom 
1,116  have  died.  Comparable 
figures  at  the  end  of  January  were 
2,049  and  1,089. 


President  of  the  Pharmaceutical  Society  of  Northern  Ireland  Tom 
Hunter  (second  right)  pictured  at  his  presidential  dinner  last  week  with 
the  vice-president  of  the  Royal  Pharmaceutical  Society  Marion 
Rawlings,  president  of  the  Pharmaceutical  Society  of  Ireland  Denis 
Hickey  (right),  and  chairman  of  the  RPSGB  Scottish  Executive 
Kenneth  Gray 
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Manufacturers  asked  to  reduce 
pesticides  in  babyfoods 


Babyfood  manufacturers  should 
try  to  reduce  pesticide  levels  in 
infant  foods  as  much  as  possible,  a 
Ministry  of  Agriculture  working 
party  has  recommended.  Levels 
in  food  samples  are  generally  low 
and  unlikely  to  pose  any  health 
hazard  but,  says  the  working 
party's  report,  there  are 
difficulties  in  interpreting  the  data 
and  "we  consider  that  the 
grounds  for  prudence  are 
particularly  strong  in  this  case." 

Between  1985-87,  pesticides 
were  found  in  two  out  of  50 
samples  of  infant  formulas,  18  out 
of  31  rusks,  three  out  of  33  cereal- 
based  foods,  13  out  of  30  meat- 
based  foods  and  three  out  of  14 
egg,  cheese  or  fish-based  foods. 


Eight  samples  of  rusks  and  cereal- 
based  foods  contained  more  than 
one  organophosphorus  compound 
and  one  sample  contained  three 
pesticides. 

Babyfood  manufacturers  have 
welcomed  the  recommendation 
that  levels  should  be  kept  as  low 
as  possible.  The  Infant  and 
Dietetic  Foods  Association  says 
the  industry  already  works  to 
strict  specifications  bearing  in 
mind  the  latest  UK,  EEC  and 
Codex  standards,  and  carefully 
monitors  raw  materials. 

The  working  party  put 
particular  emphasis  on  the 
surveillance  of  bran  because 
studies  indicate  that  pesticides  are 
associated  with  the  bran  fraction 


of  grain.  Although  present  levels 
pose  no  hazard,  it  is  Government 
policy  that  residues  should  be  kept 
as  low  as  possible  and  guidance  on 
the  use  of  pesticides  in 
commercial  stores  will  be 
strengthened. 

Analysis  of  some  nuts  and 
pulses  showed  that  samples  from 
health  food  stores  were  not 
necessarily  more  free  from 
pesticides  than  those  bought 
elsewhere.  Nearly  all  the  samples 
of  herbal  teas  tested  contained 
bromide,  suggesting  they  had 
been  fumigated  with 
bromomethane.  Report  of  the 
Working  Partv  on  Pesticide 
Residues  1985-88.  Food 
Surveillance  Paper  No  25. 


CSM  issue  mianserin  data  in 
special  mailing 


The  Committee  on  Safety  of 
Medicines'  latest  bulletin, 
Current  Problems,  highlights  the 
increased  incidence  of  white  blood 
cell  disorders  in  elderly  patients 
taking  mianserin  (C&D  last  week 
p367). 

Since  the  Committee's  first 
warning  in  July  1985,  reports  have 
confirmed  the  greater  vunerability 
of  the  elderly  to  the 
haematological  adverse  reactions 
of  mianserin,  says  the  bulletin.  It 
states  that  from  the  introduction 


of  mianserin  in  1976  to  the  end  of 
last  year,  the  Committee  received 
239  reports,  mainly  in  patients 
over  65  years  (no  sex  difference), 
with  reactions  within  three 
months  of  starting  treatment. 

The  Committee  urges  doctors 
to  be  aware  of  the  data  in  the 
bulletin,  to  monitor  particularly 
elderly  patients  with  monthly 
blood  counts  in  the  first  three 
months  of  treatment  and  to  report 
any  adverse  reactions  to 
mianserin  and  all  antidepressants. 


Clarke  feels 
the  pressure 

Ministers  are  showing  increasing 
concern  about  the  strength  of 
opposition  to  the  Government's 
proposals  for  reshaping  the  NHS. 

Mr  Kenneth  Clarke,  the 
Health  Secretary,  has  taken  the 
unusual  step  of  writing  to  all 
Conservative  backbenchers  to 
brief  them  on  the  most  effective 
means  of  countering  what  he 
describes  as  "the  mounting 
attack"  on  the  proposals. 

Like  Mrs  Thatcher,  Mr  Clarke 
is  seizing  every  opportunity  to 
stress  that  "privatisation' '  of  the 
NHS  is  neither  planned  nor 
practical  because  of  the  political 
commitment  to  provide  a  service 
which  is  free  at  the  point  of 
delivery.  Mr  Clarke  is  also 
stressing  that  there  is  no  question 
of  the  new  budgetary 
arrangements  for  GPs  resulting  in 


them  having  to  turn  away  patients 
who  were  " too  expensive ' ' . 

Mr  David  Mellor,  the  Health 
Minister,  is  claiming  that  there  is 
much  more  support  from  the 
medical  profession  for  the 
Government's  reform  than  is 
reflected  in  media  reports. 


Cross  &  Herbert  have  devised  a 
series  of  medicines  windows 
(shown  here)  and  counter 
promotions  using  the  National 
Pharmaceutical  Association 
"Ask  Your  Pharmacist" 
campaign  poster  and  shelf 
barker.  All  branches  featured  this 
promotion  in  February  and  it  will 
run  once  more  in  one  of  their 
'medicine  windows '  later  in  the 


NAHA  welcomes  GP  budgets 


The  National  Association  of 
Health  Authorities  has  welcomed 
the  Government's  proposal  for 
GP  prescribing  budgets  but  is 
concerned  that  those  GPs  who  are 
already  economical  may  be 
pressurised  to  spend  less. 

This  may  be  detrimental  to 
patients,  says  NAHA  in  its 
evidence  to  the  House  of 
Commons  Social  Service 
Committee.  NAHA  also  regrets 
that  the  recent  White  Paper  on 
NHS  reform  gave  so  little 
emphasis  to  non-acute  services. 
"We  would  be  most  concerned  if 
the  emphasis  on  acute  services 


led  to  a  neglect  of  long-stay  and 
other  priority  services,"  the 
Association  says. 

NAHA  re-emphasises  that  the 
NHS  needs  an  independent 
inspectorate  to  ensure  that  the 
quality  of  service  is  maintained  in 
the  newly  created  market  system. 
The  Association  regards  the 
present  intention  to  develop  a 
system  of  self-audit  by  the  medical 
profession  as  insufficient. 

Meanwhile,  doctors  are 
planning  a  poster  and  leaflet 
campaign  to  warn  patients  that 
their  health  is  threatened  by  the 
Government's  plans. 


'Radical' 
change  in 
CPP  exams 

The  College  of  Pharmacy  Practice 
plans  to  introduce  a  "radically 
different"  membership 
examination  by  next  year  which  is 
hoped  to  be  more  attractive  to  a 
broader  range  of  pharmacists 
while  maintaining  standards. 

The  College  says  that 
breaking  away  from  traditional 
methods  of  assessment,  the  new 
format  will  examine  the  spectrum 
of  skills,  knowledge, 
competencies  and  attitudes 
required  of  a  practising 
pharmacist,  rather  than  academic 
ability  alone.  It  is  to  comprise  five 
separate  assessments:  two 
multiple  choice  question  papers,  a 
practice  workbook  and  oral 
examination,  a  practical 
examination  and  a  modified  essay 
question  paper. 

The  first  assessment  is 
intended  to  confirm  knowledge  of 
dispensing  and  medicines  supply, 
while  the  second  enables 
candidates  to  demonstrate  more 
specialist  knowledge  of  certain 
options,  such  as  health  education 
and  health  promotion,  drug 
information,  or  response  to 
symptoms. 

In  the  modified  essay  question 
paper,  candidates  will  work 
through  a  sequence  of  questions 
relating  to  a  patient  case  history  or 
management  problem.  There  will 
be  separate  papers  for  hospital 
and  community  pharmacists.  The 
practice  workbook  incorporating 
an  oral  examination,  requires 
candidates  to  make  structured 
reports  on  designated  areas  of 
pharmacy  which  are  related  to 
their  own  practice.  Finally,  the 
objective  structured  practical 
examination  will  focus  on  practical 
components  of  competency- 
related  tasks  in  either  hospital  or 
community  pharmacy.  This  is  not 
a  practical  dispensing 
examination,  but  will  relate  to  the 
range  of  skills  that  pharmacists 
must  demonstrate  in  the  course  of 
their  practice. 

The  College  feels  the  new 
membership  examination  will  be 
more  flexible  than  the  current 
scheme  in  terms  of  both  timing 
and  opportunity  for  exemption. 
There  will  be  two  sittings  a  year 
and  the  whole  scheme  can  be 
completed  in  just  over  12  months, 
or  taken  over  a  period  of  five 
years. 

So  far  67  pharmacists  have 
passed  parts  1  and  2  of  the 
College's  existing  membership 
exam  and  a  further  58  have  passed 
part  1  only.  The  College's 
ultimate  aim  is  to  have  10  per  cent 
of  all  registered  pharmacists  as 
members. 
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Premises 
keep  falling 

The  number  of  registered 
pharmacy  premises  fell  by  26  in 
February  to  11,701,  with  ten 
premises  opening  and  36 
closures. 

In  England,  eight  premises 
opened  and  29  closed  (in  London 
the  numbers  were  two  and  five 
respectively).  In  Scotland  no 
premises  were  opened  but  five 
closed,  and  in  Wales  two  opened 
and  two  closed. 

This  brings  the  net  closures 
for  1989  to  65  from  a  beginning  of 
year  total  of  11,766. 

Opting  out 
by  1994 

Health  authority  managers  were 
urged  this  week  to  identify 
hospitals  which  could  become  self- 
governing  under  the  NHS  review. 

Mr  Duncan  Nichol,  chief 
executive  of  the  NHS 
Management  Board,  told  a 
conference  in  London:  "I  am 
asking  regional  general  managers 
to  identify  potential  candidates  for 
the  Secretary  of  State's 
consideration.  The  Government 
wants  to  see  the  first  self- 
governing  hospitals  in  place  in 
April  1994.  It  will  not  be  possible 
to  establish  the  NHS  Hospital 
Trusts  which  will  run  them 
without  legislation.  But  I  am 
asking  for  preparations  to  be  put  in 
hand  in  anticipation  of  legislative 
change  so  that  the  ball  is  rolling, ' ' 


PL(PI)  update 

The  following  Product  Licences 
(Parallel  Import)  have  been 
published  in  The  London  Gazette. 

Dowelhurst  Ltd 


Shhl'  Mill 


Ol0.25%  Timolol  maleate  3  42mg  . 
2  5mg  base 


Amoxycillin  tnhydrate 
equivalent  to  125mg 
amoxycillin 
Amoxycillin  tnhydrate 
equivalent  to  250mg 
amoxycillin 
Atenolol  lOOmg 


Eurochem  Ltd 

5513/0131  Amoxil  syrup 
125mg/5ml 

5513/0111  Amoxil  syrup 
250mg/5ml 

5513/0154  Tenormine 
lOOmgtab 

Pharmaceuticals  International  (UK)  Ltd 

5351/0083  Daktacort  cream  Miconazole  nitrate  2%w/w. 

hydi  ivm  1  '  »  » 

Whitworth  Pharmaceuticals  Ltd 

4423/0166  Cicatrenel5g     Neomycin  sulphate  BP  3,300 
powder  lu.  zinc  bacitracin  BP  250m. 

L -cysteine  2mg.  DL 
threonine  lmg.  glycine  lOmg 

Unipath's  Clearblue  pregnancy  test 
kit  is  still  available.  The  product 
was  deleted  from  the  March  4 
C&D  Price  List  Supplement  in 
error  and  will  be  relisted  this 
week. 


TOPICAL  REFLECT 


Ministering 
to  the  sick? 


I  just  loved  the  comment  by- 
Health  Minister  Kenneth 
Clark  ("It  was  a  joke!  I 
swear  I  was  only  joking") 
when  he  suggested  that  any 
attempt  to  discipline  the 
prescribing  habits  of 
doctors  had  them  clutching 
for  their  wallets!  Such  a 
deliciously  wicked  comment 
had  enough  truth  in  it  to  hurt 
—  witness  the  enraged 
response  from  our  GP 
colleagues. 

Regretfully,  my  old 
experience  in  LPCs 
covering  rural  dispensing 
matters,  left  me  with  the 
impression  it  was  the 
money  that  mattered.  The  outcry  at  the 
Minister's  disclosure  of  average  GP 
earnings  of  £55,000  a  year  came  as  a 
surprise,  since  my  local  GP  admitted  to  no 
more  than  £42,000  —  but  then  that  was 
net.  I  found  it  a  bit  sad  to  hear  a  medical 
spokesman  claiming  that,  out  of  the  vast 
sums  his  practice  earned,  he  had  to  pay 
staff  wages.  Did  anyone  point  out  they 
paid  only  30  per  cent  of  them? 

But  seeing  the  most  powerful  sector  of 
the  NHS  being  put  to  the  same  wheel  as 
ourselves,  it  may  open  a  new  channel  for 
us  to  play  a  decent  joint  role  with  GPs  in 
maintaining  or  improving  therapeutic 
efficiency,  while  containing  costs.  Maybe 
now  we  will  get  a  chance  to  use  our  clinical 
pharmacology  to  the  benefit  of  GP  and 
patient,  that  is,  if  we  have  the  confidence 
to  take  the  first  tender  steps. 


SGM 


David  Thomas'  letter  last  week  criticised 
the  Society  for  taking  so  long  to  send  us  "a 
clear,  concise  and  factual  explanation  of 
the  proposed  changes  in  supervision". 
While  I  think  we  all  have  the  right  to  be 
critical  of  an  attitude  in  the  Society  which 
might  be  thought  arrogant,  our 
unhappiness  is  as  much  the  result  of 


inadequate,  poorly 
fr\presented,  information,  as 
,   J>  of  the  actual  matter. 

The  alarm  we  felt  when 
the  initial  proposals 
regarding  supervision 
changes  were  mooted  was 
completely  justified,  since 
most  of  us  saw  the  apparent 
changes  as  paving  the  way 
towards  virtual  elimination 
of  our  skilled  input  in  the 
dispensing  process,  with 
major  advantages  to  larger 
concerns  who  might  easily 
be  enabled  to  operate 
dispensing  factories  under 
the  barest  of  qualified 
cover.  And  since  the 
ownership  of  pharmacies  is 
likely  to  pass  more  and 
more  into  the  hands 
of  groups  or  companies,  the  fear  has  to  be 
faced:  will  employee  pharmacists  have  the 
strength  to  resist  employer  pressure? 

Yet  when  we  have  had  competent  staff 
in  the  dispensary,  we  already  delegate  a 
good  deal  of  the  routine  work  to  them.  It 
will  still  be  our  total  responsibility  to  take 
whatever  steps  we  think  necessary  to 
maintain  standards.  The  clear  limiting  of 
absences  from  the  pharmacy  might,  in 
fact,  be  viewed  as  legitimising  those  we 
already  might  make.  But  as  time 
progresses,  I  find  it  harder  and  harder  to 
find  the  pharmacist  who  would  want  to 
significantly  alter  his  current  working 
practices,  simply  because  he  or  she  may 
be  allowed  to  be  absent  for  a  short  time 
during  the  working  day.  If  only  as  a 
recognition  of  commercial  common  sense, 
it  would  not  pay  to  be  away  from  the 
pharmacy  while  people  have  an 
expectation  to  see  the  pharmacist. 

But  if  the  Society  expects  to  see  this 
change  enacted,  then  it  must  recognise 
the  fears  of  its  members.  It  could  increase 
the  strength  of  the  inspectorate,  by 
appointing  more,  and  giving  them  greater 
powers  to  help  pharmacists  who  may  need 
it  to  stand  up  to  employers,  as  well  as 
being  able  to  bring  miscreants  smartly 
back  into  line. 
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You  know  that  Predictor's  always  been 
the  simplest  of  tests.  And  that  it  gives  a  fast, 
accurate  result  every  time. 

Well  now  there's  more  good  news  .  .  . 
brand  new  competitive  pricing  and  a  brand  new 
way  of  selling  Predictor. 

From  now  on  Predictor  Colourtip  will 
come  both  as  a  single  test  (at  a  really  competitive 
RSP  of  £5.95)  and  a  two  test  pack  (at  an  RSP  of 
/ ,8.25).  So  your  customers  will  be  able  to 


  JH& 

choose  the  one  that  suits  them  best. 

Combined  with  extensive  coverage  in 
women's  magazines  ot  our  award  winning 
campaign,  1989  will  be  another  record  year  for 
Predictor. 


Predictor 


Predictor 


COLOURTIP  cofia 

HOME  PREGNANCY  TEST 


+     -  \ 

Clear,  reliable,  results 
in  as  little  as  5  minutes.  '■>■* 


RIGHT  FIRST  TIME 


Dispensing  a  branded 
medicine  against  a 
prescription  that  calls  for  a 
generic  can  cost  a 
pharmacist  money.  The 
Pharmaceutical  Services 
Negotiating  Committee 
explains  what  can  be  done 
in  this  case  where  the 
patient  usually  has  the 
Calmic  product. 


A 


NSWERS 


Q 


UESTIONS 


1  Would  the  pharmacist  be 
reimbursed  for  Imuran  tablets 
50mg  on  a  prescription  ordering 
azathioprine  tablets  50mg  and 
endorsed  with  Imuran? 

2  If  the  prescriber  had  written 
azathioprine  tablets  50mg  and  the 


manufacturer's  name  of  Calmic, 
what  would  be  reimbursed  in  this 
instance? 

3  The  patient  usually  has  a 
prescription  for  Imuran  tablets 
50mg  and  wishes  to  continue 
having  the  same  brand.  Could  the 
pharmacist  get  round  this  problem 
by  supplying  and  endorsing 
Imuran  tablets  25mg  and  double 
the  quantity  ordered,  as 
azathioprine  tablets  25mg  are  not 
a  Drug  Tariff  generic? 


1  No.  Azathioprine  tablets  50mg 
are  listed  in  Part  VIII  of  the  Drug 
Tariff.  The  pharmacist  would  only 
be  reimbursed  at  the  Drug  Tariff 
price.  If  Imuran  tablets  50mg 
were  dispensed,  the  pharmacist 
would  suffer  a  financial  loss. 

2  The  pharmacist  would  be 
reimbursed  for  Imuran  tablets 
50mg  because  the  doctor  has 
specified  a  particular  brand  on  the 
prescription  by  writing  the 
manufacturer's  name. 

3  No.  The  endorsement  would  be 
ignored  and  azathioprine  tablets 
50mg  would  be  reimbursed  as 
ordered  on  the  prescription.  If  the 
patient  requires  the  proprietary 
brand  then  the  prescription  would 
have  to  be  referred  back  to  the 
prescriber  to  be  altered 
accordingly. 


CHEQUEOUT  THE  ADVANTAGES  OF  SWITCH 


MIDLAND  SggSl 

Less  time-consuming  paperwork 

Faster  and  more  convenient  transactions  at  the  point  of  sale 

Guaranteed  funds  over  existing  cheque  guarantee  limits 

SWITCH,  a  major  new  payment  initiative 


A  Ml  DLAND  CROUP  COMPANY 


To  find  out  how  SWITCH  can  help  your  business  please  ring  01-260  6214  or  fill  in  the  coupon  below 
I  1 

Send  this  coupon  to:  Roger  Taylor,  Sales  and  Marketing  Manager,  Card  Services  Division,  Midland  Bank  pic,  59  Gracechurch  Street,  London  EC3V  OJH. 

Name  Position  

Company  Address  


l: 


Telephone 


C&D  i 


J 
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COUNTERPOINT 


Bourjois  for 
nails  and 
faces 

Bourjois  are  introducing  a  range  of 
nail  polishes  to  co-ordinate  with 
the  existing  range  of 
Brillantissimo  lipsticks. 

The  nail  hardener  in  a  clear 
base  will  help  strengthen  and 
prolong  the  life  of  nail  polish,  say 
Bourjois.  The  nail  polishes  contain 
a  shock  resistant  formula  which 
Bourjois  say,  prevents  chipping 
and  ensures  longer  lasting  polish. 
Available  in  nine  shades  of  cream 
and  pearl  colours,  they  are 
packaged  in  12ml  bottles  with  co- 
ordinating caps. 

Top  coat  completes  the  range. 
All  three  products  (12ml,  £2.50) 
are  being  sold  in  for  May  1 . 

Additionally,  three 
professional  powders  have  been 
re-introduced.  They  are  pale 
green  jade  to  combat  high  colour 
and  blushes,  gentle  white  lys  for 
shaping  and  disguising  blemishes 
and  soft  mauve  lilas  for 
highlighting,  and  toning  down 
yellow  skin  colourings  say 
Bourjois  Ltd.  Tel:  01-4933836. 

Couture 
sunglasses 
from  Jay 

The  Jay  Group,  suppliers  of  optical 
frame  and  sunglasses,  are 
launching  a  range  of  Mary  Quant 
sunglasses  for  the  1989  season. 
Available  during  March,  the  range 
consists  of  seven  styles  in  fifteen 
different  colours,  including 
tortoiseshells  and  blacks. 

Mary  Quant  sunglasses  come 
in  packs  of  thirty  units  with 
slipcases,  and  a  display  stand  to 
promote  them  at  counter  level. 
Recommended  retail  prices  for  all 
models  fall  into  three  groups: 
£9.95,  £15.95  and  £19.95. 

A  catalogue  with  pricelist  is 
immediately  available  to  the  trade 
from  The  Jav  Group  Ltd.  Tel: 
01-346  0444. 


Audace  looks  to  seduce 
the  middle  ground 


Parfums  International  have 
relaunched  their  Audace  perfume 
with  new  packaging  to  project  a 
more  "seductive"  image  in  the 
middle  range  of  the  market. 

The  aim  is  to  create  an  image 
which  is  '  'exciting,  seductive  and 
French,"  they  say.  The 
packaging  has  been  redesigned  in 
black  with  bright  red,  pink  and 
yellow  graphics,  but  Parfums 
International  will  retain  the 
existing  bottle  design. 

The  new  packs  will  be  in-store 
in  May  and  will  be  supported  by  a 
£250,000  television  campaign, 
also  starting  in  May,  and  featuring 
a  playful  romantic  scene  in  the 
Mediterranean,  say  Parfums 
International. 


The  television  campaign  will 
tie  in  with  a  nationwide  gift  with 
purchase-offer  of  a  silk  fuschia 
coloured  scarf  free  with  every 
30ml  purchase.  In  the 
advertisement,  the  girl  uses  a 
scarf  to  capture  the  man's 
attentions.  A  15ml  trial  size  EDT 
spray  will  also  be  introduced  as  a 
standard  item  to  the  Audace 
collection  at  £4.50. 

Parfums  Internationa]  will  also 
be  introducing  a  trade  window 
display  competition  in  May.  All 
pharmacist  participants  will  get  a 
free  mini-hamper  of  goods,  while 
the  winner  of  the  best  display  will 
get  a  weekend  break  in  a  Euro- 
pean city.  Parfums  International 
Ltd.  Tel:  01-486 1200. 


Wilkinson  Sword  join 
the  green  scene 


Wilkinson  Sword's  shaving 
toiletries  range  is  to  become 
completely  ozone  friendly  with  the 
introduction  from  mid-April  of  a 
non-CFC  aerosol  for  its  200ml 
cans  of  shaving  foam.  This  will  be 
supported  with  an  added  value 
promotion  offering  50ml  free. 


At  the  same  time,  a  promotion 
will  feature  on  the  shaving  gel, 
cream,  aftershave  lotion  and  balm. 
Consumers  who  buy  any  two  of 
these  products  will  be  offered  a 
coupon  allowing  £1  off  their  next 
purchase.  Wilkinson  Sword  Ltd. 
Tel:  0670  713421. 


Buf  Puf  add 
body  range 

3M  UK  are  launching  a  Buf  Pul 
body  range  to  add  to  their  faci 
sponges,  the  first  of  a  series  o 
launches  to  expand  the  portfolio 

Buf  Puf  bodymate  is  a  dua 
surface  sponge  to  be  moistene 
with  water  and  used  with  soap  oi 
a  cleanser  to  exfoliate  and  deed 
cleanse  the  skin.  The  reverse 
(blue)  side  is  effective  fon 
softening  and  cleansing  rougn 
areas  such  as  knees  and  elbows 
the  company  says. 

Buf  Puf  backscrub  is  also  a  dua 
surface  sponge  but  includes  an 
easy-to-grip  contoured  handle  anc 
is  designed  to  access  normally 
hard  to  reach  areas,  say  3M. 

The  bodymate  (£3)  and  bacl] 
scrub  (£6)  will  be  selling-in  from 
November.  3M  UK  pic.  Tel:  0344 
58407. 


Support 
Elbeo's 
repackaging 

Elbeo  have  repackaged  the 
support  products  in  "feminin 
packs"  designed  to  appeal  to  af 
ages,  using  a  floral  and  colou 
theme  to  denote  the  differed 
styles  within  the  range. 

Light  support  styles  feature  & 
peony  on  the  pack  (in  a  differed 
shade  for  each  style)  and  tha 
colour  code  is  a  soft  beige 
Medium  support  styles  can  bi 
recognised  by  •  the  pink  colou 
code  with  a  delphinium.  Stron; 
support  styles  feature  a  grei 
colour  code  and  a  deep  yellow  lily 

To  avoid  confusion,  tight 
have  a  white  label  and  coloured 
background  and  stockings  a  col 
oured  label  and  white  background! 

Elbeo  have  produced  a  leaflel 
explaining  aspects  of  supporj 
hoisery  and  giving  information  o:l 
all  their  products.  "Elbeo! 
Support  for  fashionable  legs"  wil 
be  available  in  stockists  later  in  thj 
year,  and  can  also  be  obtainel 
direct  from  Elbeo.  Tel:  062\ 
555000. 
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For  scalp  conditions  like  psoriasis,  dermatitis  and  dandruff,  coal  tar  shampoos  are  i  .  c  treatment.  But 

they  re  not  the  sort  ol  shampoo  most  people  would  want  to  use  a  moment  longer  than  necessary.  I  'mil  now,  that  is 

Alphosyl  Shampoo  is  different.  It  has  all  the  strength  of  coal  tar,  but  no  unpleasant  coal  tar  smell.  It  doesn'i 
the  skin,  or  clothes,  or  the  bath. 

Instead,  its  lightly  rragranced  formula  leaves  the  hair  shiny  and  easy  to  mai 
problem  has  cleared  up,  customers  are  likely  to  come  bouncing  back  for  m 

That  means  guaranteed  business  for  you,  because  Alphosyl  Shampoo  will  be  £\mJI  1  1  %»/  kj  JL  JLl 
available  solely  through  pharmacies.  We  think  you'll  agree  that  as  :=J    A    M    P    O  O 

shampoo  for  professional  recommendation,  it  belongs  exclusively  on  your  counter.        With  the  fragrance  and 


Use  Before  Brushing 
to  loosen  plaque 


'Detaches  300% 
more  plaque 
than  brushing  alone 

1  Brightens  teeth 

'Starts  to  work  before 
you  even  pick  up 
your  toothbrush 

Original  Flavour 


Makes  your  mouth 
look  and  feel 
clean  and  healthy 


The  hunch  is  big. 

£6,000,000  of  advertising. 

TV  and  press  starting  in 
March,  continuing  throughout 
the  year. 

Money-off-at-next-purchase 
offers  in  women's  magazines. 

The  product  is  sensational. 

Plax  shifts  300%  (that's 
300%)  more  plaque  than  just 
brushing. 

You  can  only  profit  if  you 
stock  it. 

'Trade  Mark 


CHEMIST  BROKERS  LIMITED, 
(A  SUBSIDIARY  OF  FOOD  BROKERS  LTD.), 
NORTH  HARBOUR,  PORTSMOUTH, 
TELEPHONE:  0705  219900. 
FACSIMILE:  0705  219222.  TELEX:  86779. 


(REPUBLIC  OF  IRELAND:  DAVID  MAYRS  LTD  ,  BROOMBRIDGE  IND  EST,  DUBLIN  11  TELEPHONE  DUBLIN  301555  FACSIMILE  DUBLIN  309131  TELEX:  31726). 


COUNTER 


ML- 


FSC  get  Beta 
Plus 

Beta  Plus,  a  fortified  beta- 
carotene  supplement  is  the  latest 
product  to  be  added  to  the  FSC 
dietary  range. 

An  oceanic  plant,  dunalie.Ua,  is 
the  source  of  the  natural  beta- 
carotene  (a  precursor  to  vitamin 
A)  used  in  this  supplement.  The 
product  contains  beta-carotene 
15mg,  and  vitamins  C  (80mg)  and 
E  (5iu),  and  selenium  (25mcg). 

Beta  Plus  has  a  recommended 
price  £5.25  for  30  capsules.  The 
recommended  dose  is  one  capsule 
daily.  Trade  price  for  an  outer  of  6 
packs  is  £18.27.  Food  Supplement 
Co  Ltd.  Tel:  0483  426666. 


Berries 
campaign 
goes  national 

Following  a  successful  TV  test  for 
their  Berries  range,  Seven  Seas 
Health  Care  are  launching  an 
extended  campaign. 

Starting  on  March  20  and 
running  for  four  weeks,  the 
30-second  commercial  will  be 
featured  nationally  on  Channel  4 
and  all  ITV  stations  excluding 
Thames  and  Yorkshire  areas. 

This  £350,000  burst  will  be 
directly  targeted  to  35  +  year  old 
women  who  are  responsible  for 
the  buying  of  supplements  for  the 
family,  say  Seven  Seas  Health 
Care  Ltd.  Tel:  0482  75234. 

Makro  specs 
offer 

Makro  are  offering  an 
introductory  package  of 
Magnivision  reading  glasses  for 
sale  from  April  1.  A  free  counter 
stand  holds  24  pairs  of  glasses  in 
four  magnifications  and  four  frame 
styles  (£120  trade). 

Refill  packs  of  three  pairs  are 


available  for  £5  trade  per  pair 
during  the  introductory  period 
(March  29-Mav  9).  The  glasses 
will  retail  at  £12.99.  Makro  Self 
Service  Wholesalers  Ltd.  Tel:  061 
7872347. 


Solarium 
Services 

Solarium  Services  are  currently 
selling  in  a  new  range  of  goggles 
called  Solarspecs,  which  are 
moulded  in  plastic  and  have  a 
pliable  bridge  for  adjustment  to 
facial  contours.  Suitable  for 
solarium  and  outside  use,  the 
goggles  are  available  in  a  variety  of 
fashion  colours,  and  the  gold  range 
is  called  Specs  of  Gold. 

In  addition,   this  year's 


Solartan  UYA  tanning  lotions  are 
available  in  15ml  sachets,  250ml 
bottles  and  51  sizes.  These  are 
mainly  natural  formulations  with 
aloe  vera,  vitamin  E  and  carotene 
being  prominent,  especially  in  the 
gels. 

Customers  wanting  private 
branding  are  offered  a  labelling 
service  and  access  to  the 
company's  design  facilities. 
Solarium  Services  (Mfg)Ltd.  Tel: 
0903  730811. 


Dragon  Balm 
rubs  it  in 

A  medicated  rub  for  the  relief  of 
pain  caused  by  rheumatism  and 
allied  conditions,  has  been 
launched  by  Gerard  House  Ltd. 

Dragon  Balm  ointment 
contains  camphor  6  per  cent, 
menthol  3  per  cent,  and  oils  of 
turpentine,  nutmeg,  eucalpytus 
and  cassia  but  has  no  unpleasant 
smell,  says  the  company. 

It  is  classified  GSL,  having  a 
full  review  licence  number: 
(0770/5068R).  Dragon  Balm  (50g 
£3.95)  should  be  rubbed  into  the 
affected  area  when  necessary. 

The  company  says  the  launch 
will  be  supported  by  advertising  in 
Here's  Health  and  Health  Now, 
later  this  vear.  Gerard  House  Ltd. 
Tel:  0202  434116. 


TOILETRIES  FROM  TWINCO. 
THEY  TURN  SOAP  INTO  OPERA 


isr  .aC 

Everyone  can  tell  the  difference  between  Cussons  and  carbolic. . .  between  hard  water  and 
soft... between  the  best  and  the  second  best. 


TWINCO 


So,  naturally,  everyone  can  tell  the  difference  between  Twinco  toilet  accessories  and  less    Laughton  &  sons  Limned,  warstock  Road. 

Birmingham  BH  4RT,  England 

stylish  imitations.  And  that  gives  Twinco  stockists  something  to  sing  about!  Telephone  021-4745201  Fax  021-4303719 
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D Micropore..  _ 
ress-it  Tape 


',  'Micropore'  and  'Scotch' are  oil  trademarks. 


The  verdict 
you  can  be 
sure  of 

Gentle,  strong,  microporous  and 
suitable  for  many  of  the  most 
sensitive  skin  types  -  no  wonder 
Micropore  Dress-it  Tape  is  finding 
favour  with  more  and  more 
families. 

Our  big  new  colour  press 
campaign  breaks  this  spring  -  be 
prepared. 

Remember,  place  orders  for 
Micropore  Dress-it  Tape  at  David 
Anthony  Pharmaceuticals  or  your 
usual  wholesaler  during  March 
and  April  1989  and  you'll  receive 
a  free  E180  Scotch  VHS  video  tape 
-  one  tape  for  every  case. 


Available  as  pads  in  two 
convenient  sizes  of  pre-cut  strips. 


3M 


COUNTERPOINTS 


Italian  arrogance 
comes  to  the  UK 


Full  of 
Eastern 
promise 

"The  best  of  the  East  mixes  with 
the  sophistication  of  the  West"  in 
the  Stickers  Summer  collection 
called  Eastern  Promise,  say 
Elegant  Touch. 

The  re-useable  press-on  nails 
are  coloured  in  shades  named 
Indian  ruby,  Nepalese  sunset, 
Egyptian  henna,  Eastern  bronze, 
Seychelles  pink  and  Persian  silk. 

The  Eastern  promise  range  is 
available  in  the  active  length  only, 
as  a  pack  of  20  nails  in  a  variety  of 
sizes  with  20  tabs  (£2.95)  and  refill 
packs  of  tabs  (£0.99).  A  36-piece 
display  pack  with  six  of  each  colour 
costs  £61.56  trade.  Original 
Additions.  Tel:  01-57399907. 


Seven  Seas  are  to  support  their  pure 
fish  oil  capsule  Pulse  by  on  pack 
promotions  beginning  in  May  with 
support  for  the  heart  charity 
CORDA.  For  every  coupon 
returned,  Seven  Seas  will  pay 
CORDA  lOp  and  send  a  free 
"Guide  to  a  healthier  heart" 
leaflet.  POS  material  is  available. 
Seven  Seas  Health  Care  Ltd.  Tel: 
0482  75234. 


Arrogance  pour  femme  is  being 
introduced  to  the  UK  from  Italy 
where  it  is  claimed  to  be  the 
number  one  fragrance  in  the 
middle-price  market. 

Manufactured  by  R.P.  Denis, 
the  largest  Italian  fragrance 
house,  Arrogance  pour  femme 
was  launched  in  Italy  eight  years 
ago  under  the  "  Pikenz  the  first 
banner  and  is  now  distributed  in  36 
countries. 

A  floral  fragrance,  it  combines 


essences  of  jasmine,  ylang-ylang 
and  neruli,  and  will  be  available  as 
extrait  (pure  perfume)  (30ml, 
£41),  eau  de  parfum  (50ml, 
£17.35;  100ml,  £24.75),  eau  de 
parfum  spray  (100ml,  £26.25), 
eau  de  toilette  (50ml,  £14.25; 
100ml,  £20.50),  eau  de  toilette 
spray  (100ml,  £15.75),  deodorant 
spray  (150ml,  £5.25),  soft  bath  gel 
(300ml,  £6.75),  savon  avec  boite 
(150g,  £5.25). 

The  products  are  being  sold 


from  May  to  selected  pharmacies 
and  department  stores.  A 
£250,000  advertising  campaign 
starts  in  the  June  issues  of 
women's  magazines.  To 
encourage  consumer  sampling  in 
store  there  will  be  a  trial 
promotion  price  for  the  eau  de 
toilette  (30ml,  £5). 

UK  distributors,  Wigmore 
Products,  believe  Arrogance  will 
appeal  to  three  types  of  fragrance 
users  —  middle  market  users, 
upgrading  mass-market  users  and 
fine  fragrance  users  wishing  to 
buy  a  less  expensive  daytime 
fragrance.  Wigmore  Products. 
01-965  1520. 

Femfresh 
support 

Crookes  are  to  support  their 
Femfresh  range  of  feminine 
hygiene  products  with  a  £65,0001 
advertising  campaign. 

Running  in  June  and  July,  the! 
advertisements  will  be  targettedl 
at  ABC1C2  women  aged  25  to  55| 
years,  say  Crookes. 

And  during  April  and  May.  the) 
company  is  to  run  an  on-pack| 
promotion,  offering  a  Femfreshi 
toiletry  bag  in  return  for  £2.49  anct 
two  proofs  of  purchase.  Ooofcesl 
Healthcare  Ltd.  Tel:  0602  50743 7.1 


ALL  THIS 

Mawdsleys'  Advanced 
Dispensary  System 

•  Superb  patient  records  with  fast  access,  to 
improve  customer  service. 

•  Minimised  stock  holding  with  easy  and 
accurate  stock  control. 

•  A  fully  maintained  wholesaler  product 
file,  including  all  OTCs,  prices  etc. 

•  Total  data  security  with  unique  custom- 
ised hardware. 

•  Total  peace  of  mind  from  guaranteed 
weekday  next- van  hardware  backup. 

•  Regular  software  updates  to  keep  you  in 
the  forefront  of  developments. 



412  CHEMIST  &  DRUGGIST  18  MARCH  19891 


Farley's  build  support  with 
soft  blocks 


Heinz  'feeds 
baby  free' 
again 

The  Heinz  "Feed  baby  free" 
baby  food  promotion  begins  its 
fourth  year  at  the  end  of  this 
month. 

Heinz  say  they  have  invested 
£250,000  in  the  promotion,  which 
runs  for  two  months  during  April 
and  May  in  the  majority  of  grocery 
and  chemist  chains  throughout  the 
country.  Mothers  can  redeem  the 
labels  from  five  cans  or  jars  for  a 
complete  refund  and,  if  all  the 
labels  come  from  cans,  she  will 
also  receive  an  additional  two 
£0.20  vouchers. 

In  either  case,  all  mothers 
redeeming  labels  will  receive  five 
additional  £1  saver  cards  which 
can  each  be  cashed  on  receipt  of 
50  Heinz  baby  food  labels  for  a 
store-personalised  baby  food 
voucher.  An  added  bonus  of  the 
promotion  is  that  mothers  can 
choose  to  nominate  a  friend  or 
neighbour  to  receive  the  saver 
cards,  say  Heinz. 

"Feed  baby  free"  vouchers 
are  redeemable  until  August  31 
and  the  initial  offer  is  limited  to  one 
application  per  household.  H.J. 
Heinz  Co  Ltd.  Tel:  01-573  7757. 


Farley's  are  supporting  Breakfast 
Timers  with  a  soft  blocks  on-pack 
promotion,  in  store  from  April 
until  August. 

Consumers  can  send  off  for  six 
coloured  soft  blocks  (worth  £9.99) 


with  three  tokens  and  £4.49. 
These  blocks  feature  nursery 
animals  on  the  sides,  are  fun,  safe 
and  washable  say  Farley's. 
Crookes  Healthcare  Ltd.  Tel:  0602 
507431. 


wraps  up 

Now  available  only  to  Unichem 
members  is  a  gift  wrapping  pack 
called  the  perfect  finish. 

Retailing  at  around  £1 .30  and 
with  a  profit  on  return  of  42  per 
cent,  the  pack  contains  wrapping 
paper,  pre-cut  sticky  tape,  a  gift 
tag  and  "instant"  gift  bow.  For 
initial  orders,  the  perfect  finish 
comes  with  a  free  display  case 
which  should  be  put  by  the  till  for 
maximum  impact  sav,  Unichem. 
Tel:  01  391  2323. 


Halal  OTC 

Manchester-based  Halal 
Pharmaceuticals  have  introduced 
a  range  of  branded  OTC 
medicines. 

Four  products  are  to  be 
available  from  April;  Calpahalal, 
paracetamol  suspension  120mg  in 
5ml  (200ml,  12s,  £15.48); 
Phenhalal,  promethazine 
hydrochloride  5mg  in  5ml  (100ml, 
12s,  £11.88);  Glucohalal  oral 
rehydration  salts  formula  A  (20 
£4.15)  and  Ibmfhalal  ibuprofen 
200mg  (96,  12s,  £30,  all  prices 
trade).  Halal  Ltd.  Tel:  061-228 
6162. 


AND  YOUR 
INDEPENDENCE  TOO 


As  the  largest  regional  pharmaceutical  whole- 


saler in  the  UK,  we  share  your  commitment  to 
independence. 

That's  why  our  Dispensary  System  involves  no 
:apital  outlay  on  your  part,  no  leasing  contracts  and 
10  long-term  agreements. 

So  if  you  have  an  independent  pharmacy  in  the 
Vorth  West  or  Midlands,  and  you're  looking  for  this 
Jidvanced   level   of  support,   there's   only  one 
vholesaler  to  contact. 


MAWDSLEYS 

WHOLESALE  CHEMISTS 


TOTAL  SUPPORT  FOR  THE  INDEPENDENT  CHEMIST 
Mawdslcy  Brooks  &  Company  Limited  Telephone:  Manchester  061  833  c>7-il  West  Bromwich  (121  SJS  L213 
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Exfoliant 
rose  from 
Dior 

Exfoliant  rose  is  a  new  translucent 
gel  from  Christian  Dior  that 
combines  a  softening  effect  with 
an  exfoliation. 

The  pink  coloured  gel  (100ml 
£16),  on  sale  from  April,  contains 
microspheres  to  eliminate 
roughness  and  microcapsules 
containing  mineral  oil  which  are 
released  during  massage.  It  can 
be  applied  once  or  twice  weekly 
on  a  clean  damp  skin  with  circular 
massaging  movements  that  avoid 
the  eye  area,  before  rinsing  with 
warm  water.  Parfum  Christian 
Dior  Ltd.  Tel:  0273  515021. 


Nice  'n  easy 
does  it 

Clairol  are  supporting  Nice  'n  easy 
with  a  £1.5m  television 
advertising  campaign,  which 
started  in  London  and  Central 
regions  and  will  have  spread  to  all 
regions  by  the  end  of  July,  they 
say. 

The  head-to-toe  20-second 
commercial  promotes  the 
conditioning  qualities  of  the 
product  with  the  message, 
"While  you're  keeping  in  great 
condition,  Nice  'n  easy  does  the 
same  for  your  hair" . 

The  advertising  campaign  is 
supported  by  the  keep-in- 
condition  on-pack  activity,  where 
consumers  can  win  weekends  for 
two  at  Ragdale  Hall  health  hydro 
along  with  many  runner  up  prizes 
of  exercise  bikes  and  Nice  'neasy 
track  suits.  Every  entrant  will 
receive  a  coupon  worth  £0.30 
towards  their  next  purchase  of 
Nice  'n  easy.  Bristol-Meyers  Co 
Ltd.  Tel:  0895  639911. 


Noir  makes  it  to  the 
silver  screen 


Noir  mens'  grooming  collection  is 
being  promoted  by  Parfums 
International  with  a  £500,000 
Press  and  television  advertising 
campaign. 

Advertising  will  run 
throughout  May  with  10  and  30 
second  spots  in  a  number  of 
regions,  in  the  first  full  support 
since  the  brand  was  launched  in 
1978.  The  regions  include  London 
Weekend  Television,  Central, 
Granada,  Yorkshire,  South  West 
Scotland  and  Tyne  Tees.  The 
advertisement  projects  a  "cool 
and  confident  image  for  the 
brand,"  say  Parfums 
International. 

A  Press  campaign  will  also 
support  the  brand.  In  May,  June 
and  July  Noir  adverts  will  appear  in 
a  large  range  of  male  orientated 
magazines,  including  Q,  GQ,  For 
Him,  and  Arena,  and  in  June  and 
July  adverts  will  appear  in  a  range 
of  womens'  magazines  including 


Prima,  Cosmopolitan,  New 
Woman,  Mane  Claire,  Company, 
Options,  Tatler,  She  and  Hello. 
The  range  will  also  be  advertised 
in  Punch  and  weekend  newspaper 
titles  including  You,  the  Observer 
magazine  and  the  Independent 
magazine. 

One  or  two  of  the  titles  will 
carry  an  offer  to  write  in  or  phone 
in  for  free  samples  and  details  of 
the  nearest  stockist  supporting 
the  promotion. 

To  stimulate  purchase  during 
May,  trial  sizes  will  be  available, 
including  a  30ml  aftershave 
(£4.25),  a  30ml  aftershave  balm 
(£4.25)  and  a  125ml  anti- 
perspirant  deodorant  (£2.95). 

Promotions  include  a  new- 
permanent  tester  display  unit  and 
window  display  material  designed 
to  echo  the  theme  of  the  television 
and  Press  advertising.  Parfums 
International  Ltd.  Tel:  01-486 
1200. 


1                   ON  TV  NEXT  WEEK  1 

GTV  Grampian 
B  Border 
C  Centra! 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                         SK  Sky 

G  Granada                      STV  Scotland  (central) 

A  Anglia                         Y  Yorkshire 

TSW  South  West              HTV  Wales  &  West 

TTV  Thames  Television      TVS  South 

TV-am  Breakfast              TT  Tyne  Tees 

Television 

Aapri  apricot  scrub: 

STV,G,Y,C,A,HTV,TVS,LWT,TV-am 

Anadin  Paracetamol: 

GTV,U,STV,B,G,TT 

Aquafresh: 

All  areas 

DDD's  Stain  Devils: 

TV-am 

Endekay: 

Y 

Energance: 

STV,G,C,A,HTV,TSW,TVS,LWT 

Finesse: 

All  areas  except  TVS 

Grafic: 

All  areas 

Haliborange: 

TV-am 

Insignia: 

All  areas 

Junior  Disprol: 

All  areas  except  LWT.C4  and  TVam 

Karvol: 

All  areas 

Lanacane  creme: 

HTV,C4 

Listerine: 

All  areas 

Nice  'N  Easy: 

CLWT 

Plax: 

All  areas  except  CTV  &  TVam 

Pulmo  Bailly: 

TT,Y,C 

Pure  &  Simple: 

All  areas 

Radox: 

All  areas  except  U.CTV,TTV,C4  and  TVam 

Sanatogen  vitamins: 

G,HTV,CTV,TSW,TVS,TTV.TT.C4 

Seven  Seas  Berries: 

All  areas  except  TTV  and  Y 

Simple  skin  care  range: 

All  areas  except  LWT  &  TV-am 

Strepsils: 

All  areas 

Vantage  products: 

ITV  national 

Relief  for  Rug 
Patrol 

A.H.  Robins  have  extended  the 
Sergeants  Pet  Care  range  with 
the  launch  of  Rug  Relief,  a  carpet 
and  stain  odour  remover. 

Rug  Relief  contains  enzymes 
and  surfactants.  Robins  say  that 
the  enzymes  help  to  eliminate 
odour  while  the  surfactant  cleans 
up  the  residue.  The  formula  is  said 
to  work  on  all  organic  stains  such 
as  pet  stains,  tea,  coffee,  wine, 
food  spills  and  cooking  oil. 

Robins  say  that  in  home  tests, 
98  per  cent  of  consumers  who 
used  the  product  believed  it  was 
effective  and  75  per  cent  indicated 
an  intention  to  purchase.  Rug 
Relief  is  packed  in  cartons  of  six 
(£6.84  trade)  and  costs  £1.75  for 
250ml.  A.H.  Robins  Co  Ltd.  Tel: 
0293  560161. 


Baby  Fresh 
coupon  drive 

Scott  will  be  promoting  Baby 
Fresh  with  coupons  through 
specialist  magazines. 

The  promotion  will  feature 
£0.25  off  next  purchase  coupons 
in  Mother,  Mother  &  Baby, 
Parents,  and  Practical  Parenting  \ 
during  March  and  April.  The 
coupons  can  be  redeemed  by 
consumers  up  to  the  end  of  July 
and  by  the  trade  up  to  the  end  of 
September. 

The  promotion  is  part  of  a  £2m 
support  package  in  1989.  A 
television  drive  will  run  from  June 
throughout  the  Summer.  Other 
promotional  activity  backing  the 
brand  includes  targetted  sampling 
around  the  country.  Scott  Ltd.  Tel: 
0342327191. 

Gold  Seal 
gets  a  plug 

Ever  Ready  are  advertising  Gold 
Seal  alkaline  batteries  on 
television. 

The  first  burst  runs  through 
the  Easter  period  to  mid  April.  A 
second  burst  in  the  Summer 
brings  the  spend  to  over  £lm, 
says  the  company. 

Alongside  the  Spring 
campaign,  Ever  Ready  are 
offering  consumers  the 
opportunity  to  win  up  to  £lm.  This 
is  in  support  of  sponsorship  of  the 
Ever  Ready  Derby  and  Gold  Seal 
Oaks,  and  will  appear  as  header 
cards  and  POS  entry  forms.  Ever 
Readv  Ltd.  Tel:  01-882  8661. 
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SIX  AREAS  OF  GROWTH 
YOU  ALREADY  KNOW  ABOUT. 

The  makers  of  Immac*  know  the  business  of  hair  removal 
more  intimately  than  anyone. 

For  years  women  have  trusted  the  market  leader,  Immac 
Cream.  Which  is  why  they've  been  so  quick  to  accept  Immac 
Bikini  Line,  Strip  Wax  and  Easy  Shave,  turning  them  into  an 
overnight  success. 

In  the  anatomy  of  the  hair  removal  market,  make  sure 
you're  not  missing  out  on  any  areas  of  growth. 

So  stock  up  on  the  whole  range  of  Immac  products. 


IC 


Imma 


SCRIPT  SPECIALS 


Perfan  injection 


Merrell  Dow  have  launched 
Perfan,  an  injection  of  the  inotrope 
enoximone,  for  the  treatment  of 
heart  failure. 

Merrell  say  the  drug  is  a  new 
generation  phosphodiesterase 
inhibitor,  which  acts  by  decreasing 
the  breakdown  of  cyclic  AMP  in 
heart  and  peripheral  vascular 
smooth  muscle.  It  therefore  has 
positive  inotropic  (increasing  force 
of  heart  muscle  contractions)  and 
vasodilating  effects,  reducing  pre- 
load and  after-load  in  acute  heart 
failure. 

Perfan  has  little  or  no  effect  on 
heart  rate  or  blood  pressure  and 
there  are  no  known  drug 
interaction  says  the  company. 

Perfan  can  be  used  in  intensive 
or  coronary  care  situations,  as 
well  as  in  the  management  of 
patients  following  open  heart 
surgery  or  before  cardiac 
transplantation. 

Manufacturer  Merrell  Dow 
Pharmaceuticals  Ltd,  Stana  Place, 
Fairfield  Avenue,  Staines, 
Middlesex,  TW18  4SX 
Description  Ampoules 
containing  20ml  of  enoximone 
5mg/ml  in  a  sterile,  clear  yellow 
solution  (pH  about  12)  for 
intravenous  use.  Also  contains 
alcohol  95  per  cent,  sodium 
hydroxide,  propylene  glycol  and 
water  for  injections 
Uses  Congestive  heart  failure 
where  cardiac  output  is  reduced 
and  filling  pressures  are 
increased,  in  patients  requiring 
intravenous  therapy  and  who  can 
be  closely  monitored 


Dosage  Initial  therapy:  0.5  - 
lmg/kg  as  a  slow  injection  (not 
faster  than  12.5mg/minute), 
further  doses  of  0.5mg/kg  may  be 
given  every  30  minutes  to  a  total 
initial  dose  of  3mg/kg  or  until  a 
satisfactory  response  is  reached. 
Or  an  infusion  of  90 
mcg/kg/ minute  over  10  to  30 
minutes  until  the  required 
response  is  achieved. 
Maintenance  therapy:  The  initial 
dose  (not  more  than  3mg/kg)  may 
be  repeated  as  required  every  3-6 
hours  and  adjusted  according  to 
patient  response.  Or  a  continuous 
or  intermittent  infusion  at  a  rate  of 
5-20mcg/kg/minute  can  be  used. 
Total  dose  over  2  1  hours  should 
not  exceed  24mg/kg.  Dilute 
before  use,  see  Data  Sheet 
Side  effects  Include  ectopic 
heartbeats,  ventricular 
tachycardias,  supraventricular 
arrhytmias,  hypotension, 
headache,  insomnia,  nausea  and 
vomiting  and  diarrhoea,  see  Data 
Sheet 

Contraindications,  warnings, 

etc  Hypersensitivity  to  Perfan  or 
components.  Use  cautiously  when 
heart  failure  is  associated  with 
oulet  obstruction,  for  instance  in 
hypertrophic  cardiomyopathy, 
stenotic  and  valvular  disease. 
Monitor  parameters  such  as  blood 
pressure,  heart  rate,  ECG,  see 
Data  Sheet 

Supply  restrictions  POM 
Packs  Cartons  of  10  by  20ml 
ampoules,  £154  trade 
Product  licence  4425/0086 
Issued  March  1989 


Zyma  launch 
aminophylline 

Zyma  Laboratories  are  launching 
Pecram,  a  slow  release 
preparation  of  aminophylline 
225mg,  on  April  3. 

Pecram  tablets  utilise  the  new 
Rhotard  controlled  release 
system  which,  say  Zyma,  gives 
aminophylline  blood  levels  within 
the  therapeutic  range  for  relief  of 
bronchospasm  associated  with 
asthma  and  chronic  bronchitis. 

The  dose  is  one  tablet  twice  a 
day,  increased  where  necessary 
to  two  tablets  twice  daily.  Pecram 
tablets  are  pale  yellow  and 
imprinted  on  one  face  with  the 
Zyma  logo  and  Sr/225  on  the 
other.  It  is  available  in  100s 
(£5.25)  and  1000s  (£51,  both 
prices  trade).  The  product  licence 
number  is  10013/0002  and  is 
categorised  as  a  pharmacy 
medicine.  Zvma  (UK)  Ltd.  Tel: 
0625  584788. 


Tegretol  SR 

Geigy  are  introducing  Tegretol 
Retard,  controlled-release 
carbamazepine  designed  to 
reduce  peak  plasma  levels. 

The  new  formulation  simplifies 
the  dosage,  making  it  initially  100 
or  200mg  once  or  twice  daily, 
followed  by  a  slow  increase  up  to 
800-1200mg  or  occassionally 
1600mg  for  adults.  Children's 
dose  is  200-100mg  according  to 


age  (see  Data  Sheet). 

Two  strengths  are  available  — 
carbamazepine  200mg  tablets 
(£7.49)  is  coloured  beige-orange 
and  400mg  (£14.72.  both  prices 
trade)  is  brown-orange.  Both  are 
capsule-shaped  with  deep  break 
scores  and  come  in  blisters  of  100. 
The  legal  category  is  POM  and 
licence  numbers  are:  200mg, 
0001/0118;  400mg,  /0119.  Geigy 
Pharmaceuticals.  Tel:  0403 
50101. 


Cox  Pharmaceuticals  say  that  the 
markings  on  azathioprine  50mg 
tablets  will  shortly  be  changed  to 
"Aza50"  on  one  side  and  the 
inverted  twin  triangle  logo  on  the 
other.  Cox  Pharmaceuticals  Ltd. 
Tel:  0271  75001. 
Stiefel  Laboratories  are  changing 
some  Suedex  pack  colours:  Tubes 
and  cartons  of  Stiedex  LP  30g  will 
be  grey  light  blue;  Stiedex  LPN 
15g  will  be  pink/ light  blue  and 
Stiedex  30g  will  remain  dark 
blue/light  blue.  Stiefel  Laboratories 
(UK)  Ltd.  Tel:  06285 24966. 
Boehringer  Ingelheim  say  that 
Oramorph  oral  solution  10mg/5mJ 
can  now  be  used  for  90  days  after 
opening.  Boehringer  Ingelheim 
Ltd.  Tel:  0344  424600. 
Janssen  Pharmaceuticals  are 
introducing  a  30g  tube  of  Acnidazil 
(£3.40  trade).  Janssen 
Pharmaceuticals  Ltd.  Tel:  0235 
772966. 

The  new  Retin-A  preparation  is  as  a 
0.01  percent  gel,  not  0.1  percent 
as  mentioned  last  week  (script 
specials,  p376).  Cilag 
Pharmaceuticals  Ltd.  Tel:  0240 
243541. 


hk;h  quality  graduated 
compression 

hosiery  for  f.p.10  prescriptions. 

Sewn  in  labels  showing  washing  instructions,  class  and 
size  make  repeal  prescriptions  easy. 


COMPRESSION  CLASSES  1,  2  and  3  IN  ALL 
SIZES  READILY  AVAILABLE.  OPEN  TOE 
DESIGN  IN  CLASSES  2  AND  3 

through  I'NICHKM,  CREDENHILI.  and  other  wholesalers. 

ALL  DUOMKD  CLASS  2  OPEN  TOE  STOCKINCS 
NOW  A V AIEAREE  FROM  LOCAL  UNICHEM 
BRANCHES  (subject  to  Cnichem  Medical  Profit  Share). 

Medi  U.K.  Ltd..  Fields  Yard.  Plough  Lane. 
HEREFORD  HR4  OEL.  Tel:  0432  51  682 


THE  TRIANGLE  TRUST 

The  Triangle  Trust  1949  fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim 
is  the  relief  of  hardship  or  distress  in  the  case  of  people  and 
their  dependents  employed  or  formerly  employed  in  the 
pharmaceutical  industry  in  Great  Britain.  Such  relief  may 
include  assistance  with  educational  expenses. 
The  Trustees  will  also  consider  on  their  merits  any  applica- 
ations  for  assistance  beyond  the  scope  of  an  employer's 
responsibilities,  concerning  education  or  training  at 
recognised  centres  of  study  for  general  or  special  subjects. 
For  additional  information, 
or  to  apply  for  assistance,  write  to:- 

The  Secretary  Dept  CD 
THE  TRIANGLE  TRUST  1949  FUND 
Clarges  House,  6  12  Clarges  Street 
London  W1Y  8DH 
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PLUS  AN  EXCITING  NEW  ONE 
THAT'S  ABOUT  TO  TAKE  OFF. 

This  month,  the  Immac*  range  will  grow  to  include  another 
guaranteed  success,  Immac  Special  Touch. 

The  launch  of  this  luxurious  new  cream  hair  remover 
will  be  heralded  by  a  massive  £1.2m  national  TV  advertising 
campaign. 

With  Aloe  Vera,  for  its  moisturising  properties,  and  an 
exciting  new  fragrance,  Immac  Special  Touch  is  a  premium 
product  women  will  be  queuing  to  pay  a  little  extra  for. 

Stock  up  now  and  watch  your  profits  become  as  attractive 
as  your  customers. 

SUPPORTED  BY  A  £1.2  MILLION  NATIONAL  TV.  CAMPAIGN 


!mr 


•TRADE  MARK 


BEFORE  YOU  ENTER 
THE  READING  GLASSE: 

MARKET 
READ  THE  SMALL  PRIN 


Reading  glasses  will  be  one  of  the  boom  markets 
of  1989. 

Rarely  has  there  been  such  an  opportunity  for 
not  only  increasing  sales  and  building  genuine 
incremental  profits,  but  also  to  offer  the  consumer  a 
(truly  better  deal. 

Presbyopia,  the  natural  ageing  of  the  eyes, 
triggers  the  need  for  reading  glasses  in  almost  everyone 
over  the  age  of  forty,  and  in  the  UK  that's  almost 
25  million  adults. 

Few  products  can  claim  this  guaranteed  demand. 
Looking  for  reassurance  of  quality  and  value,  we 
believe  that  the  pharmacist  will  be  the  first  place  the 
jconsumer  will  expect  to  find  reading  glasses. 

Grett  Optik  is  Sweden's  leading  name  in  quality 
G    R    E    T    T~l   reac''n9  g'asses  ar|d  the 

J ^^^^~**"-*^as'  ^ea<^ers  ran9e/  specially 
designed  for  the  UK  market 
using  only  grade  A  lenses 


^READERS 


developed  in  consultation  with  one  of  Britain's 
leading  consultant  ophthalmologists,  makes  Grett  Easi 
Readers  by  far  the  easiest  range  for  the  consumer  to 
understand. 

Although  totally  safe  for  the  consumer  to  self  select 
they  are  not  a  substitute  for  professional  eye  care, 
so  Grett's  helpful  and  informative  product  literature  will 
encourage  consumers  to  maintain  regular  eye  checks. 

Our  education  campaign  will  extend  to  national 
advertising  featuring  Henry  Cooper  who  has  been 
deliberately  chosen  to  reflect  the  honesty  and  integrity 
of  the  Easi  Readers  brand. 

Phone  or  write  to  Grett  Optik  today  and  get 
the  facts  on  this  dramatic  new  profit  opportunity  from  a 
specialist  reading  glasses  company  with  the  most 
experienced  team  in  the  UK. 

You  won't  find  any  small  print  but  you  will  find 
fast  stock  turn,  high  margins,  repeat  deliveries  from 
nationwide  wholesalers  and  a  whole  lot  more. 


and  prescription  quality  frames,  offers  exceptional  value 
at  just  £14.95. 

Our  six  modern  styles  have  been  carefully 
hosen  to  provide  ample  choice  without  giving  you  an 
unnecessarily  high  inventory. 

Similarly  you  will  find  that  the  six  strengths 
available  in  every  style  are  all  that's  needed  to  cover 
he  progressive  nature  of  presbyopia. 

Using  an  everyday  example  of  small  print,  our  j 
imple  numbering  and  colour  coding  system, 


SOLUTION 


TO  READING 
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would  like  to  know  more  about  your  range  | 

I 

)f  top  quality  reading  glasses.  Please  send 
ne  your  colour  brochure  without  obligation. 


y READERS'* 


«i  READING  CLASSES 


40, 
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business  name 
\ddress  _ 
own  


-ounty 


Postcode 


TO:  Grett  Optik  UK  Limited, 

FREEPOST,  2  Southernhay  West,  Exeter  EX1  1  AZ. 


GRETT1  ■»  OPTIK 


attention  of 


SWEDEN'S  LEADING  NAME  IN  QUALITY  READING  GLASSES 


YPG  disputes 
pharmacists 
testing  role 

I  have  read  with  some  surprise  the 
coverage  of  the  recently  published 
Business  &  Markets  report 
(C&D,  January  28,  pi 38)  with  the 
reference  to  the  section  on  the 
public's  attitude  to  community 
pharmacy.  The  report  seems  to 
indicate  that  the  public  thinks  it 
"inappropriate  or  undesirable  for 
pharmacists  to  be  involved  in 
medical  testing". 

This  is  in  stark  contrast  to  the 
results  of  the  Young  Pharmacists' 
Group  community  pharmacy 
survey  carried  out  at  the  end  of 
last  year.  Their  results  showed 
the  public  to  be  strongly  in  favour 
of  diagonstic  testing  in 
pharmacies. 

The  provisional  results 
outlined  at  the  YPG  annual 
meeting  in  November  1988 
represented  the  opinions  of  300 
respondents  up  and  down  the 
country,  and  showed  61  per  cent 
were  in  favour  of  pregnancy 
testing  in  community  pharmacy; 
69  per  cent  blood  pressure 


monitoring  and  57  per  cent  uring 
testing  for  diabetes. 

The  B&M  results  represented 
the  views  of  two  groups  of  eight 
selected  South  and  two  groups  of 
eight  in  the  North,  a  total  of  32. 
The  opinions  of  these  people  were 
determined  after  discussions  led 
by  one  of  the  company's  own 
directors. 

The  YPG  survey,  when  finally- 
published  in  April,  will  represent 
the  views  of  over  600  subjects 
chosen  at  random  from  the 
general  public  up  and  down  the 
length  of  Britain. 

The  attitudes  of  the  public  to 
pharmacies  was  a  small  section  of 
the  B&M  report,  but  it  is  quite 
alarming  that  their  conclusions 
seem  to  be  diametrically  opposed 
to  those  of  the  YPG  on  that  topic. 
Their  survey  seems  to  close  the 
door  to  certain  aspects  of  the 
Nuffield  inspired  expanded  role  for 
pharmacists,  a  door  which  the 
YPG  survey  showed  to  be  wide 
open  and  certainly  offering 
opportunities  for  pharmacies. 

The  full  YPG  survey  results 
will  be  freely  available  at  no  cost 
from  the  YPG  on  publication, 
hopefully  next  month. 


Ian  Millar 

Edinburgh 


WYETH  GENERICS 
PHARMACY  CROSSWORD  NO.  10 

The  solution  to  No.  10  will  appear  alongside  No  II  in  April.  1989. 
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Prizes  of  £5  will  be  awarded  to  the 
senders  of  the  first  5  correct  solutions 
drawn  on  10th  April  1989. 

Name  No  10 

Address 
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Send  your 

crossword  to  Wyeth  Generics  II 

it's  selected  for  publication  here,  we'l 
send  you  £50  Puzzles  should  be  no 
larger  than  12x12  squares 


Get  the  right 
result  with 


wyeth 
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*trade  mark 

Wyeth  Generics,  Wyeth  Laboratories,  Huntercombe  Lane  South,  Taplow.  Maidenhead,  Berks  SL6  0PH 


Unichem 
reply  to 
criticism 

The  letter  from  Mr  Peter  Clarke 
of  Dorchester  last  week,  headed 
"Wholesaler  tactics" .  contains  a 
number  of  points  which  should  be 
dealt  with. 

Mr  Clarke  claims  that 
members  have  been  effectively 
expelled  to  make  room  for  bigger 
accounts.  This  is  untrue.  The  only 
members  expelled  have  been 
those  such  as  Mr  Clarke,  who 
have  refused  to  comply  with  the 
minimum  terms  of  trade.  Unichem 
would  like  every  independent 
pharmacist  to  be  a  member. 

Mr  Clarke  then  refers  to  the 
considerable  differences  between 
the  Unichem/National  Freight 
Corporation  flotations.  As  our: 
advisers,  Phillips  &  Drew,  were 
also  co-sponsors  of  the  NFC 
flotation,  perhaps  their  comments 
mav  be  of  interest: 

(a)  "  Mr  Clarke  states  "NFC 

announced  the  flotation  when 
they  were  ready  to  go' ' .  This 
glosses  over  the  extended  j 
period  of  consultation  with 
members  in  the  two  years 
between  the  idea  first  being  j 
discussed  in  general  meeting 
and  the  Stock  Exchange  j, 
flotation  being  achieved .  This  i 
is  not  a  dissimilar  timescale  i 
to     Unichem's  plans. 

(b)  Contrary  to  Mr  Clarke's 
view,  NFC  has  always 
actively  encouraged  new 
members.  Indeed,  non- 
shareholders  were  given 
priority  in  the  "quarterly 
dealing  days"  when  there 
was  a  general  shortage  of 
shares         to  buy 

(c)  Mr  Clarke  refers  to  smaller 
accounts  being  discriminated 
against  by  being  expelled.  I 
have  already  dealt  with  the 
reasons  they  were  expelled, 
but  he  should  bear  in  mind 
that  in  NFC's  case, 
employee  shareholders 
"making  a  lesser 
contribution  to  the 
company"  put  their 
employment  in  jeopardy. 

I  believe  that  the  successful 
NFC  flotation,  having  been  guided 
by  the  same  team  who  are' 
advising  Unichem,  should  give 
pharmacists  confidence  for 
Unichem's  own  plans  and  any 
pharmacist  who  would  like  to  learn 
of  the  service  and  benefits 
associated  with  membership,  has 
only  to  contact  us  to  arrange  for  a 
representative  to  call. 


P.J.  Dodd 

Chief  executive, 
Unichem. 
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Streptokinase 
in  general 
practice 

Six  hours  after  myocardial  infarction,  the 
increasing  proportion  of  myocardium  that  dies 
due  to  ischaemia  can  threaten  recovery  and 
increase  the  risk  of  further  heart  attacks.  A 
good  prognosis  therefore  depends  on  starting 
intravenous  thrombolysis  to  re-open  the 
affected  coronary  artery  as  soon  as  possible. 

There  has  been  concern  that,  although 
GPs  could  institute  thrombolytic  treatment 
before  admitting  a  patient,  they  would  be 
unable  to  manage  the  severe  adverse  effects 
of  streptokinase  —  such  as  hypotension  and 
anaphylaxis  —  and  that  they  will  therefore  be 
forced  to  use  alteplase  (TPA) ,  which  is  much 
more  expensive  but  possiby  safer.  In  addition, 
mistaken  diagnoses,  made  without  the 
facilities  of  a  coronary  care  unit  (CCU),  might 
lead  to  patients  being  treated  unnecessarily. 

Although  it  may  be  feasible  in  urban  areas 
to  transfer  patients  to  a  CCU  quickly,  it  is  not 
so  in  rural  areas.  However,  some  cardiologists 
now  believe  that  the  risks  of  streptokinase 
have  been  overplayed  and  that  it  is  both 
practicable  and  desirable  that  GPs  should  use 
it,  controlling  the  adverse  effects  with 
steriods. 

GPs  from  Stranraer  and  surrounding 
villages  have  recently  reported  their 
experience  with  streptokinase  over  a  six 


month  period.  Of  43  patients  with  chest  pain, 
24  were  confirmed  as  having  myocardial 
infarction  and  15  were  eligible  to  receive 
streptokinase. 

The  reasons  for  excluding  the  remainder 
included  contraindications  to  the  drug  and 
symptoms  lasting  more  than  six  hours. 
Treatment  with  streptokinase  was  started 
within  five  hours  for  all  patients  and  within  two 
hours  for  two-thirds,  either  at  home  or  at  a 
small  local  hospital. 

Seven  patients  were  misdiagnosed  — 
three  were  mistakenly  thought  to  have  angina 
and  four  cases  were  wrongly  diagnosed  as 
heart  attacks.  In  this  small  group, 
hypotension,  arrhythmias  caused  by  re- 
establishing the  coronary  blood  flow,  and 
haematuria  did  occiii  bul  did  not  give  cause  for 
concern.  If  the  results  from  this  small  group 
can  be  extrapolated  to  other  rural  areas,  the 
advantages  of  early  use  of  streptokinase  by 
GPs  could  outweigh  the  risks. 


Home  nebulisers 
work  for  children 


Commmunity  pharmacists  occasionally  supply 
beta-agonists  such  as  terbutaline  and 
salbutamol  for  use  in  home  nebuliser  therapy 
of  asthma.  The  advantages  for  the  patient  of 
being  treated  at  home  are  obvious  but  some 
evidence  shows  that  this  does  not  achieve  the 
expected  reduction  in  emergency  admissions 
to  hospital.  Now,  research  from  the  United 
States  has  shown  that  —  for  children  at  least 
-  home  nebuliser  therapy  does  reduce  the 
need  for  hospital  care. 

Twenty-two  children  with  a  mean  age  of 
eight  years  received  treatment  at  home  with 
steriods,  theophylline  and  oral  beta  -  agonists. 
Nebulised  beta-agonists  were  used  either  for 
acute  exacerbations  of  asthma  or  on  a  regular 
basis. 

Compared  with  the  previous  12  months, 
the  first  year's  treatment  achieved  a 
significant  fall  in  admissions  to  hospital  and  in 


the  number  of  short  courses  of  prednisone 
needed  to  control  exacerbations.  Improvment 
was  most  marked  in  younger  children. 
Hospital  admissions  were  longer  for  eight 
children  and  shorter  for  nine  others  and,  in  a 
further  five  children,  no  admissions  were 
necessary  during  treatment.  Further,  there 
was  no  apparent  improvement  in  the  overall 
severity  of  illness  as  judged  by  the  continuing 
need  for  steroids  and  the  similar  frequency  of 
acute  respiratory  failure  before  and  after 
treatment. 

Treatment  at  home  is  cheaper  than  that 
provided  in  hospitals  and  a  reduction  in  the 
need  for  admission  achieves  a  further  saving. 
Most  people  also  prefer  to  stay  at  home  rather 
than  to  be  in  hospital.  But  home  nebuliser 
therapy  does  not  appear  to  remove  the  need 
for  close  medical  supervision  and  the  provision 
of  prompt  care  for  acute  asthma  attacks. 


Promethazine 
hallucinations 

Pharmacists  who  avoid  recommending  Actifed 
for  young  children  because  of  the  risk  that  it 
may  cause  nightmares  or  hallucinations  should 
be  aware  that  similar  symptoms  have  been 
reported  with  high  doses  of  promethazine. 

Actifed  is  a  mixture  of  the  decongestant 
pseudoephedrine  and  the  antihistamine 
triprolidine.  Adverse  CNS  effects  have  been 
attributed  to  the  adrenergic  agonist 
pseudoephedrine  but  the  anticholinergic 
activity  of  the  antihistamine  may  also  be 
significant.  Promethazine,  which  also 
possesses  anticholinergic  activity,  has  been 
associated  with  fever  and  hallucinations  in  a 
three  year-old  child.  After  being  given  15mg 
six-hourly  —  four  times  the  recommended 
dose  —  for  three  days,  he  developed  a  fever 
of  40°C  and  saw  elephants,  lions  and  snails 
moving  about  his  room.  Although  the  fever 
improved  after  treatment  with  paracetamol, 
the  hallucinations  subsided  only  gradually  over 
48  hours. 

Clearly,  promethazine  shares  the  toxic 
effects  of  other  phenothiazines  when  given  in 
high  doses.  In  this  case,  it  was  being  given  for 
coughs  —  for  which  it  is  ineffective  —  at  the 
sort  of  doses  that  are  customary  for  cough 
mixtures.  Whether  this  was  a 
misunderstanding  on  the  part  of  the  parents  is 
uncertain. 


Reversible 
pigmentation 

One  drawback  of  phenothiazine  neuroleptics 
is  the  risk  of  photosensitivity,  which  may 
produce  irreversible  skin  pigmentation. 
Pigmentation  caused  by  chlorpromazine  is  due 
to  the  formation  of  a  complex  between  melanin 
and  one  of  the  ding's  metabolites.  There  is 
some  evidence  that  other  neuropleptics  cause 
similar  effects  but  a  report  from  Canada 
suggests  that  —  for  some  at  least  —  the 
discolouration  may  be  reversible. 

Four  patients  who  had  been  treated  with 
chlorpromazine  for  20-34  years  developed 
blue  discolouration  of  the  skin;  in  one  case,  tins 
had  persisted  for  11  years.  After  substitution 
of  haloperidol,  the  pigmentation  subsided  over 
1-4  years  although  ocular  opacities  in  one 
patient  persisted.  Subsequently,  the  use  of 
another  phenothiazine,  levomepromazine,  did 
not  lead  to  a  recurrence  of  symptoms. 
Haloperidol  could  therefore  offer  a  suitable 
alternative  for  people  adversely  affected  by 
chlorpromazine. 
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Nifedipine  for  chilblains 


Chilblains,  or  perniosis,  are  common  and 
painful  inflammatory  lesions  of  the  skin  that 
develop  after  exposure  to  low  temperatures. 
The  mechanisms  underlying  their 
development  are  still  unknown  although 
constriction  of  the  small  blood  vessels  serving 
the  affected  area  may  cause  local 
hypothermia. 

There  is  a  similar  uncertainty  about  how  to 
treat  chilblains  and  current  remedies  include 
vasodilators  such  as  a  nicotinic  acid  and 
thymoxamine,  corticosteriods,  warmth  and 
UV  light.  Research  by  a  group  of  London 
dermatologists  has  now  demonstrated  that 
another  vasoactive  agent,  nifedipine,  is 
effective. 

A  double-blind  comparison  with  placebo 
showed  that  high  doses  of  nifedipine  (60mg 
daily)  improved  symptoms  after  an  average  of 
eight  days  in  seven  of  ten  patients,  compared 
with  24  days  without  treatment.  In  addition, 
no  new  chilblains  developed. 

Despite  the  large  dose,  adverse  effects 
were  confined  to  flushing,  ankle  oedema  and 
headache  in  two'  patients  and  the  dose  was 
reduced  to  40mg  daily  in  only  one  case .  When 
placebo  was  substituted  for  nifedipine,  all 
patients  relapsed. 

Effects  of 

stopping 

hypnotics 

Chronic  use  of  benzodiazepines  is  now  actively 
discouraged  but  many  patients  continue  to 
receive  hypnotics  such  as  nitrazepam  and 
temazepam.  Attempts  to  withdraw  these 
drugs  are  met  by  claims  that  people  cannot 
sleep  without  them  but  research  from 
Switzerland  has  now  shown  that  this  is 
misleading. 

Thirty-six  patients  taking  long-  and  short- 
acting  benzodiazepine  hypnotics  were 
compared  with  people  with  sleep  disturbances 
who  did  not  take  drugs.  Their  sleep  patterns 
Were  assessed  before  and  on  the  first  night 
after  withdrawal  of  the  drugs.  During 
benzodiazepine  administration,  there  was  no 
difference  between  the  two  groups  in  total 
sleeping  or  waking  times.  However,  the 
hypnotics  changed  the  quality  of  sleep  by 
suppressing  slow  wave  and  REM  (rapid  eye 
movement)  sleep. 

After  withdrawal  of  the  benzodiazepines, 
sleeping  time  did  not  change  overall  but  the 
quality  of  sleep  improved.  As  expected,  these 
changes  were  initially  more  marked  with  the 
short  half-life  triazolam  than  with  long-acting 
drugs  like  nitrazepam  or  diazepam.  But, 
despite  objective  measurements  to  the 
contrary,  the  patients  claimed  that  it  had  taken 
them  longer  to  fall  asleep  and  that  they  had 
slept  less.  They  also  reported  feeling  less 
rested  in  the  morning  and  less  alert  during  the 
next  few  days. 

This  experiment  shows  that  not  only  did 
benzodiazepine  hypnotics  fail  to  achieve  any 
long-lasting  increase  in  sleeping  time,  but  also 


This  trial  was  extended  to  an  open  study  in 
34  patients.  However,  many  more  patients 
needed  a  reduction  in  dose  because  of  adverse 
effects  —  50  per  cent  developed  headache  and 
flushing.  But  the  resolution  of  symptoms, 
which  varied  according  to  the  site  affected, 
was  slower  at  lower  doses  of  nifedipine. 

Researchers  found  that  chilblains  on  the 
hands  improved  after  an  average  of  eight  days, 
after  14  days  on  the  thighs,  and  after  23  days 
for  lesions  on  the  feet.  Using  laser  doppler 
velocimetry,  blood  flow  through  the  skin  was 
found  to  increase  by  180  per  cent  after  lOmg 
test  doses  of  nifedipine.  However,  this 
improvement  lasted  only  20  minutes  and, 
although  biopsy  of  a  chilblain  showed  a 
reduction  in  inflammation  after  treatment, 
there  was  no  apparent  permanent  effect  on 
vascular  dilatation. 

Nifedipine's  mechanism  of  action  in 
improving  chilblains  is  therefore  likely  to  be 
complex,  perhaps  involving  improved  vascular 
flow,  anti-inflammatory  activity  and  reduced 
vascular  permeability.  There  should  now  be 
comparisons  with  other  treatments  to 
establish  whether,  in  the  light  of  its  poor 
tolerance  in  some  patients,  nifedipine  offers 
any  advantages. 


that  withdrawal  insomnia  is  a  subjective 
phenomenon,  at  least  in  the  short  term.  It 
seems  that  people  over-estimate  their  sleep 
dunng  drug  use  and  it  is  only  when  they  are 
drug-free  that  they  realise  the  true  extent  of 
their  sleep  disturbance. 

Dose 
frequency  of 
captopril 

Compliance  with  antihypertensive  medication 
is  notoriously  poor.  Attempts  to  reduce  the 
number  of  tablets  taken  —  for  example,  by 
using  combined  formulations  —  are  likely  to 
improve  compliance  even  though  they  reduce 
flexibility  of  dose.  A  second  means  of 
achieving  this  —  and  retaining  control  over  the 
dose  —  is  to  reduce  the  dose  frequency. 

Recent  clinical  trials  have  suggested  that 
a  single  dose  of  captopril  is  as  effective  as  the 
normal  twice  daily  regime.  These  findings 
have  now  been  confirmed  using  24-hour  non- 
invasive monitoring  of  blood  pressure.  In 
addition,  it  appears  that  a  single  daily  dose  may 
be  more  effective. 

Comparing  the  blood  pressures  of  12 
people  taking  25-100mg  of  captopril  daily  in 
single  and  twice  daily  doses,  it  was  found  that 
both  diastolic  and  mean  blood  pressure  were 
reduced  by  2.5mmHg.  This  was  not  due  to 
improvements  in  compliance,  which  was 
already  high  in  this  small  group.  Although  this 
is  not  a  large  improvement,  it  is  still  a  gain 
made  at  little  or  no  cost  to  the  patient  .  The 
only  adverse  effect  after  switching  to  the 
higher  dose  was  a  transient  light-headedness 
reported  by  two  patients. 


Resistance  to 
antiviral 
agents 

The  emergence  of  Herpes  simplex  virus 
resistant  to  acyclovir  has  until  now  been 
confined  to  occasional  reports  of  patients  who 
did  not  respond  to  treatment.  But  American 
doctors  treating  herpes  infectionsin  patients 
with  AIDS  have  now  reported  12  cases 
detected  over2.5  years  of  resistance  proved 
by  in  vitro  tests.  Furthermore,  a  second 
report  has  documented  the  development  of 
resistance  of  cytomegalovirus  to  ganciclovir 
during  treatment. 

The  virus  strains  that  were  resistant  to 
acyclovir,  were  also  resistant  to  the  new  agent 
ganciclovir  although  they  retained  sensitivity 
to  older  drugs  like  vidarabine.  The  mechanism 
of  resistance  was  found  to  be  a  deficiency  in 
the  virus  of  thymidine  kinase,  an  enzyme 
which  is  essential  for  conversion  of  acyclovir 
to  its  active  form  within  the  infected  cell. 
Fortunately,  most  of  the  resistant  strains 
appeared  to  be  attenuated.  They  did  not  cause 
any  symptoms  in  mice  after  a  test  inoculation 
with  the  virus,  although  latent  neural  infection 
was  established  by  six  of  the  strains.  But  a 
further  strain,  which  had  been  selected  out 
during  treatment  with  acyclovir,  did  cause 
symptomatic  infection  as  well  as  establishing 
latent  infection  in  the  trigeminal  ganglia. 

The  importance  of  these  findings  lies  in  the 
risk  of  a  spread  of  resistant  viral  strains  and  in 
their  potential  for  infecting  people  who  are  not 
immunocompromised.  Acyclovir  is  often  the 
drug  of  choice  for  cold  sores  and  genital  herpes 
and  high  doses  are  effective  against  shingles. 
It  has  been  assumed  that  the  development  of 
viral  resistance  is  not  a  significant  problem. 
Whether  this  can  continue  to  be  so  is  now 
unclear. 


Topics  in  Treatment  is  a  regular  series  written 
by  drug  information  specialist  Steve  Chaplin 
MPS,  looking  at  current  developments  in 
medicine. 
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THE  FUTURE'S 
NEVER  LOOKED 

HEALTH  I ER 
FOR  UNICHEM 

CHEMISTS. 

To  add  even  more  fizz  to  the  growing  vitamin 
market  we're  launching  two  new  own-brand  products. 

UniChem  Sparkling  one  gram  Vitamin  C  Tablets 
and  UniChem  Multivitamin  and  Mineral  Capsules. 

Both  are  keenly  priced.  So  only  the  competition 
will  find  them  hard  to  swallow. 


Make  sure  you're  fully  stocked  by  having  a  word 
with  your  UniChem  representative. 


WHEN  YOU'RE  OUT  THERE  ON  YOUR  OWN,  IS 


IT  NICE  TO  KNOW  WE'RE  ALWAYS  WITH  YOU. 


ft 

4'' 
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T'he  many  companies  within 
AAH  Pharmaceuticals  have  been 
serving  pharmacy  for  a  great  many  years, 
providing  sound,  reliable  deliveries  on 
time,  every  time,  always  or  you'll  know 
the  reason  why.  We  understand  that 
when  you  place  your  business  with  us 
we  hold  your  reputation  in  our  hands. 

We  believe  that  the  quality  of  our 
service  is  second  to  none  because  the 
people  who  run  it  are  second  to  none. 

Call  your  AAH  Pharmaceuticals 
Manager  now  and  we'll  prove  it  to  you. 


PHARMACEUTICALS 
LIMITED 

We're  always  there, 
we  always  care. 


IBERT  FERRYMAN  *   r^vitm  •  NORTHERN  PHARMACEUTICALS 


IN 

OUR  FIELD. 
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It  takes  5000  tiny  seeds  to 
make  just  one  Efamol  capsule  of 
Evening  Primrose  Oil. 

Efamol  Evening  Primrose 
Oil  is  a  very  rich  natural  source  of 
the  extremely  important 
substance  CLA,  which  the  body 
can  use  for  the  production  of  biological  regulators. 

Each  seed  grown  and  harvested  by  Efamol  is 
the  result  of  over  a  decade  of  scientific  study  and 
development  at  the  unique  Efamol  plant  research 
unit.  Indeed,  Efamol  has  already  been  awarded  Plant 
Breeders  Rights  (equivalent  to  a  patent)  in  the  UK  and 
USA.  Only  in  this  way  can  Efamol  guarantee  that 
the  CLA  content  in  the  oil  is  of  consistently  reliable 
proportions  every  time. 

Efamol  is  the  only  brand  of  Evening 
Primrose  Oil  that  has  been  clinically 
researched.  In  fact,  Efamol  has  been 
subject  to  over  500  controlled 
clinical  trials  around  the  world,  and  is 


Efamol 


generally  regarded  as  the  best. 

This  scientific  base  has 
helped  Efamol  expand  the 
Evening  Primrose  Oil  market 
and  become  firmly  established 
as  the  brand  leader 
Independent  market 
research  shows  that  Efamol  purchases  account  for  75% 
of  the  multi-million  pound  Evening  Primrose  Oil 
market.  And  that  Efamol  sales  are  growing  by  30%  a  year 
against  19%  for  the  food  supplements  market  as  a  whole. 

As  well  as  Efamol  500  Evening  Primrose  Oil,  there 
is  a  range  of  combination  products  to  meet  various 
dietary  requirements.  Such  as  Efamol  PMP Efamol 
Marine  and  Efamol  Plus. 

Stock  the  complete  Efamol  range  and  plant  the 
seeds  of  success. 

Distributed  for  Efamol  Ltd.,  by 
Britannia  Health  Products  Ltd., 
Forum  House,  41-51  Brighton  Road, 
Redhlll,  Surrey  RH1  6YS.  Tel:  (0737)  773741. 


Ejuiml*  and     are  Registered  Trade  Marks  of  Efamol  Ltd 


ESSENTIALLY  THE  BEST  EVENING  PRIMROSE  OIL 
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Oiling  the  joi 


Dr  Ray  Rice  assesses  the  use  of  fish  oils  in  the  alleviation  of  arthritic  joint  pain 


The  use  of  fish  oil  to  treat  arthritis  has  its  roots 
in  antiquity,  like  so  much  of  what  we  nowadays 
call  folk  medicine.  The  use  of  cinchona  bark  to 
provide  quinine  for  malaria  treatment,  and  of 
willow  bark  as  a  source  of  the  analgesic 
salicylic  acid  are  well-known  examples  of  how 
conventional  medical  practice  has  been  altered 
by  folklore  derived  ideas. 

Fish  oil  was  first  recorded  in  use  for 
rheumatic/joint  disorders  in  Manchester  in  the 
19th  century.  Dutch  physicians  were  using  it 
in  1849,  in  the  form  of  cod  liver  oil,  to  treat 
arthritis.  Pemberton1  used  cod  liver  oil  to 
treat  his  soldier  arthritis  patients  in  the  1920's 
in  America.  Brusch  and  Johnson  '  reported 
good  results  from  an  open  trial  of  cod  liver  oil 
in  1959,  while  in  Britain,  Coke1,  at  the 
Charterhouse  Clinic,  showed  in  1963  that  cod 
liver  oil  could  alter  the  composition  of  synovial 
fluid,  although  was  unable  to  demonstrate 
clinical  benefit. 

The  more  modern  phase  of  this  story 
began  in  the  1970s,  when  researchers  first 
began  to  notice  the  unique  health  pattern4  of 
Greenland  Eskimos,  who  were  consuming  a 
diet  high  in  fat  and  high  in  cholesterol,  yet  had 
very  little  heart  disease,  arthritis  or  psoriasis. 
This  work  introduced  the  scientific  world  to 
eicosapentaenoic  acid,  or  EPA\  and  since 
then  much  has  been  learned  about  its  effects. 
This  paper  attempts  to  summarise  what  has 
been  found  in  relation  to  fish  oil  and  arthritis. 


The  chemistry 


The  basic  feature  of  fish  oil  which  is  of  interest 
is  the  presence  of  relatively  large  amounts  of 
the  omega-3  polyunsaturates  EPA  and 
docosahexaenoic  acid  (DHA) .  Fish  oil  is  really 
the  only  effective  dietary  source  of  these 
polyunsaturates.  These  two  substances  are 
unique  in  a  number  of  ways. 

First  they  are  of  longer  chain  length  than 
most  biologically  important  fatty  acids  (20  and 
22  carbon  atoms  respectively,  rather  than  16 
or  18  which  is  the  norm) .  Secondly,  they  both 
have  unusually  high  numbers  of  unsaturated 
links,  or  double  bonds,  in  their  chains,  five  in 
the  case  of  EPA  and  six  for  DHA.  One  or  two 
such  links  is  the  common  number,  although 
three  can  be  found  in  linseed  oil. 

The  third,  and  possibly  most  significant 
feature,  lies  in  the  position  of  the  first  double 
bond.  Most  polyunsaturates  in  biological 
systems  have  the  first  double  bond  between 
carbons  6  and  7,  counting  from  the  terminal 
methyl,  or  omega  end.  In  this  configuration 
they  are  known  as  omega-6  polyunsaturates. 
Animals  (including  humans)  lack  the  enzymes 
needed  to  convert  omega-3  to  omega-6  and 
vice  versa,  so  both  must  be  supplied  in  the  diet. 

EPA  and  DHA  are  of  interest  because 
their  first  double  bond  lies  between  carbons  3 
and  4,  so  they  are  known  as  omega-3 
polyunsaturates.  The  difference  that  this 
makes  is  in  relation  to  the  further  metabolism 
of  these  substances  to  prostaglandins  and 
leukotrienes. 


The  pharmacology 


The  prostaglandins  and  the  leukotrienes  are 
groups  of  biologically  active  mediators  of 
various  body  systems,  such  as  reproduction, 
vasodilation/ constrict  ion,  digestion, 
inflammation,  broncho-constriction,  etc.  Since 
they  are  both  formed  from  20  carbon 
polyunsaturates,  they  are  known  collectively 
as  the  eicosanoids  (Gr  eicos  =  20). 


The  eicosanoids  are  normally  metabolised 
from  an  omega-6  20  carbon  fatty  acid, 
arachidonic  acid.  This  is  because  most  of  the 
polyunsaturates  in  the  modern  diet  are 
derived  from  vegetable  oils,  and  are  of  the 
omega-6  configuration.  So  little  fish  is  eaten 
nowadays  that  our  bodies  have  very  little  of 
the  omega-3  precursors  EPA  or  DHA  in 
them. 

The  eicosanoids  can  be  metabolised  from 
continued  overleaf 
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either  the  omega-6  polyunsaturates,  or  from 
the  omega-3  types.  Broadly  speaking  the 
eicosanoids  produced  from  omega-6  starting 
material  (mainly  arachidonic  acid)  are  slightly 
more  aggressive,  less  benign  than  those 
produced  from  omega-3  polyunsaturates. 
Both  types  seem  to  be  able  to  do  the  main  job 
being  asked  of  them,  but  the  omega-3  type 
seem  to  be  less  prone  to  over-react'' ,  and  it 
may  be  the  over-reaction  which  lies  at  the  root 
of  many  modern  health  problems. 

At  present,  the  relationship  of  eicosanoid 
metabolism  to  arthritis  remains  largely  based 
in  theory.  Some  work  has  demonstrated  an 
alteration  in  the  inflammatory  leukotrienes 
after  fish  oil  consumption',  and  there  are 
suggestions  of  an  involvement  by 
prostaglandins  in  pain  perception,  which  might 
have  a  bearing,  but  at  present,  that  would 
seem  to  be  the  current  state  of  our  knowledge 
as  to  the  mode  of  action  of  fish  oils  in  arthritis. 


The  clinical  evidence 


Early  clinical  work  on  cod  liver  oil  and  arthritis 
yielded  unconvincing  results,  possibly  due  to 
lack  of  control  in  patient  selection.  The  most 
consistent  results  from  double  blind  trials  have 
come  from  Kremer*.  He  showed  that  a 
supplement  of  Maxepa,  a  fish  oil  with  18  per 
cent  EPA  and  12  percent  DHA  (which  it  now 
appears  is  converted  by  the  body  to  EPA) 
produced  fewer  tender  joints,  and  greater 
time  to  fatigue  in  a  group  of  rheumatoid 
arthritis  patients.  The  trial  was  double  blind 
(olive  oil  capsules  as  placebo)  and  lasted  12 
weeks,  with  the  patients  taking  15  capsules 
per  day. 

An  earlier  trial  '  which  also  included  diet 
restrictions  on  saturated  fat  showed  much  the 
same  thing.  Kremer  and  colleagues  were  able 
to  show  a  reduction  in  the  level  •'of 
inflammatory  leukotriene  B4  which  correlated 
with  the  number  of  tender  joints  in  the  patients 
on  Maxepa. 

Recently,  an  Italian  study 1  "  has  shown  a 
clinical  and  biochemical  improvement  in  six 
rheumatoid  arthritis  patients  taking  fish  oil,  as 
compared  to  six  patients  on  a  high  saturated 
fatty  acid  diet.  A  study  by  Belch1  1  showed 
beneficial  changes  in  RA  patients  treated  with 
a  mixture  of  evening  primrose  oil  (a  source  of 
the  omega-6  polyunsaturate  gamma-linolenic 
acid)  and  fish  oil. 

Not  all  of  the  more  modern  studies  have 
been  positive  though.  Darlington1  1  found  no 
significant  different  in  a  group  of  RA  patients 
given  fish  oil  for  three  months. 

Counterprescribing 

Much  of  the  experimental  work  has  been  done 
using  Maxepa,  and  has  involved  using  10  or 
15ml  daily  doses  for  periods  of  12  weeks  or 
more.  Advice  to  patients  must  be  tempered  by 
awareness  of  cost,  and  with  fish  oil  in  capsule 
form  costing  upwards  of  £5  per  week,  a 
cheaper  alternative  may  be  necessary.  For 
most  patients  liquid  cod  liver  oil  can  provide  an 
acceptable  and  effective  substitute. 

To  provide  the  same  dose  of  EPA  and 
DHA,  cod  liver  oil  intake  needs  to  be  1 .5  times 
the  same  dose  as  Maxepa.  Thus  a  dose  of 
20ml  per  day  should  be  sufficient.  The 
problem  is  that  this  can  involve  high  levels  of 
vitamins  A  and  D,  so  depending  on  brand  (and 
hence  level  of  vitamins  A  and  D  per  ml) 
recommendations  will  have  to  be  altered. 

The  market  leader  has  a  vitamin  A  content 
of 400iu  (120mcg retinol)  and  a  I)  content  of 40 
(lmcg  cholecalciferol)  per  ml:  20ml  of  this 
would  not  involve  any  undue  risk,  if  continued 
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The  crippling  effects  of  arthritis  on  the  fingers 

for  one  or  two  months,  although  after  that  it 
should  be  reduced  to  the  label  recommended 
level.  Other  available  brands  (including  the  BP 
oil)  contain  more  vitamin  A  and  D  per  ml,  so 
care  must  be  taken  with  these. 

Cod  liver  oil  capsules  are  attractive  to 
customers  in  this  situation,  but  would  be 
expensive  and  probably  an  impractical  way  to 
provide  the  needed  volume  of  oil.  A  and  D 
intakes  would  also  be  high  at  doses  providing 
the  required  amount  of  EPA. 

For  those  doubtful  of  their  ability  to  take 
the  hard  stuff  straight  from  a  spoon,  the  most 
successful  approach  is  to  recommend  they  mix 
it  with  two  parts  of  milk,  or  fresh  orange  juice, 
and  shake  in  a  tightly  closed  container.  If 
consumed  immediately  after  shaking,  the 
oiliness  is  much  reduced,  and  many  people  find 
this  an  acceptable  method. 

Conclusion 


There  is  no  doubt  that  we  have  not  heard  the 
last  of  this  story  yet,  and  further  research 
work  will  throw  more  light  on  it.  At  present, 
the  therapeutic  alternatives  for  arthritis 
sufferers  are  not  attractive.  As  an  alternative 
to  a  lifetime  dosing  with  NSAIDs,  with  their 
risk  of  side  effects,  the  idea  of  trying  out  some 
of  the  so-called  natural  remedies  is  gaining 
ground.  In  this  context,  many  patients  are 
prepared  to  try  cod  liver  oil,  and  provided  they 
can  be  persuaded  to  give  the  liquid  oil  a  three 
month  trial,  a  surprising  number  find  it  very 
helpful,  and  continue  with  it. 
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Essential 
fatty  acids 

Polyunsaturated  fatty  acids  (PUFA)  are 
those  with  two  or  more  carbon  double 
bonds.  Not  all  liquid  fats  are  rich  in  PUFAs. 

Essential  fatty  acids  (EFA)  are  dietary 
factors  which  cannot  be  made  by  the  body 
but  must  be  taken  in  with  food.  There  are 
two  series  of  EFAs:  the  n6  series  derived 
from  cis-linoleic  acid,  and  the  n3  derived 
from  alpha-linoleic  acid.  The  two  series  have  rl 
no  biological  activity  of  their  own  and  require  1 
specific  biochemical  transformation  within  I 
the  body. 

EFAs  are  constituents  of  all  membranes 
in  all  tissues  of  the  body.  They  are  also  I 
precursors  of  a  group  of  highly  reactive  short  I 
lived  substances,  the  prostaglandins  and  the  I 
leukotrienes. 

Three  of  the  EFAs  can  act  as  precursors  I 
for  prostaglandins:  dihommogamma-  j 
linolenic  acid  (DGLA)  and  arachidonic  acid  (in  I 
the  n6  series)  and  eicosapentaenoic  acid  I 
(EPA)  in  the  n3  series.  DGLA  is  a  precursor  I 
of  PGE1,  an  activator  of  cyclic  AMP  1 
formation,  an  inhibitor  of  platelet  j 
aggregation,  a  vasodilator,  and  an  inhibitor  of 
inflammatory  response. 

Arachidonic  acid  produces  a  mixed  bag  of 
substances,  some  of  which  have  desirable 
effects  (eg  prostacyclin,  which  inhibits 
platelet  aggregation  and  vasodilatation)  and 
other  which  do  not  (eg  thromboxane  A2, 
which  promotes  thrombosis  and 
inflammation). 

The  delta-6-saturase  enzyme  acts  as 
"'gatekeeper"  for  both  the  n3  and  the  n6 
series  of  EFAs.  A  large  number  of  agents 
(eg  alcohol,  diabetes,  catecholamines,  beta- 
blockers,  glucose)  all  affect  the  enzyme  and 
so  regulate  the  availability  of  EFAs. 
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The  metabolic  pathways  for  essential  fatty  acids  showing  where  fish 
oils  and  evening  primrose  oil  fit  in 
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What 
coenzyme  Q-10? 

Coenzyme  Q-10  has  recently  attracted 
increasing  interest  in  the  health  food  market, 
and  is  tipped  by  some  to  be  the  next 
"discovery"  by  consumers.  So  what  is  it? 
Packaging  and  promotional  material, 
restrained  by  law,  is  remarkably 
uninformative. 

Coenzyme  Q-10  is  a  member  of  a  group  of 
lipid  soluble  compounds,  the  ubiquinones,  that 
affect  mitochondrial  electron  transport. 
Ubiquinones  occur  naturally  in  the  majority  of 
aerobic  organisms  from  bacteria  to  higher 
plants  and  animals,  but  the  entire  series  can  be 
prepared  synthetically. 

There  are  ten  individual  coenzymes  in  the 
group  and  they  differ  only  in  the  number  of 
carbon  atoms  in  their  side  chain.  Coenzyme 
Q-10  lias  a  ten  carbon  side  chain.  Specifically 
the  compound  is  a  lipophilic  electron  carrier 
and  forms  the  final  component  of  the 
respiratory  redox  chain  in  the  mitochondrial 
membrane. 

Since  it  is  an  electron  carrier  coenzyme 
Q-10  is  linked  to  the  body's  defence 
mechanism  against  free  radicals.  It  has  been 
tested  for  a  number  of  disorders  from 
periodontal  disease  to  heart  failure.  The  usual 
dose  recommended  is  between  20-50mg 
daily.  The  value  of  increasing  intake  above  the 
levels  achieved  through  a  normal  well  balanced 
diet  has  not  been  established. 

Coenzyme  Q-10  is  approved  for  the 
treatment  of  congestive  heart  failure  in  Japan, 
but  is  not  licensed  in  the  USA,  where  it  is 
promoted  as  a  food  supplement. 


um  vm  '// 


solmon  pure 

.^^^      fish  1  oil  capsules 


A  major  health  food  publication  advertising  and  editorial 
campaign  has  been  launched  to  promote  the  latest 
superior  fish  oil  product  —  Salmon  Pure. 

Four  capsules  taken  as  part  of  regular  daily  diet  is 
equivalent  to  eating  half  a  pound  of  fresh  salmon. 

Salmon  Pure  fish  oil  has  the  richest  source  of  Omega-3,  a 
combination  of  acids  credited  with  giving  fish  oil  its 
amazing  properties. 

Distributed  by 
Health  Laboratories  Ltd 
Bayford  Industrial  Estate,  London  E8  3SE 
Tel:  01-985  8211/2  Fax:01-985  2953 
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INFORMATION  SERVICE 


Can  you  answer  your 
customers'  questions? 

Find  out  more  about 
NATURAL  SOURCE  VITAMIN  E 
Send  for  your  free  information  pack 
or  phone  Valerie  Holmes  on  01-891  4382 

To:  Valerie  Holmes  Natural  Source  Vitamin  E  Information  Service 
Freepost  TK  850,Twickenham  Middx.TW2  5BR 
PLEASE  USE  BL<  )CK  CAPITALS  THROUGHOUT 

Title/  Initials/Surname  

Pharmacy's  Name  

Pull  Postal  Address  _ 


Daytime  Tel  No  (Inc  STDCode) 
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Booker  seek 
higher 
profile  in 
pharmacy 

Booker  Nutritional  Products  was  bom  on  April 
21  last  year.  It  is  part  of  the  Health  Products 
Division  of  Booker  pic  and  came  into  being 
after  management  consultants  took  a  hard  look 
at  the  company  and  decided  it  could  do  better 
by  focussing  more  closely  on  its  principal 
markets. 

BNP's  antecedents  mean  it  has  a  special 
relationship  with  the  health  food  trade.  With 
Holland  &  Barrett  falling  under  the  same 
corporate  umbrella,  Booker  is  to  health  foods 
what  Boots  is  to  pharmacy.  Along  with  Fisons 
(with  Sanatogen)  and  Seven  Seas  it  fights  for 
leadership  of  the  dietary  supplements  market. 

When  BNP  was  launched  last  year 
managing  director  Denis  Bowley  told  C&D 
that  the  company  planned  to  develop  the 
pharmacy  side  of  the  business.  Marketing 
manager  Deidre  Maroney  now  reports  that 
Booker  hold  a  10  per  cent  share  of  the  diet 
supplements  market  in  pharmacies,  which  is 
'  'a  considerable  increase  on  five  years  ago" . 

Part  of  the  reason  must  be  that  Booker 
have  outgrown  the  health  food  sector.  With 
pharmacies  taking  a  £54m  chunk,  or  48  per 
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BNP  marketing  manager  Deidre  Maroney 

cent,  of  the  £110m  vitamins  and  supplements 
market  they  cannot  be  ignored.  Turnover 
increased  by  15  per  cent  last  year. 
"Pharmacists  are  important.  They  can 
communicate  product  benefits  which  cannot 
appear  on  pack,"  says  Deidre  Moroney. 
'  They  are  holding  a  wider  range  of  products. 
They  like  to  add  value  to  products  they  can 
sell." 


Part  of  Booker's  effort  to  develop  the 
pharmacy  sector  has  been  channelled  through 
its  25  strong  salesforce.  Half  of  the  trade  going 
through  them  is  as  transfer  orders.  Business 
through  pharmaceutical  wholesalers  has  gone 
up  by  70  per  cent  in  the  past  year,  according 
to  Deidre  Moroney,  and  she  can  now  point  to 
a  50  per  cent  penetration  for  Seatone  (brought 
in  when  Booker  acquired  Dietary  Specialities 
in  1987)  into  independent  pharmacies,  and  60 
per  cent  for  the  Ladycare  range. 

From  the  Healthcrafts  range 

Trade  and  consumer  promotions  have  also 
been  aimed  at  developing  the  area,  she  claims. 
On-pack  offers  are  a  Booker  favourite,  and 
proved  successful  in  1988.  The  programme  is 
to  be  stepped  up  in  1989.  A  popular  range  from 
the  sprawling  selection  of  products  marketed 
under  the  Healthcrafts  name  has  been 
specially  put  together  for  the  pharmacy 
sector.  This  includes  multivitamins,  cod  liver 
oil,  vitamin  B  complex,  vitamin  B6,  brewers 
yeast,  vitamin  C,  vitamin  E,  lecithin,  kelp  and 
iron,  said  to  be  the  best  sellers.  This  popular 
range  accounts  for  12  per  cent  of  total  range 
sales. 

Deidre  Moroney  denies  that  the 
Healthcrafts  range,  which  was  introduced  in 
1956,  is  over  extended.  There  are  100  plus 
supplements  offered  under  the  brand  at 
present .  "It  holds  an  authoratitive  position  in 
the  health  food  market  and  allows  us  to 
introduce  new  products  under  its  umbrella, ' ' 
she  says.  Recent  introductions  include 
chewable  royal  jelly,  natural  beta-carotene  and 
coenzyme  Q-10.  These  are  three  particular 
supplements  she  tips  as  lines  which  will  show 
major  growth  this  year.  Sales  of  coenzyme 
Q-10  have  already  exceeded  sales  forecasts 
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by  two  and  a  half  times  since  launched  last 
October,  it  is  claimed. 

Sales  of  vitamins  are  still  increasing  — 
good  news  for  pharmacists  since  they  account 


for  70  per  cent  of  pharmacy's  £54m  health 
market  sales  (19  per  cent  comes  from  dietary 
supplements,  and  the  remaining  11  per  cent 
from  cod  liver  oil) .  Vitamins  C  and  E  grew  by 


A  merchandiser  is  now  available  for  the  Ladycare  range.  The  latest  addition  —  the  Pill 
Protection  Formula  (above)  —  got  a  critical  reception  from  the  Family  Planning  Association 


25  per  cent  last  year,  although  Bfi  sales  have 
stabilised  as  women  are  moving  to  evening 
primrose  oil.  Sales  of  children's  vitamins  - 
the  sector  into  which  Booker  launched 
Superted  last  year  —  have  slipped  back  from 
last  year's  peak,  triggered  by  reports  linking 
supplementation  to  improved  IQ. 

"There  is  greater  evidence  of  'vitamin 
areas'  in  chemists,"  says  Deidre  Moroney. 
"Chemists  are  now  looking  at  sales  in  a 
business  sense  rather  than  ethically . ' ' 

Although  turnover  has  risen  over  the  year, 
it  has  not,  she  says,  been  matched  by 
increased  consumer  penetration.  In  other 
words  more  tablets  are  being  consumed  by 
about  the  same  number  of  people.  Has  the  UK 
market  peaked? 

Restrictions  on  advertising  mean  Booker, 
like  other  companies,  provide  retailers  with  a 
variety  of  literature  as  a  means  of 
communicating  their  product's  benefits. 
Advertising  restrictions  generate  some 
frustration  with  consumers,  she  says,  but  the 
time  is  not  right  for  any  changes,  although 
there  is  evidence  to  show  that  many 
supplements  have  beneficial  health  effects. 

Other  BNP  brands  include  Ladycare,  a 
range  of  supplements  for  women,  the  Health 
&  Heather  licensed  herbal  remedies  for 
dietary  ailments,  Potters  Catarrh  Pastilles, 
and  American  Nutrition  Stress-B-Vite  and 
Acerola  tablets. 

■  The  Ladycare  range  has  recently  been 
extended  with  the  adddition  of  Pill  Protection 
Formula,  designed  "to  satisfy  increased 
vitamin  and  mineral  requirements  induced  by 
taking  the  Pill,"  say  Booker.  It  contains 
vitamins  B2,  B6,  B12,  folic  acid,  vitamin  C  and 
manganese  and  zinc.  A  merchandiser  to 
display  the  entire  range,  containing  three  units 
of  each  of  the  six  products  is  also  available. 


The  New  Era  Starter  Pack  doesn't  hang  around. 
In  fact,  all  6  remedies  will  be  out  of  your  shop  before  you 
can  say  homoeopathic  medicines. 

And  there's  a  good  reason  for  that.  More  and 
more  people  are  realising  that  homoeopathic  medi- 
cines are  a  good  idea.  Because  they're  effective. 
They're  safe.  And  there  are  no  side  effects. 

But  don't  take  our  word  for  it.  Sample  the 
starter  pack  and  see. Then  come  back  for  more. 
As  well  as  our  best  selling  remedies 

you'll  receive  three  free  New 
Era  booklets,  consumer 
leaflets,  and  a  display  stand. 
And  it's  all  backed  up  by  a 
national  colour  campaign 
in  women's  press. 

Ask  your  Seven 
Seas  representative 
for  details. 


New  Era* 

New  Era1 

flatulence, 

Brittle 

Cofitky  Pains, 

Nails 

Indigestion 

"e  * 

K 

New  Era' 

Nervous  & 
Migraine 
Headache 


ew  Era. 


The  No.1  in 
Natural  Medicine 
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Even  more 
effective  action 
from  Kwai 
in  '89... 


'88  •  Launch  of  Kwai  Highly  Concentrated  Garlic 
Tablets  a  huge  success. 

•  Highly  superior  second  generation  product. 

•  Rich  in  garlic's  original  constituents  and 
allicin  yield,  yet  free  from  the  obvious  social 
disadvantages. 


Our  educational 
campaign  has 
revitalised 
dormant  garlic 
market 

Already 

established  as  a 
major  brand. 


•  30%  increase  in 
marketing  support 
starting  NOW. 

•  New  200  tablet 
Economy  Pack 
available  NOW. 


•  New  "testimonia 
advertising 
campaign 
starting  NOW. 


Increased  PR 
and  promotion  activity  starting  NOW. 


•  Full  range  of  POS.  material  including  window 
displays  available  NOW. 


STAYING  HEALTHY 


Kwai 

Highly  Concentrated 
Garlic  Tablets 


so  make  sure  you  have  enough  stock  of 
this  highly  successful  product  to  take 
advantage  of  the  "effective  action"  starting 
NOW 


PHE-MENSTRUAl  PACK 

V  1 


The  four  Efamol  products  Britannia  wants  to  sec  in  pharmacies 

VMS  now  the  biggest 
OTC  market,  say  SDC 

Market  facts  and  figures  from  SDC  show  a  vast  leap  (+24  per 
cent)  in  sales  of  supplements  compared  to  other  OTC  medicines 
in  1988.  Last  year  vitamins,  minerals  and  supplements 
overhauled  analgesics  as  the  largest  OTC  market. 


Top  five  vitamins 

1.  Sanatogen 


Top  five  defined  supplements 

1.  Healthcrafts 


2.  Healthcrafts 

2. 

Efamol 

3.      Boots  own 

3. 

Hotels  Garlic  Perles 

4.       Seven  Seas 

4. 

Red  Kooga  Ginseng 

5.  Redoxon 

5. 

Seven  Seas 

 1 

Top  two  cod/halibut  liver  oil 

1.      Seven  Seas 

2. 

Boots 

Vitamins  and  defined  dietary  supplements  versus  OTC  medicines 

Sterling  shares: 

1987 

1988 

OTC  medicines 

74% 

68% 

+  6%  1 

Vitamins  and  defined  supplements 

26% 

32% 

+  24% 

Sterling  market  sizes: 

1987 

1988 

Vitamins  and  defined  supplements 

92.6m 

114.5m 

+  24%  I 

Analgesics 

106.6m 

109.5m 

+  3%  1 

Cough  liquids 

61.1m 

58.3m 

-5%  1 

Indigestion  remedies 

39.2m 

12.2m 

+  8%  1 

Cold  treatments 

29.9m 

34.3m 

+ 14%  1 

Decongestants,  nasal  sprays  and 
inhalants 

18.5m 

19.3m 

+  4%  1 

Vitamins  and  defined  supplements:  sterling  shares  by  sector 

1987  1988 

1 

Vitamins 

64% 

+ 14%  1 

Multivitamins 

41% 

39% 

+ 17%  1 

Single  vitamins 

28% 

25% 

+  9%  1 
1 

Defined  supplements 

31% 

36% 

+  46%  1 

432 


CHEMIST  &  DRUGGIST  18  MARCH  1989 


Britannia  — 
doing  nicely 
with  evening 
primrose  oil 

The  fortunes  of  Britannia  Health  Products  are 
inextricably  linked  with  the  plant  Oenorthera 
biennis,  more  commonly  known  as  the 
evening  primrose.  The  seeds  of  this  2m  tall 
biennial  originating  from  Central  America 
i  provide  an  oil  containing  gamma-linolenic  acid 
for  which  the  plant  has  become  famous. 

The  company  distributes  the  Efamol  range 
in  the  UK  (via  Pharmagen  to  pharmacies)  for 
Efamol  Ltd.  In  the  seven  years  the  brand  has 
i  been  on  the  market  it  has  grown  to  be  worth 
some  £6m  at  retail.  It  takes  75  per  cent  of  the 
|  £8m  market  for  EPO  products. 

Evening  primrose  oil  started  out  as  a  food 
supplement  but  early  on  Efamol  Ltd  decided  to 
take  the  classic  route  of  exposing  the  clinical 
claims  being  made  for  the  product  to 
controlled  trials.  The  result  has  been  a 
mushrooming  volume  of  research.  A 
bibliography  published  by  the  company  in  1988 
lists  well  over  200  papers  either  in  press  or 
recently  published. 

Last  October  Scotia  Pharmaceuticals,  a 
newly  formed  division  of  Efamol,  introduced  a 
Prescription  Only  brand  of  EPO  (actually 
exactly  the  same  forumla  as  its  OTC 
counterpart)  indicated  for  the  symptomatic 
relief  of  atopic  eczema. 

Efamol  as  a  brand  is  stocked  by  64  per  cent 
!  of  all  pharmacies,  with  a  bias  towards  those 
with  higher  turnover.  The  product  is  not 
advertised  to  the  consumer,  says  the 
company,  as  budgets  do  not  permit,  but  it  is 
intended  that  information  leaflets  will  soon  be 
enclosed  in  packs  to  help  explain  its  uses. 

There  are  1 1  different  packs  in  the  range , 
although  Britannia  are  targetting  just  four  of 
these  at  pharmacies:  Efamol  500  (EPO 
500mg,  vitamin  E  lOmg),  Efamol  PMP  pack, 
Efamol  Marine  (EPO  430mg,  marine  fish  oil 
107mg,  vitamin  E  lOmg)  and  Efamol  Plus 
(EPO  250mg  safflower  oil  200mg,  linseed  oil 
j  50mg  and  vitamin  E  lOmg). 

Prices  fixed  for  four  years 

The  company  has  not  increased  prices  on 
I  Efamol  products  for  nearly  four  years,  and  the 
price  point,  along  with  other  consumer 
attitudes,  is  something  that  Britannia  is 
looking  at.  For  the  record,  the  majority  of 
purchasers  are  female,  aged  25-44  in  the 
ABCl  group.  In  recognition  of  the  increasingly 
ethical  image  of  its  product  Britannia  recently 
decided  to  join  the  Proprietary  Association  of 
Great  Britain. 

Until  recently  the  company  could  have 
been  legitimately  described  as  a  one  product 
firm  but  that  is  no  longer  true.  It  has  picked  up 
on  the  recent  interest  in  vitamin  A,  and  more 
particularly  in  its  precursor,  beta-carotene, 
with  the  launch  of  Vitabrit. 

Each  capsule  of  the  product  contains  an 
extract  from  the  marine  algae  Dunaliella 
which  provides  15mg  natural  beta-carotene. 
Beta-carotene  is  an  efficient  free  radical 


scavenger,  and  a  number  of  studies  suggest  it 
may  have  a  role  in  preventing  certain  types  of 
cancer.  Roche  have  reportedly  just  invested 
heavily  in  a  large  manufacturing  plant  in  Texas. 

What  the  papers 
say ... 

■  In  rheumatoid  arthritis  (RA)  benefit  from 
non-steroidal  anti-inflammatories  is  mediated 
through  inhibition  of  the  cyclo-oxygenase 
enzyme ,  thereby  decreasing  production  of  the 
2  series  prostaglandins  (PCs).  However,  the 
lipo-oxygenase  enzyme  is  intact  allowing 
leukotriene  (LT)  production.  Treatment  with 
EPO,  which  contains  gamma-linolenic  acid 
(GLA)  leads  to  production  of  the  1  series  PGs, 
eg  PGE 1 ,  which  has  less  inflammatory  effects 
LT  production  is  also  inhibited. 
Eicosapentaenoic  acid  (EPA,  fish  oil)  also 
provides  a  substrate  for  PGs  and  LTs  which 
are  less  inflammatory. 

Sixteen  patients  with  RA  was  given  510mg 
GLA/day,  15  patients  240mg  EPA  and  450mg 
GLA/day  and  18  patients  a  placebo.  The  initial 
12  month  treatment  period  was  followed  by 
three  months  of  placebo  for  all  groups.  Results 
at  12  months  show  a  significant  subjective 
improvement  with  EPO  and  EPO/fish  oil 
compared  to  placebo.  The  improvement 


suggests  some  patients  may  be  able  to  reduce 
or  stop  taking  NSAIDs.  There  is  no  evidence 
that  EPO  or  fish  oil  act  as  disease  modifying 
agents.  Ann  Rheum  Dis  1988;  47:96-104. 

■  An  increase  in  lnpleic  acid  intake  lowers 
plasma  cholesterol,  however,  the  amounts 
that  must  be  consumed  are  large.  Linoleic  acid 
is  metabolised  by  several  routes  and  it  is 
probable  that  a  metabolite  rather  than  linoleic 
acid  itself  is  responsible  for  the  cholesterol 
lowering  effect.  Evidence  suggests  that  a  long 
chain  polyunsaturated  fatty  acid  and/or  a 
prostaglandin  metabolite  may  be  responsible 
for  the  cholesterol  controlling  action. 

Epidemiological  studies  suggest  that  low 
levels  of  those  metabolites,  especially 
dihomogamma-linolenic  acid  and  arachidonic 
acid,  are  powerful  independent  risk  factors  for 
the  developments  of  ischaemic  heart  disease. 
Further  research  is  needed  now  that  it  is 
broadly  established  that  lowering  cholesterol 
does  reduce  the  risk  of  cardiovascular  disease. 
hit  J  Cardiol  1987;  17:241-55. 

■  In  a  double  blind  trial  patients  with  atopic 
eczema  received  either  oral  EPO  or  placebo 
for  12  weeks.  In  the  EPO  group  a  statistically 
significant  improvement  was  observed  in  the 
overall  severity  and  grade  of  inflammation  and 
in  the  percentage  of  the  body  surface  involved 
as  well  as  in  dryness  and  itch. 

EPO  caused  a  significant  rise  in  the  amount 
of  dihomogamma-linolenic  acid  in  the  plasma 
phospholipid  fatty  acids.  Br  J  Dermatol  1987; 
117:11-19. 


Advertisement 


50  DELICIOUS  '  (,  ■ 

VITAMIN 

TABLETS         ir  r^fJI 

=,  *T  TOMANS  MORE  VITAMIN  C  , 
6ACH  S5ES»W«  CHANGE        _J  gS| 


New  Big  Orange,  delicious  orange  flavour  Vitamin  C 


rp  HE  unique  BIG  ORANGE  pack 
m.  will  attract  new  Vitamin  users  and 
expand  a  growing  market:  at  present 
only  10%  of  the  population  take 
Vitamin  C.  BIG  ORANGE  is  hacked  by 
an  extensive  launch  support  programme 
including  National  Advertising,  Public 
Relations  and  Introductory  Offers.  Each 
delicious  tablet  contains  75mg  of 


Vitamin  C  -  that's  more  than  in  an 
average  real  orange,  and  is  ideal  for  all 
the  family.  BIG  ORANGE  contains  no 
artificial  colours  or  flavours,  and  is 
available  from  your  wholesalers  in 
shippers  of  Twelve  to  retail  at  £1.69  a 
pack.  For  more  information  call  Elaine 
Tyson  at  Chemist  Brokers  on  0705 
219900 
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STAYING  HEALTHY 


Reevecrest  are 
the  business 


Seven  Seas  on  top  form 


Seven  Seas  claim  to  have  established 
themselves  as  a  leading  OTC  brand  in 
pharmacy  during  1988,  now  focussed  firmly  on 
the  vitamin,  minerals  and  supplements,  and 
natural  medicines  sector. 

The  market  for  VMS  was  worth  £  120m  in 
1988,  and  is  growing  faster  than  any  other 
product  sector  in  healthcare.  Sales  last 
Autumn  were  45  per  cent  up  on  last  year 
(according  to  Nielsen),  say  Seven  Seas.  The 
market  is  split  across  chemists,  drugstores 
and  food  outlets  but  chemists  account  for  53 
per  cent  of  all  sales.  Seven  Seas  brands 
account  for  37  per  cent  share  of  sales  —  a 
record  brand  share,  the  company  claims. 

Seven  Seas  see  the  reasons  for  the  current 
growth  arising  from  increasing  scientific 
endorsement  for  cod  liver  oil  in  the  areas  of 
arthritis  and  psoriasis.  During  November  and 
December  1988,  Seven  Seas  cod  liver  oil  took 
25  per  cent  of  the  total  vitamin,  mineral  and 
supplement  market.  It  accounts  for  more  than 
80  per  cent  of  the  cod  liver  oil  market,  which 
has  increased  threefold  in  as  many  years,  they 
claim. 

The  role  played  by  fish  oils  in  the 
prevention  of  heart  disease  was  acknowledged 
in  1987  when  Maxepa,  a  fish  oil  supplement 
researched  and  developed  by  Seven  Seas  was 
granted  a  product  licence  for  the  treatment  of 
hyperlipidaemia.  Pulse  pure  fish  oils  were 
consequently  launched  as  a  food  supplement. 

Seven  Seas  spent  £3  million  on 
promotional- support  in  1988  and  this  will  be 


increased  in  1989,  the  company  says. 

Cod  liver  oil  capsules,  liquid  and  syrup 
products  have  just  been  repackaged  to 
strengthen  the  brand  identity,  and  new  One- 
A-Day  Pure  Cod  Liver  Oil  capsules  with 
vitamins  A  and  D  have  been  launched  in  tubs 
of  30s  and  60s.  The  new  product  is  aimed  at 
the  younger  market  and  will  be  promoted  in 
women's  magazines  and  general  interest 
Press  this  Spring. 

The  role  of  fish  oils  in  the  prevention  of 
heart  disease  is  to  be  emphasised  this  year  in 
a  special  promotion  with  CORD  A  —  the  heart 
charity.  Plans  include  an  on-pack  promotion 
with  Pulse  to  raise  up  to  £10,000  to  finance  a 
scanning  programme  for  heart  disease. 

Four  new  educational  leaflets  are  being 
produced;  two  will  deal  with  alternative 
approaches  to  arthritis  and  psoriasis,  one  is  a 
guide  to  a  healthier  heart  and  the  last  looks  at 
ways  of  achieving  healthier  hair,  skin  and  nails. 
The  unbranded  leaflets  will  be  available  soon 
for  distribution  at  pos  in  pharmacies. 

The  Berries  range  of  chewable 
supplements  was  extended  last  Autumn  with 
high  vitamin  C,  royal  jelly  and  multivitamins. 
The  range  particularly  appeals  to  younger, 
upmarket  consumers,  say  Seven  Seas.  New 
TV  and  radio  commercials  are  being  tested  in 
London,  Granada  and  Yorkshire,  backed  up  by 
national  advertising  in  women's  magazines. 

New  products  in  Seven  Seas  other  ranges 
are  promised  during  the  year.  Seven  Seas 
Health  Care  Ltd.  Tel:  0482  75234. 


Packaging  for  Pure  Cod  Liver  Oil  from  to  the  latest  design  unveiled 


Minamino  bounces  back 


Minamino  has  been  marketed  for  35  years  and 
probably  has  the  most  unusual  formulation  of 
any  product  in  the  VMS  market. 
Recommended  originally  for  anaemia, 
avitaminosis  and  to  promote  appetite,  it 
contains  biologicals  as  extracts  of  fresh  liver, 
spleen  and  gastric  mucosa,  and  B  group 
vitamins,  amino  acids  and  minerals. 

Sales  dropped  off  dramatically  when  the 
product  found  itself  blacklisted  in  1985. 
However,  distributors  Chancellor  Group  say 
they  have  been  surprised  to  see  sales  booming 
of  late.  According  to  general  manager  Alan 


Thornton  this  is  nothing  to  do  with  its  declared 
use.  Minamino  has  been  "discovered"  by 
body  building  enthusiasts,  and  amino  acids  are 
de  rigeur  for  people  who  take  the  dietary 
aspects  of  bodybuilding  seriously. 

The  product  is  currently  licensed  as  a 
medicine,  but  the  licence  expires  at  the  end  of 
the  month  and  will  not  be  reviewed.  With 
Minamino  then  falling  under  the  Food 
Regulations,  Mr  Thornton  is  thinking  about 
advertising.  It  might  be  worth  finding  out 
whether  there  is  a  gym  or  health  club  nearby. 
Chancellor  Group  Ltd.  Tel:  0978  661351. 


Reevecrest  are  the  business  as  far  as  Lloyds 
Bank  are  concerned.  Lloyds  are  using  the 
company  to  "demonstrate  the  importance  of 
a  good  working  relationship  between  people 
with  the  determination  to  succeed  and  a  bank 
which  is  committed  to  supporting  small 
businesses". 

Reevecrest  Healthcare  parted  company  i 
from  their  parent  Guinness  after  a 
management  buyout  in  April  1987.  Turnover 
has  increased  from  £60,000  to  pass  the  £lm  | 
mark  in  less  than  18  months. 

The  company  has  created  three  marketing  j 
divisions  and  is  set  for  further  rapid  expansion, 
say  Lloyds.  Reevecrest  Health  is  the 
marketing  and  sales  division,  distributing  22 
supplements  mainly  through  health  food 
outlets,  along  with  a  cosmetics  range. 

The  Melbrosian  division  concentrates  on 
selling  this  range  of  branded  natural  food  j 
supplements.  The  Health  and  Happiness  Club  . 
sells  supplements  by  mail  order. 

Recently  the  company  achieved  a  "major 
coup"  in  being  appointed  to  distribute  zone  ■ 
therapist  Joseph  Corvo '  s  treatment  package .  i 
This  now  accounts  for  more  than  8  per  cent  of 
total  sales. 

■  The  latest  addition  to  the  Reevecrest 
range  is  Strata  multivitamin  and  mineral 
supplement.  The  two  layered  tablet  offers 
increased  stability,  it  is  claimed,  by  separating  | 
the  oxidants  and  reductants  in  the  formulation. 
Reductants  and  trace  elements  which  often  i 
function  as  catalysts  in  oxidative  reactions  are  j 
isolated  from  susceptible  vitamins  such  as  beta 
carotene,  ascorbic  acid,  thiamine  and  vitamin  i 
A.  The  product  is  imported  from  Holland.  • 
Reevecrest  Healthcare  Ltd.  Tel:  0252  726543. 

Oxford  relaunch  five  day  diet 

The  Oxford  5  Day  Diet  was  relaunched  in  I 
January  with  added  flavours  to  the  meal  bars 
and  soups.  Eight  essential  free  form  amino 
acids  have  also  been  added  to  the  soups. 

The  product  positions  itself  between  the 
£50m  market  for  very  low  calorie  diets 
(generally  liquid)  and  the  £8m  for  meal 
replacement  diets,  says  Oxford  Natural  Foods  i 
director  M.  Jackson.  It  gives  an  average  of  45g  ! 
of  protein  and  753  kilocalories  a  day.  Holland  i 
&  Barrett  have  stocked  the  diet  for  the  past 
year  with  good  sales,  he  says.  Oxford  Natural < 
Foods  Ltd.  Tel:  0793512744. 

Unichem  have  expanded  their  own-label  product  i 
range  recentiy.  The  multivitamin  and  mineral 
capsules  contain  14  \itamins  and  ten  minerals,  i 
and  come  in  tamperproof  tubs  containing  60  ' 
soft  gelatine  capsules.  The  orange  flavoured  j 
sparkling  vitamin  C  tablets  (lg)  come  in  tubes 
of  20.  A  display  stand  is  available.  Unichem. 
Tel:  01-391 2323. 

Potters  have  relaunched  their  Skin  Clear  range  J 
to  capitalise  on  the  herbal  medicine  boom.  The  j 
aim  is  to  attract  the  youth  market  and  to  stress 
the  benefits  gained  from  using  the  whole  i 
product  range  —  Skin  Clear  purifying  tablets,  I 
ointment,  lotion  and  soap,  says  the  company.  J 
Potter's  will  be  advertising  in  women's! 
magazines  and  the  health  Press  throughout  I 
the  summer.  Diuretabs  —  a  combination  of  | 
herbal  diuretics  —  will  be  one  product  I 
featured.  Potters  (Herbal  Supplies)  Ltd.  Tel:  I 
094234761. 
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The  Fastest  Growing  Company 
in  the  Supplement  Market 


Major  national  advertising  and  promotional  support  programme. 
Special  formula  products  for  specific  consumer  needs. 
Full  technical  back  up  also  provided. 


I  Extra  Strang  and 
I  penetrating. 
Clears  the  head. 


immediate  n 

icuatank*  soothes  the  throat. 


28  ml  andsinuses 


COLDS,  CATARRH,  SINUSES. 

More  and  More  People  Are  Choosing  Olbas  Oil.  Naturally. 


atural  remedies  are  more  keenly  in  demand  today 
than  ever.  Olbas  Oil  is  a  completely  natural  remedy  the 
unique  blend  of  six  pure  plant  oils  and  menthol. 
The  essential  oils  provide  a  pleasant,  powerful  vapour. 
Inhaling  this  vapour  gives  rapid  relief  from  catarrh, 
nasal  congestion  and  sinus  trouble.  It  will  not  cause 
overdrying  of  the  nasal  passages  nor  drowsiness. 

Economical 

Olbas  Oil  is  very  economical  in  use,  and  can  be  used  by 
everyone  in  the  family  from  the  age  of  2  upwards. 

Support  and  Margins 

Olbas  Oil  is  strongly  and  consistently  supported  with 
advertising  in  magazines  and  the  national  press.  There 
is  a  healthy  level  of  trade  margins  -  in  recognition  of  the 
importance  of  pharmacists  in  the  growing  success  of  this 
natural  remedy. 

Today  more  than  ever,  it  pays  to  stock,  display  and 
counter-prescribe  Olbas  Oil.  Naturally. 


0X0 


The  natural  remedies  for  noses  and  throats. 

Available  through  Ernest  Jackson  representatives,  or  telephone  03632  2251,  or  your  local  wholesaler. 

Made  by  -  Leaders  in  natural  health  care. 


STAYING  HEALTHY 


Sanatogen 
branches  out  into 
fish  oils 

1988  was  a  significant  year  for  the  Sanatogen 
brand,  seeing  it  branch  out  from  its  well 
established  line  of  vitamin  and  mineral 
supplements.  It  is  believed  that  Fisons  intend 
to  pursue  this  path  further  this  year. 

Three  new  products  were  introduced  to 
the  range:  multivitamins  plus  calcium,  natural 
cod  liver  oil  capsules  and  Omega-3  fish  oil 
capsules.  "Sanatogen's  objective  is  to  launch 
new  products  into  sectors  that  represent 
major  volume  opportunities  for  retailers, ' '  say 
Fisons. 

The  multivitamin  market  is  worth  £43m 
and  accounts  for  60  per  cent  of  total  vitamin 
sales  (source:  SDC  y/e  Oct  1988).  Sanatogen 
dominates  with  39  percent  share,  say  Fisons. 

Sanatogen  natural  cod  liver  oil  capsules  are 
intended  to  be  a  major  contender  in  the 
established  cod  liver  oil  market  —  a  sector 
worth  £1 1  m  and  growing  at  a  rate  of  more  than 
47  per  cent,  it  is  claimed.  With  more  than  40 
per  cent  of  all  cod  liver  oil  capsule  users  also 
I  taking  a  multivitamin,  Sanatogen  is  felt  to  be 
|  well  placed  to  build  this  sector  even  further. 

Sanatogen  Omega-3  represents  the 
brand's  move  to  pick  up  on  current  concerns 
over  atherosclerosis  and  the  risk  of  heart 
disease  from  raised  cholesterol  and 
triglyceride  levels.  Omega-3  is  the  name  given 
to  the  group  of  natural  fats  also  known  as  EPA 
and  DHA,  found  almost  exclusively  in  oily  fish 
(see  leading  article  p427). 

This  area  has  the  potential  to  become  a 
new  supplement  sector,  according  to  Fisons. 
Since  the  rate  of  development  depends  on  the 
speed  of  consumer  education,  Sanatogen  have 
a  major  PR  campaign  in  hand.  A  leaflet  entitled 
"Omega-3  —  The  fats  of  life"  and  a  more 
detailed  18-page  information  booklet,  "A 
healthy  heart  —  know  your  fats" ,  are  available 
free  (send  A5  sae)  from  the  Sanatogen 
Vitamin  Library,  PO  Box  21,  Godalming, 
Surrey  GU71BR. 

The  number  of  vitamin  users  is  still 
increasing,  showing  a  growth  of  12  per  cent  in 
the  past  12  months  (source:  SDC  y/e  Oct 
1988),  say  Fisons.  The  number  of  vitamins 
taken  per  user  has  also  increased  by  9  per 
cent.  Sales  through  chemists  are  currently  up 
by  24  per  cent  on  the  previous  year  (source: 
Nielsen  y/e  Dec  1988)  and  there  is  no  sign  of 
this  dropping  off. 

In  total  vitamins  Sanatogen  has  increased 
[its  share  from  25  to  27  per  cent  (source:  SDC 
|0ct  1988),  it  is  claimed.  In  multivitamins 
Sanatogen  accounts  for  39  per  cent  of  all  sales, 
outselling  its  nearest  branded  competitor 
(Healthcrafts)  by  five  times  (source:  SDC  y/e 
Sept/Oct  1988),  say  Fisons. 

In  the  children's  vitamin  sector  Sanatogen 
takes  a  44  per  cent  brand  share  (outselling 
nearest  rival  Haliborange  by  2:1  —  source: 
SDC  y/e  Sept/Oct). 

Sanatogen  has  consistently  been 
supported  by  national  television  advertising, 
and  continues  to  outspend  its  nearest 
competitor  by  200  per  cent .  The  current  £3m 
campaign  commercial  with  the  "Do  you  feel  all 
right"  theme  came  on  air  in  December  1988 
and  runs  throughout  the  Spring  with  a  second 
burst  planned  for  later  in  the  year.  Fisons 
Consumer  Health.  Tel:  0509  611001. 


Sanatogen 

OM  hO  A  -j 

NATURAL 

v  «8ir;F  i  ISH  OilS  j 

COD  LIVER 
OIL 

Sanatogen  diversifies  into  fish  oils,  reflecting 
concern  over  cholesterol  in  the  diet  linked  to 
cardiac  disease.  Their  beneficial  effects  are  now 
well  recognised  by  consumers 


Totally  additive 
free.. 

Bio-Health  have  recently  moved  out  of 
London  to  a  newly  built  manufacturing  unit  in 
Rochester,  Kent. 

With  20  supplements  in  capsule  form 
under  the  Pure-fil  trademark,  the  company 
markets  a  range  of  products  claimed  to  be 
totally  additive  free.  The  capsule  fill  contains 
no  stabilisers  or  anti-oxidants,  and  the  gelatin 
capsules  themselves  are  free  of  colourants  or 
preservatives  such  as  potassium  sorbate  or 
hydroxybenzoic  acid. 

In  1985  research  was  published  in  The 
Lancet  pointing  to  the  beneficial  effects  of 
feverfew  in  treating  migraine.  The 
Nottingham  researchers  who  carried  out  the 
trials  used  capsules  they  prepared  themselves 
from  air  dried  feverfew  leaves  supplied  by  the 
University's  botany  department.  Once  the 
trial  was  concluded  participants  who  obtained 
relief  using  feverfew  were  referred  to  Bio- 
Health's  Feverfew  Leaf  capsules  (lOOmg 
dried  leaves)  as  the  nearest  equivalent 
commercial  preparation. 

The  researchers  found  the  active 
constituents  were  present  in  greater 
concentration  in  the  leaves,  but  since  many 
herbal  feverfew  preparations  include  stalk 
material,  the  activity  of  the  leaf  is  diluted.  Bio- 
Health  Ltd.  Tel:  01-769  7975. 
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The  unique  Vitalert  range  of  Vitamins  and  Minerals 


VITALERT.  launched  last  April  is  a 
totally  new  concept  in  nutritional 
supplements.  VITALERT  otters  a  range 
of  Ten  individually  formulated  Vitamin 
-  Mineral  supplements  designed  for 
specific  age  groups  and  lifestyles.  Since 
its  launch  it  has  achieved  remarkable 
success,  it  is  already  No.  2  brand  in  key 
multiples*.  VITALERT,  backed  by 
National  Advertising,  Public  Relations 


and  Consumer  Promotions  is  available 
in  outers  of  Six,  or  in  a  multipack 
containing  all  Ten  varieties.  The  RSP  is 
£2.69  for  a  month's  supply.  Generous 
margins  and  special  offers  are  available 
from  your  wholesalers.  For  further 
information  call  Elaine  Tyson  at 
Chemist  Brokers  on  0705  2 19900. 
*Leading  National  Research  Company 
Findings 
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Regina  —  unchallenged  brand  leader  in  royal  jelly  products 


Full  ahead  with 
English  Grains 

Sales  of  Calcia ,  a  calcium  and  iron  supplement 
aimed  at  older  women,  are  expected  to  top  the 
£lm  mark  during  1989,  say  English  Grains. 
The  brand  formed  early  ties  with  the  National 
Osteoporosis  Society  by  agreeing  to  support 
it  with  a  donation  from  each  pack  sold:  a 
cheque  for  £10,000  was  donated  at  last  year's 
Chemex.  Advertising,  PR,  below  the  line 
promotions  and  a  scheduled  media  tour  are 
intended  to  promote  the  brand  this  year. 

Brand  leading  Red  Kooga  ginseng  showed 
a  50  per  cent  increase  in  sales  volume  last 
year,  it  is  claimed,  boosted  by  publicity  arising 
from  the  Olympic  games  and  an  Autumn 
advertising  campaign. 

However,  the  company's  main  effort  this 
year  will  be  in  the  herbal  remedies  area,  says 
managing  director  Robert  Smith.  The 
company  has  already  embarked  on  a 
development  programme  aimed  at  producing 
a  range  of  scientifically  formulated  herbal 
preparations.  The  pharmacy  is  seen  as  the 
principal  source  for  the  first  of  these  products, 
Natracalm. 

Launched  two  months  ago  the  brand 
carries  a  GSL  licence  for  the  symptomatic 
release  of  nervous  tension.  Containing 
extracts  from  the  plant  Passiflora  incarnata, 
it  is  seen  as  a  niche  brand  offering  an 
alternative  to  the  more  potent  Prescription 
Only  tranquilisers. 

The  brand  is  being  supported  with  a 
£500,000  advertising  campaign  in  the 
women's  Press  and  a  local  radio  tour. 

A  mailshot  to  independent  pharmacies  will 
be  followed  up  by  free  pos  material  and 
representative  visits,  the  company  says.  It  is 
planned  to  increase  the  number  of  calls, 
currently  to  1,500  or  so  shops,  to  cover 
5,000-6,000  outlets. 

Later  this  year  the  company  intends  to 
relaunch  the  Grangewood  herbal  medicines 
range  with  new  formulations,  revised 
packaging  and  promotional  support.  This 
brand  was  originally  devised  for  pharmacy  and 
that  strategy  will  continue.  English  Grains 
Healthcare  Ltd.  Tel:  0283221616. 


Kwai  aims  for 
the  top 

Lichtwer  Pharma  say  their  aim  in  1989  is  to 
expand  the  British  market  for  garlic  — 
currently  worth  about  £5m  —  and  to  establish 
their  Kwai  brand  as  market  leader  with  a 
promotional  budget  of  nearly  £lm. 

Above  the  line  activity  sees  a  new 
advertising  campaign  which  continues  the 
editorial  style  advertisement.  The  ads  will 
carry  the  catchline  "Now  its  Britain's  spice  of 
life  too".  Lichtwer  managing  director  Roger 
King  says:  "We  will  have  a  major  media 
presence  throughout  the  year.  I  intend  to  be 
in  everything  from  The  Guardian  and  The 
Times  to  the  News  of  the  World  and  the  Star. ' ' 

Kwai  will  also  be  advertising  in  the  health 
press,  selected  women's  magazines, 
retirement  publications  and  general  media 
such  as  the  Reader 's  Digest  and  Radio  and  TV 
Times. 

A  new  free  standing  window  display  is  now 
available  for  retailers,  together  with  leaflets 
and  dispenser  for  pos.  And  recently  a  larger 
200  tablet  pack  has  been  introduced.  Lichtwer 
Pharma  UK.  Tel:  062865275. 

At  the  young  end... 

Last  year  saw  the  first  promotion  of  Abidec 
multivitamin  drops  direct  to  mothers  with 
babies  and  toddlers,  with  pos  materia]  offering 
a  teddy  bear  and  product  information  via 
Bounty. 

And  a  year  after  the  introduction  of  a  25ml 
bottle  Warner-Lambert  are  claiming  the  brand 
takes  77  per  cent  of  the  children's 
multivitamin  drop  market. 

Continued  exposure,  using  the  Abidec 
bear  mascot,  is  planned  for  1989  with  a 
£160,000  (MEAL)  spend  on  consumer  press 
advertising  and  the  continued  insertion  of  the 
vitamin  guide  for  babies  and  toddlers  in  the 
Bounty  sample  bag.  Abidec  will  also  be 
advertised  in  the  Bounty  Baby  Book. 

To  promote  the  brand  in  pharmacies 
Warner-Lambert  plan  to  provide  a  window 
card  during  June/July.  Warner-Lambert  Health 
Care.  Tel:  0703  620500. 


Royal  jelly 
makes  a  buzz 

Royal  jelly,  like  its  gelatinous  namesake,  isl 
hard  stuff  to  pin  down,  especially  if  you  are 
looking  for  any  scientific  rationale  for  its 
efficacy .  But  brand  leaders  Regina  are  hoping! 
forthcoming  clinical  trials  will  convince  the 
sceptics. 

Most  of  its  constituents  are  unremarkable,! 
consisting  of  some  protein,  sugars  and  starch, 
a  range  of  amino  acids,  minerals  and  vitamins. 
Its  main  constituent  is  water.  However  there 
is  a  4  per  cent  component  which  has  so  far 
defied  analysis. 

The  market  has  been  created  through  a 
skilfully  handled  long  running  PR  campaign  in 
the  women's  Press  led  by  Regina.  Sales 
figures  in  1 987  suggested  a  market  of  around 
£4m  for  fresh  royal  jelly  products,  say  Regina, 
of  which  they  claimed  a  70  per  cent  share.  By 
1988  the  market  had  doubled  to  reach  £llm, 
while  Regina  products  maintained  a  sales  value 
of  £8m,  the  company  claims. 

This  year  the  company  plans  a  continuous 
series  of  promotions  for  new  and  established', 
products.  In  May  Regina  Royal  Jelly  capsules 
will  be  offered  at  a  special  price  of  £9.95,  and! 
September  will  see  the  launch  of  a  new  60l 
capsule  size. 

Another  May  offer  will  be  six  Royall 
Concorde  phials  for  the  price  of  five.  Royall 
Jelly  and  Vitamin  E  cream  will  be  promoted! 
with  a  free  soap  pack  in  May.  Regina  Rova\ 
Jelly  Ltd.  Tel:  01-207  7020. 

Biolife  buys  Vitas 

Biolife,  a  natural  helth  care  products  group 
headquartered  at  Jedburgh  in  Scotland,  have 
recently  bought  Yorkshire  company  VitaS 
Health  Products. 

The  purchase  was  made  principally 
because  of  Vitas'  range  of  effervescent! 
vitamin  drinks,  according  to  Biolife  chairmarl 
Martin  Frost.  The  company  is  to  expand  its! 
distribution  arrangements,  and  plans  furtheil 
expansion  into  the  nutritional  supplements! 
market  through  acquisitions  and  licensing 
arrangements. 

It  has  recently  acquired  the  sole  UK  rights! 
to  Bio-acin  500,  a  sustained  release  niacir| 
500mg  tablet  formulation  orginally  marketec 
in  the  USA.  Biolife.  Tel:  0480413699. 

Bodyplan  goes  national 

Bodyplan  was  launched  nationally  earlier  this! 
year  after  a  successful  test  market  in  the  TVSl 
region  in  1988,  and  marks  Reckitt  &  Colman'ejjj 
entry  into  the  £70m  diet  meal  market. 

A  £lm  advertising  campaign  breaks  midl 
March  in  women's  magazines  and  the 
slimming  Press,  allied  to  an  extensive! 
sampling  programme.  Reekitts  are  projecting 
retail  sales  of  £4m  for  the  brand  in  a  market 
growing  by  20  per  cent  a  year. 

Made  from  low  fat  yoghurt  powder,  conH 
and  wheat  bran  fortified  with  vitamins  ancll 
minerals,  Bodyplan  claims  to  be  "mora 
satisfying"  than  many  other  meaj. 
replacements  because  it  provides  dietary 
fibre.  It  comes  in  three  flavours  —  raspberry! 
peach  and  lemon  —  and  each  sachet  provides! 
100  calories.  Starter  packs  with  three  sachet! 
and  a  32  page  booklet  are  priced  at  £2 . 89 ,  and 
six  sachet  continuation  packs  at  £4.99.  Reckity 
&  Col  man.  Tel:  048226151. 
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why 

there's  how 
a  place  for 

Potter's 
in  your 


pharmacy 


iE  OLD  WAYS 
BOUGHT  UP  TO  DATE 

'otter's  hold  a  substantial 
mber  of  product  licences  and 
p  manufacture  a  wide  range  o 
enicals.  Our  products  are  made 
1  marketed  under  the  provisions 
he  Medicines  Act  1 968;  with 
public's  increasing  concern 
h  the  safety  and  possible  side 
:cts  of  the  treatments  they  use, 
reassuring  to  know  that  no 
iter's  product  has  ever  been 
hdrawn. 

otter's  really  do  offer  a  fresh 
iroach  to  the  ailments  of  today 
pecially  where  a  more  gentle 
fn  of  medication  can  be 
igested.  And  with  pharmacy 
'ice,  considerable  comfort 
be  given  to  customers  with 
n  more  serious  conditions. 
Men  your  customers  seek 
ice,  you  can  trust  Potter's  to 
vide  the  answers  ...  so  make 
i  Potter's  products  have  a  place 
our  pharmacy. 


THE  BIG  SWING  TOWARDS 
NATURAL  AND  HERBAL 
REMEDIES . 

The  increasing  awareness  of  herbal  medicine 
and  natural  remedies  has  presented  pharmacists 
with  more  questions  than  they  can  answer. 

Who  can  you  turn  to?  May  we  suggest  that 
Potter's,  with  over  1 75  years  experience,  can  provide 
realistic  advice  and  help  on  this  fastest  growing  sector  of 
medicine. 

As  Europe's  leading  manufacturer  of  all  forms  of 
licensed  herbal  medicine,  Potter's  also  have  the  comprehensive 
range  of  products  you  need  to  satisfy  your  customers. 


FREE 


I 


NEURRAX 

nave  strain  ana 


We're  offering  you  a  free  Information 
Pack,  plus  a  Herbal  Prescriber  which 
features  natural  remedies  for  the  most 
common  ailments.  Please  tick  the 
appropriate  box  when  you 
return  the  coupon. 


All  you  ever  wanted  to 
know  about  herbs  and  natural  remedies  in  one 
comprehensive  book  -  Potter's  Cyclopaedia. 

•  An  invaluable  source  of  reference  for  pharmacists  and  staff. 

•  1 988  edition  -  completely  revised  and  rewritten  by  leading 
pharmacists. 

•  Clear,  concise  format  makes  everything  easy  to  find. 

•  Attractively  illustrated. 

Special  offer  price  to  pharmacies  just  £9.99  (rsp  £14.25),  inc  p&p. 
Please  order  on  coupon  below. 


Potter's  (Herbal  Supplies)  Ltd. 
Leyland  Mill  Lane,  Wigan,  Lanes.  Tel:  0942  34761. 

Tick  for  Information.Herbal  Prescriber  and  Potter's  Cyclopaedia.  j 

□ 


Please  send  me  more  about 
Potter's  range  of  products, 
including  an  Information  Pack 
and  Herbal  Prescriber. 


Please  send  me  advance 

copy(s)  of  Potter's  Cyclopaedia; 

I  enclose  a  cheque  for£  

(£9. 99  per  copy  inc  p&p) 
payable  to  Potter's  (Herbal 
Supplies)  Ltd. 


Name 


Pharmacy 


Post  code 


Please  allow  28  days  for  delivery. 
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Be  alert  to  Vitalert 


Increasing  interest  has  been  shown  in  recent  years  of  a  possible  link  beteen 
vitamin  intake  and  incidence  of  cancer.  Fact  or  wishful  thinking? 


opportunity 

Vitalert,  from  Belgian  manufacturers 
Theravit,  was  launched  into  the  UK  last  April 
via  Chemist  Brokers.  It  now  has  the  third 
largest  market  share,  behind  Sanatogen,  in 
key  grocery  multiples  despite  limited 
distribution  (according  to  Nielsen),  says  the 
company's  Tom  Kemeny. 

However,  the  brand  is  not  stocked  by 
Boots,  and  Vitalert  "is  at  present  not  as 
widely  distributed  through  chemists  as  we 
would  like,"  he  says,  despite  a  launch 
campaign  which  included  national  Press  and 
television  advertising.  The  price,  at  £2.69  for 
30  tablets,  has  not  proved  a  sticking  point,  he 
claims. 

The  Vitalert  range  is  ten  strong  with 
individually  formulated  vitamin  and  mineral 
supplements  aimed  at  different  age  groups  and 
lifestyles.  Each  pack  contains  a  leaflet  on 
nutrition  and  a  consumer  reply  card.  Analysis 
of  these  shows  that  nearly  a  third  of 
purchasers  are  new  customers,  says  Mr 
Kemeny. 

Advertisements  in  the  women's  Press  are 
scheduled  during  the  Spring  and  the  Summer, 
and  Chemist  Brokers  have  incentives  for  first 
time  stockists.  A  display  outer  featuring  all  ten 
products  (regular  price  at  rsp  £98.20)  is 
available  at  10  per  cent  below  trade  price. 

Theravit 's  latest  foray  into  the  market 
came  only  last  month  with  the  launch  of  Big 
Orange  vitamin  C  75mg  tablets.  The  vitamin 
C  market  is  worth  £12m-£15m  at  rsp,  but  only 
10  per  cent  of  the  population  ever  take  the 
vitamin.  Mr  Kemeny  says  this  is  because 
there  is  nothing  exciting  about  it,  so  Big 
Orange  tablets  are  flavoured  orange  and  come 
in  a  design  copyrighted  orange  lookalike  pack. 
The  launch  is  backed  by  consumer  advertising 
starting  in  April  and  introductory  trade  offers 
to  pharmacies  through  distributors  Chemist 
Brokers.  Tel:  0705  219900. 


Big  Orange  —  designed  to  be  an  impulse 
purchase  for  the  family 


Health  &  Diet  Food  Co  Ltd  have  announced 
promotional  plans  for  two  of  their  FSC 
products  this  Summer.  Waterfall  and  Figure 
Trim  8  will  be  advertised  in  separate 
campaigns  running  in  Prima,  Elle, 
Cosmopolitan,  Options  and  Essentials  from 
March  onwards.  Health  &  Food  Diet  Co  Ltd. 
Tel:  0483  426666. 
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Cancer  is  the  common  name  for  a  large  group 
of  diseases  characterised  by  uncontrolled 
growth  and  spread  of  abnormal  cells.  Current 
knowledge  suggests  there  are  two  distinct 
stages  in  tumour  development.  The  first  is 
initiation,  when  a  normal  cell  is  transformed 
into  a  cancerous  one  by  the  activation  of  an 
oncogene.  A  cell  may  remain  transformed  but 
not  multiply  for  a  long  period  of  time.  The 
second  step,  promotion,  occurs  when  the 
transformed  cell  is  permitted  or  encouraged  to 
multiply. 

Cancer  is  believed  to  be  the  result  of 
external  factors  combined  with  a  hereditary- 
disposition.  A  number  of  tumour  initiators  and 
promoters  have  been  identified  in  the  diet  and 
the  environment,  such  as  over  exposure  to 
sunlight,  smoking,  high  fat/low  fibre  diets  and 
certain  chemicals  (eg  dioxin).  It  has  been 
estimated  that  up  to  80  per  cent  of  all  human 
cancers  are  environmentally  induced,  30-40 
per  cent  of  them  by  diet.  As  a  consequence 
much  research  over  the  past  25  years  has 


been  directed  at  uncovering  the  relationship  II 
between  nutrition  and  cancer. 

This  has  been  paralled  by  an  increasedlH 
appreciation  of  the  importance  of  free  radical™ 
events  in  biology.  Progress  has  been  made  at II 
a  fundamental  level  in  understanding  the  II 
formation  of  activated  oxygen  species.  TheB 
reduction  of  di-oxygen  to  water  by  the  addition  I 
of  four  electrons  involves  the  sequentialll 
formation  of  the  superoxide  anion  radical,  the II 
peroxyl  anion,  and  potentially  the  most 
damaging,  the  hydroxyl  radical. 

Oxygen    radicals    readily  attack 
polyunsaturated  fats  in  cell  walls  in  a  chain 
reaction  process  known  as  peroxidation. 
Unless   neutralised    they   can  cause 
considerable  damage  to  the  functions  of  cell 
membranes  and  cell  constituents.  Containing  |i 
these  damaging  cascade  reactions  depends  on  I 
sophisticated  systems  that  certainly  involve  I 
vitamin  E  and  ascorbic  acid,  and  trace  minerals  I 
such  as  selenium,  manganese,  copper  and  I 
Continued  overleaf  II 
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zinc,  as  wid  as  beta-carotene  and  vitamin  A. 
There  is,  therefore,  a  perceived  need  to 
ensure  these  factors  are  adequately  provided 
for  in  the  diet.  Less  well  established  is  the 
importance  of  the  lack  of  control  of  free 
radicals  in  disease  processes. 

Do  marginal  dietary  insufficiences  lead  to 
an  increased  likelihood  of  disease,  and  is 
supplementation  likely  to  decrease  the  risk?  In 
the  absence  of  a  full  understanding  of  the 
importance  of  free  radical  reactions  and 
related  events  in  the  aetiology  of  the  disease 
process,  most  research  looks  to 
epidemiological  evidence  to  determine 
whether  correlations  can  be  shown  between 
low  circulating  levels  of  nutrients  and  a  high 
incidence  of  diseases  in  which  free  radical 
reactions  might  be  involved. 

Cancer  is  a  major  cause  of  mortality  in 
Western  nations  and  the  emotional  overtones 
have  proved  to  be  a  disservice  to  objective 
assessment  of  the  role  of  nutrition  in  disease 
prevention,  says  one  author,  who  further 
comments :  "Much  of  what  is  written  is  either 
poorly  researched  or  frankly  dishonest  for 
commercial  reasons."  (A.  Diplock.  Free 
Radical  Biology  &  Medicine:  3,  199-201, 
1987).  However,  he  goes  on  to  note  that  new 
evidence  is  beginning  to  provide  persuasive 
evidence  that  poor  plasma  status  of  some 
nutrients  does  occur  in  Western  countries, 
and  that  this  is  associated  with  an  increased 
risk  of  cancer. 

The  research  to  date 

Epidemiological  studies  compare  healthy 
subjects  with  cancer  patients.  The  studies  are 
either  prospective  or  retrospective  depending 
on  whether  the  vitamin  intake  or  blood  vitamin 
concentration  is  measured  before  the 
diagnosis  of  cancer  or  after  (when  the  cause 
and  effect  of  the  carcinogenic  process  can  no 
longer  be  clearly  distinguished). 

Retinol  is  the  main  form  of  naturally 
occurring  vitamin  A,  ingested  either  as  a 
carotenoid  from  vegetables  or  as  retinol 
palmitate  from  animal  sources.  Retinol  is 
stored  in  the  liver,  so  that  even  when  intake 
fluctuates  considerably  blood  concentrations 
vary  only  slightly.  Vitamin  A  is  an  important 
factor  for  cell  growth  and  differentiation. 
Deficiency  leads  to  metaplasia  of  the 
respiratory,  gastro-intestinal  and  genito- 
urinary tracts.  Metaplasia  is  considered  to  be 
a  precursor  stage  in  the  malignant 
degeneration  of  normal  tissue. 

The  few  prospective  dietary  investigations 
show  there  is  a  positive  correlation  between 
low  intake  of  vitamin  A  rich  foods  and  a  higher 
risk  of  certain  types  of  cancer.  In  particular,  an 
increased  incidence  of  lung  tumours  has  been 
reported,  the  relative  risk  of  cancer  in  subjects 
with  lower  vitamin  A  intake  being  2-3  times 
higher. 

The  first  retrospective  study  linking  low 


vitamin  A  intake  with  an  increased  risk  of 
colonic  carcinoma  was  published  in  1974. 
Subsequent  studies  have  shown  that  people 
with  below  average  vitamin  A  intake  are  more 
likely  to  exhibit  certain  forms  of  cancer.  The 
relative  risk  in  the  majority  of  studies, 
however,  was  not  even  doubled,  and  some 
authors  found  no  connection. 

Preventative  trials  to  determine  how  early 
stages  of  cancer  behave  when  vitamin  A  is 
given  show  precanceroses  of  the  skin 
regressed  completely  or  partially  on  topical 
application  of  retinoic  acid.  Precanceroses  of 
the  buccal  mucose  and  larynx  also  regressed 
on  oral  administration  of  vitamin  A. 

However,  in  most  therapeutic  or 
preventative  trials,  vitamin  A  doses  200-300 
times  the  normal  daily  requirement  were 
used,  leading  to  marked  side  effects.  For  this 
reason  the  synthetic  retinoids,  which  have  a 
higher  biological  activity  but  fewer  side 
effects,  are  preferred  today.  They  are, 
however,  teratogenic  and  only  used  in 
specialised  centres. 

Beta-carotene,  currently  the  subject  of 
much  public  relations  activity  by  health 
supplement  manufacturers,  is  a  precursor  of 
vitamin  A  occurring  in  plants  and  is  converted 
in  the  body  to  the  vitamin.  This  process  is 
limited  though  —  if  too  much  beta-carotene  is 
consumed  it  is  not  metabolised  but  stored  in 
the  subcutaneous  fat  tissue.  Toxic  effects  do 
not  occur  even  after  high  doses.  Beta- 
carotene  can  also  act  in  its  own  right  as  a  free 
radical  scavenger. 

Both  retrospective  and  prospective 
studies  have  demonstrated  an  inverse 
relationship  between  beta-carotene  intake  and 
lung  cancer.  The  relative  risk  of  subjects  with 
low  beta-carotene  intake  was  as  much  as  eight 
times  higher.  It  has  also  been  shown  that 
patients  with  cancer  of  the  mouth  or 
oesophagus  had  eaten  less  fruit  and 
vegetables  than  healthy  controls. 

Several  properties  of  vitamin  C  suggest  it 
may  be  important  in  cancer  prophylaxis.  It  is 
an  anti-oxidant  and  instrumental  in  electron 
transport  within  the  cell.  It  is  a  free  radical 
scavenger  exerting  its  action  primarily  in  the 
aqueous  phase.  It  can  also  prevent  the 
formation  of  nitrosamines  in  the  stomach.  The 
nitrosamines  are  potent  carcinogens,  the 
major  portion  of  which  are  formed  in  the  body 
from  precursors  such  as  nitrates  (in  water) 
and  nitrites  (food  preservatives) ,  rather  than 
being  taken  in  from  the  environment. 

In  the  acidic  conditions  of  the  stomach  the 
precursors  can  be  converted  into 
nitrosamines,  a  reaction  completely  inhibited 
in  the  presence  of  ascorbic  acid. 

Vitamin  C  is  important  for  the  function  of 
phagocytic  cells  and  is  thought  to  enhance  the 
immune  system.  It  also  has  an  effect  on  the 
mixed  function  oxidases  of  the  liver,  which  are 
responsible  for  detoxification  of  carcinogens. 
Epidemiological  studies  have  mainly 
investigated  a  possible  association  between 


vitamin  C  status  and  the  incidence  of  gastro-  M 
intestinal  tumours.  However,  no  convincing  I 
evidence  has  been  produced.  Likewise! 
prophylactic  studies  have  proved  inconclusive.  I 
Vitamin  E,  like  C,  has  anti-oxidative  I 
properties.  By  its  lipophilic  character  it  I 
supports  vitamin  C,  particularly  in  the  cellB 
membrane.  It  too  can  block  nitrosamine  I 
formation  and  increase  production  of, umoural  I 
antibodies.  Lowered  vitamin  E  levels  in  serum  I 
have  been  linked  with  an  increased  risk  of  I 
breast  cancer  in  women,  and  lowered  blood 
levels  have  been  found  in  lung  cancer  patients 
prior  to  diagnosis. 


Summary 


In  the  prophylaxis  of  cancer: 

□  Vitamin  A  is  known  to  be  an  epithelial 
protective  factor  which  can  induce  regression 
of  metaplasias  and  precaneroses  of  the  skin 
and  mucosa. 

□  Beta-carotene  is  virtually  non-toxic  and, 
since  it  is  also  a  free  radical  scavenger,  is  at 
least  as  effective  as  vitamin  A.  It  seems  more 
suitable  for  long  term  cancer  prophylaxis. 

□  Vitamin  C  inhibits  the  endogenous 
formation  of  nitrosamines,  as  does  vitamin  E. 
Both  are  also  free  radical  scavengers. 

However,  no  definitive  statement  can  yet 
be  made  because  intervention  trials  on  cancer 
prophylaxis  have  not  been  underway  for  very 
long. 

In  the  therapy  of  cancer  the  administration 
of  vitamins  alone  has  not  gained  acceptance. 
Remission  of  skin  cancers  has  been  achieved 
with  vitamin  A  but  the  side  effects  were  not 
negligible  and  prevented  some  patients  from 
achieving  effective  dosage.  There  is  no 
evidence  of  the  therapeutic  effect  of  other 
vitamins  in  cancer. 

Cancer  patients,  especially  those 
undergoing  radio-  or  chemotherapy,  do  have 
increased  vitamin  requirements.  One  of  the 
reasons  is  cachexia,  an  anorexia-like  condition 
which  may  be  caused  by  the  disease  itself. 
Certain  vitamins  have  been  found  to  reduce 
the  toxicity  of  chemotherapy,  eg  folic  acid  in 
methotrexate  therapy  and  vitamin  E  with 
doxorubicin. 

The  use  of  vitamins  is  at  present  justified 
only  in  combination  with  conventional  therapy 
or  as  a  supportive  measure. 
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Jeyes'  £lm 
Sterling  buy 

Jeyes  Group  pic  have  acquired 
Wet  Ones  and  Baby  Wet  Ones 
from  Sterling  Health. 

The  trade  marks,  knowhow, 
plant,  machinery  and  related 
assets  are  costing  £l.lm,  to  be 
paid  in  three  instalments  over  the 
next  12  months.  Jeyes  marketing 
director  Norman  Usher  says  the 
brands  fit  well  alongside  their 
Moists  wet  toilet  tissue  range 
launched  last  August.  "There  is 
enormous  potential  to  expand  and 
develop  the  range  of  applications 
for  Wet  Ones  and  we  are  confident 
that  over  the  next  few  years  the 
products  would  add  significantly  to 
the  increasing  profitability  of  the 
group,"  he  says,  adding  that  the 
total  market  for  wet  wipes  last 
year  was  £30m. 

The  acquisition  is  Jeyes'  first 
since  their  flotation  on  the  unlisted 
securities  market  last  October, 
and  the  fourth  since  the 
company's  management  buy-out 
from  Cadbury  Schweppes  in  1986. 


All  go  for 
Glaxo 

Glaxo  are  reporting  £460m  pre- 
tax profits  for  the  first  six  months 
to  December  1988. 

Turnover  is  up  21  per  cent  to 
£1.12  billion  for  the  half  year  and 
chairman  Sir  Paul  Girolami  said 
this  '  'confirms  that  there  remains 
significant  potential  in  our  current 
product  portfolio". 

Sales  of  Zantac  are  26  per  cent 
up  at  £556m  for  the  six  months, 
with  respiratory  drugs,  of  which 
Ventolin  is  still  the  leader, 
increasing  sales  by  25  per  cent. 
Antibiotics  aided  by  the 
introduction  of  cefuroxime  axetil, 
grew  by  33  per  cent. 

Sir  Paul  reported  that  research 
spending  is  being  increased  this 
year  and  the  next  by  about  30  per 
cent  as  the  company  continues  to 
build  up  research  resources  "to 
bring  the  excellent  series  of 
compounds  we  have  to  market" . 


Here  come 
Countercall . . . 


Countercall  Ltd  announced  their 
plan  to  grow  by  acquisition  this 
week  when  buying  David  Anthony 
Pharmaceuticals  and  Pharmagen 
for  an  undisclosed  fee.  Ivan 
Robinson,  chairman  of  holding 
company  Clairan  Ltd,  told  C&D 
further  purchases  can  be 
expected  "in  the  short  to  mid- 
term" for  the  company  set-up 
three  years  ago. 

Contracts  signed  last  Friday 
represent  Countercall's  first 
purchase  and  take  the  two 
businesses,  which  had  just 
merged  (C&D  last  week,  p388), 
from  owners  AAH.  Mr  Robinson 
said:  "We  have  grown  organically 
up  to  this  point  but  have  now 
arrived  at  the  point  where  we  can 
absorb  these  businesses  into  the 
selling  structure  we've  set  up". 

The  deal  means  Countercall 
will  now  distribute  Braun, 
Duracell  and  Fuji  products, 
together  with  those  of  Britannia 
Health  Care,  Peaudouce  and 
Robinsons  Baby  Foods.  He  said: 
"We  look  forward  with  great 


excitement  to  expanding  the  total 
OTC  sector  by  the  acquisition  of 
DAP  and  Pharmagen.  They  will 
enable  us  to  bring  more  major 
brands  into  the  independent 
pharmacy  sector". 

The  company's  policy  of  not 
carrying  conflicting  ranges  is  not 
challenged  by  the  deal  but  Mr 
Robinson  said  some  changes  to 
the  portfolio  will  be  announced  on 
March  31,  the  date  set  for  the 
completion  of  the  contract.  He 
defined  Countercall's  target 
customer  as  any  chemist  except 
Boots,  acding  that  they  will 
continue  to  work  '  'with  and  for" 
the  wholesaling  trade.  At  present 
Countercall  have  30  sales  staff  and 
the  back  up  of  a  telesales  service. 

Countercall  can  take  all  the 
staff  from  the  two  companies  and 
Tom  Hart,  who  was  general 
manager  of  both,  will  be  retained 
as  operations  manager.  Mr 
Robinson  said: '  'At  this  stage  we 
don't  know  if  all  the  staff  will  want 
to  join  us,  but  we  have  agreed  to 
take  them  all  on". 


ICI  support  CFC  phase  out 


A  call  for  a  phase  out  of  CFCs  was 
made  by  ICI  chairman  Denys 
Henderson  at  the  London  ozone 
conference  last  week.  Speaking  to 
delegates  from  more  than  70 
countries  at  the  conference 
convened  by  the  Prime  Minister, 
Mr  Henderson  called  for  an 
addition  to  the  existing  Montreal 
Protocol  on  chlorofluorocarbons . 
The  protocol  calls  for  a  freeze  on 
CFC  consumption  this  year,  a  20 
per  cent  reduction  by  1993,  and  a 
50  per  cent  reduction  around 
1998. 

"I  believe  we  must  go 
further",  said  Mr  Henderson.  "In 
addition  to  the  protocol's  three 
existing  controls,  I  believe  there 
should  be  a  fourth  which  takes  as 
its  target  the  elimination  of  CFCs 
by  a  date  to  be  set  as  soon  after 
1998  as  is  practicable,  bearing  in 


mind  the  need  to  develop 
alternatives" 

In  total,  he  said,  ICI  is 
spending  £100m  in  our 
programme  of  research  and 
development  and  has  already 
announced  plans  for  the  first 
commercialised  production  of  one 
alternative  product  HFC  134a  — 
in  both  the  UK  and  USA. 


Epilady 

The  High  Court  last  week  ordered 
Epilady 's  UK  distributor  and  their 
co-plaintiffs  to  put  up  a  £5. 5m  bank 
guarantee  against  damages,  in 
their  patent  infringement  action 
against  Remington.  The  case  goes 
to  trial  on  May  2. 


End  of  road 
for  Sunday 
reformers 

Opposing  lobbies  in  the  Sunday 
trading  campaign  are  this  week 
accepting  that  the  Government 
have  reached  a  stalemate  and  will 
not  change  the  law,  until  after  the 
next  general  election.  That  puts 
the  issue  off  until  at  least  1992. 

A  Cabinet  meeting  last 
Thursday  is  widely  reported  to 
have  decided  not  to  introduce  a 
Bill  changing  the  existing  1950s 
Shops  Act.  Possible  defeat  in  the 
Commons  and  the  general  crush 
of  legislation,  including  NHS 
reforms,  in  the  next  Queen's 
speech  are  thought  to  explain  the 
ministers'  decision. 

The  stalemate  is  being  treated 
by  the  Keep  Sunday  Special 
Campaign  as  a  victory  though  it 
says  the  law  still  needs  changing. 
Campaign  manager  Brian  Wood 
told  C&D:  "We  are  all  a  bit 
relieved  around  here,  but  there  is 
still  work  to  be  done  to  tighten  up 
the  many  anomalies  in  the  current 
law.  And  there  is  nothing  to  stop 
private  members,  for  example, 
trying  to  bring  in  legislation  to 
open  up  Sunday  shopping  hours, 
even  if  the  Government  would 
seem  to  have  dropped  the  idea. ' ' 

The  Shopping  Hours  Reform 
Council,  which  after  18  months  of 
campaigning  and  national  opinion 
polls  claiming  it  had  two-thirds  of 
the  public  support  says  it  has  been 
left  empty-handed  by  the  decision, 
rejects  the  Government's  basis 
for  non-legislation.  A  spokesman 
said: '  'To  suggest  that  there  is  no 
suitable  compromise  on  reform  of 
Sunday  trading  is  a  nonsense. ' ' 

At  the  request  of  the 
Government,  the  SHRC 
announced  in  November  last  year 
a  compromise  on  Sunday  trading 
"specially  designed  to  deal  with 
expressed  concerns".  At  that 
time  the  SHRC  suggested  limited 
opening  on  Sundays,  from  noon  to 
6pm  and  a  clause  to  protect 
workers  from  being  forced  to 
work  on  Sundays.  (See 
Comment,  p339). 

Keep  Sunday  Special  have 
been  supported  by  the  NPA. 
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BUSINESS  NEW 


Lukewarm  response  to 
cautious  Budget 


Underwoods' 
unlucky  13 

Boots  are  to  close  13  of  the 
original  50  Underwood  stores 
purchased  in  the  take-over  (C&D 
February  4  pl80). 

Ten  of  the  stores  are  currently 
undergoing  refits  and  four  will 
emerge  as  Boots  health  and 
beauty  stores  by  March  28. 

All  the  remaining  stores  will  be 
refitted  and  the  merchandise 
changed  to  a  schedule  due  to  be 
completed  by  the  end  of  May. 


Banks 
criticised  by 
survey 

Eight  out  of  ten  small  business 
have  at  least  one  complaint  about 
the  service  they  receive  from 
banks.  And  the  biggest  worry  of 
all  —  shared  by  nearly  a  third  of 
them  —  is  excessive  bank 
charges,  according  to  a  survey 
published  last  week  by  the  lobby 
group,  The  Forum  of  Private 
Business. 

The  survey  also  says  the 
services  offered  by  big  banks  are 
virtually  identical,  making  for  an 
unhealthy  stalemate  in  the 
business/bank  relationship.  It 
says:  "While  the  banks  can  afford 
to  be  complacent  about  the 
service  they  offer,  there  is  little 
point  in  the  customer  shopping 
around  when  the  alternatives  are 
equally  unappealing". 

The  FPB's  conclusions  were 
reached  following  surveying  an 
unspecified  number  of  their 
12,900  members.  Their  chief 
executive  Stan  Mendham  says: 
"This  report  clearly 
demonstrates  the  bank  have  a 
stranglehold  on  the  small  business 
community  by  providing  —  in  the 
eyes  of  small  firms  —  a  poor 
service  and  at  the  same  time  not 
competing  effectively  so  that 
businesses  can  change  banks". 

Mr  Mendham  questioned 
whether  the  business  community 
would  need  to  wait  until  1992 
before  banks  "wake  up  and  begin 
to  compete". 


Rhone  Poulenc  reported  annual 
results  last  week  showing  sales  up 
16  per  cent  to  FFr65.3  billion.  Net 
profits  are  up  by  46  per  cent  to 
FFr3.5  billion. 

Knoll  Ltd  have  recently  moved  to 
new  offices  at:  Fleming  House,  71 
King  Street,  Maidenhead, 
Berkshire  SL6  1DU  (Tel:  0628 
776360). 


Chancellor  of  the  Exchequer  Nigel 
Lawson  rose  in  the  House  of 
Commons  on  Tuesday  to  deliver 
what  he  described  as  a  "prudent 
and  cautious"  Budget.  In  doing  so 
he  surprised  few  business  or  City 
analysts  —  most  were  content 
with  the  financial  measures 
announced.  But  as  far  as 
community  pharmacy  is 
concerned,  the  reaction  has  been 
a  question  of  what  he  did  not 
announce  and  what  might  have 
been. 

Director  of  the  National 
Pharmaceutical  Association  Tim 
Astiil  says  while  not  despondent, 
he  is  not  exactly  excited  by  the 
Budget  either.  "Mr  Lawson  has 
ignored  just  about  all  the 
suggestions  we  made  to  him  in  our 
February  Budget  submission. 
Though  I'm  obviously  aware  that 
the  Chancellor  could  not  just  listen 
to  the  needs  of  a  sector  like 
pharmacy,  there  is  little  in  the 
measures  announced  to  help 
anything  other  than  very  small 
businesses." 

There  was  no  announcement 
of  a  retail  buildings  allowance, 
none  of  mortgage  relief,  and  no 
measures  to  reduce  tax  on 
retained  earnings,  a  measure 
widely  asked  for  by  trade 
associations  to  help  small-mid 
sized  businesses  grow.  And  Mr 
Astiil  added:  "I  am  amazed  that 
anyone  concerned  with  the  health 
care  of  the  people  of  this  country 
can  avoid  raising  the  tax  on 
tobacco". 

The  main  points  of  Mr 
Lawson's  speech  included: 
■  No  changes  in  interest  rates: 
the  Chancellor  said  they  will  stay 
as  "high  and  as  long  as  is 

Hoechst  up 
7pc 

Hoechst  UK,  now  minus  the 
Berger  Group,  reported  full  year 
results  last  week  showing 
turnover  up  7  per  cent  on  a 
comparable  basis,  to  £408m  for 
1988. 

Pre-tax  profits  jumped  by  96 
percent  to  £23. 8m.  Chairman  and 
chief  excecutive  Arno  Baltzer 
says:  "This  was  an  outstanding 
performance"  and  pinned  some  of 
the  success  on  Streptase  from  the 
ethical  pharmaceutical  division. 

For  the  first  time  in  many 
years,  the  company  paid  a 
dividend  to  the  parent  group 
which  amounted  to  £61m 
following  the  disposal  of  Berger. 


necessary  to  combat  inflation" 

■  No  changes  in  the  basic  and 
higher  rates  of  income  tax: 
thresholds  for  both  (single  or 
married  persons)  are  to  rise  at  the 
inflation  rate  of  6.8  per  cent. 

■  Costs  up  for  road  tax  on  lorries 
and  tax  on  company  cars  by  one- 
third. 

■  Lead-free  petrol  lOp  a  gallon 
cheaper  and  more  expensive  2- 
and  3-star  to  encourage  lead-free 
usage. 

■  Abolition  of  the  earnings  rule 
for  pensioners. 

■  Employees  will  pay  only  2  per 
cent  National  Insurance  on 
earnings  of  up  to  £43  a  week,  the 
lower  earnings  limitl  On  earnings 
above  that  level  there  will  be  a 
single  rate  of  9  per  cent  with  an 
upper  earnings  limit  of  £325  a 
week  set  for  1989-90. 

■  No  changes  in  Corporation  tax 
but  thresholds  for  small 
businesses  changed.  In  the  next 
financial  year,  only  companies 
with  pre-tax  profits  of  more  than 
£150,000  (£100,000)  will  pay  the 
tax  and  then  at  lower  25pc  rates. 

Parliamentary  reaction  went 
along  party  lines  with  Tory 
backbenchers  describing  the 
Budget  as  "dull  and  colourless" 
but  the  right  prescription  to  abate 
inflation  fever.  Dr  David  Owen, 
leader  of  the  SDP,  criticised  the 
failure  to  use  the  "revenue 
machine"  to  support  preventative 
healthcare  with  the  decision  to 
increase  prescription  charges. 
Neil  Kinnock,  leader  of  the 
Opposition,  said  the  Chancellor 
had  acted  like  a  robber  opening  his 
bag  of  swag  and  being  afraid  to 
spend  because  the  "notes  are  all 
marked". 


Profit  of  £35m  is  retained  in  the 
consolidated  accounts. 

Mr  Baltzer  said  that  during  the 
year  the  group  had  invested 
£22. 2m  in  capital  expenditure 
toward  "important  progress 
being  made  in  getting  more  cost- 
effective  sites".  Plans  for  this 
year  include  an  extension  to  the 
clinical  pharmacology  centre  as 
well  as  investment  in  improved 
production  facilities  for  animal 
health  vaccines,  he  said. 


Ownership  of  Celltech  Diagnostics  is 

being  transferred  to  Novo  Biolabs 
Ltd.  Under  the  agreement, 
Celltech  will  be  selling  100  per 
cent  of  their  shares  in  the 
company  that  markets  diagnostic 
kits.  No  other  financial  details  of 
the  deal  are  being  released.  The 
company  says  it  is  concentrating 
on  the  therapeutics  business. 


Unichem's 
new  finance 
offer 

Unichem  are  launching  a  new 
finance  package  to  their 
members,  following  a  link-up  with 
Girobank  pic. 

Loans  and  overdrafts  are  to  be 
available  at  1.25  per  cent  above 
the  bank's  base  rate  for  ten  years 
or  twenty  years.  The  offer  applies 
to,  freeholds  or  leaseholds  of  21 
years  or  more. 

Unichem's  finance  director 
Jeff  Harris  says:  "Girobank's 
current  account  charges  are 
extremely  competitive, 
particularly  for  cash  handling,  an 
area  that  is  often  a  casue  for 
concern  for  the  retail 
pharmacist." 

Full  details  of  the  scheme  are 
available  from  Unichem's  Retail 
Finance  Department  Tel:  01  391 
2323. 

Adding  value 
to  brands 

What's  in  a  name?  Quite  a  lot, 
says  Peter  Jensen,  managing 
director  of  Beecham  Toiletries 
and  Healthcare,  who  sees  value  in 
the  brand  name,  brand  goodwill 
and  brand  image  or  identity. 

Most  important,  he  told  a  KAE 
Development  Conference,  was 
the  brand  name  with  its  associated 
consumer  awareness  which 
depended  on  the  marketing 
support  that  the  brand  had 
received  in  recent  years.  The 
brand  name  might  well  have, 
developed  an  outdated  image,  but 
with  the  right  marketing  strategy 
this  image  could  be  shifted.  Mr 
Jensen  used  the  Brylcreem  brand 
to  illustrate  this  as  having  been 
associated  with  a  "gungy  cream' ' 
and  now  relaunched  into  a  range  of 
modern  hair  products. 

The  second  asset  was  said  to 
be  the  goodwill  associated  with 
the  brand.  Again,  this  could  be 
active  or  latent  where  perhaps  the 
product  had  been  left  without 
support  or  innovation  in  a  static 
market.  Using  Setlers  as  an 
example,  changes  in  flavours  and 
additions  to  the  range  had 
increased  the  market  share  by  8 
per  cent.  In  launching  Setlers 
Turns  he  said  10  per  cent  of  the 
market  was  taken  within  the  first  J 
year,  a  very  difficult  thing  to  do  I 
with  a  new  brand  name. 

Lastly,  strong  brand  images 
like  Lucozade's  can  be  changed. 
Mr  Jensen  said  it  has  gone  from 
something  associated  with  the 
sickbed  to  a  health  drink. 
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COMING  EVENTS 


Rough  ride  for 
OTCs  in  Europe 


Europe  continues  to  work 
owardsa  "passport"  marketing 
luthorisation  for  non- prescription 
products ,  says  John  Wells  of  the 
iuropean  Proprietary 
\ssociation,  echoing  his 
entiments  expressed  in  Geneva, 
ast  year  (C&D  June  25  pl262). 

Speaking  at  last  week's 
onference,  "OTC  Drugs  -  one 
iuropean  market  or  twelve," 
irganised  by  Frost  &  Sullivan  at 
3righton,  his  view  was  that  there 
vould  be  "a  slow  harmonisation  of 
jroducts  throughout  Europe". 

This  would  be  led  by 
ompanies  obtaining  ' '  marketing 
uthorisations"  for  particular 
roducts,  for  particular 
ndications,  which  each  country 
night  find  acceptable.  As 
jarmonisation  proceeded  these 
roducts  and  their  ingredients 
yould  become  accepted  as  safe 
nd  effective  —  pan-European 
)TCs. 

The  question  of  retail 
istribution  of  pharmaceutical 
rould  not  be  answered  by  1992, 
nd  would  remain  as  it  is  now 
Wthin  each  member  state .  There 
rould,  however,  be  control  and 
armonisation  of  ingredient 
lassification  —  prescription  only, 
harmacy  only  and  for  general  sale 
at  some  early  date. 
In  a  review  of  OTC  products 
/hich  had  "traded  places"  having 
een  available  only  by 
rescription,  Dorothy  Knightly,  of 
ntercontinental  Medical 
tatistics,  saw  "the  grass  not 
eing  so  green  over  the  hedge ' ' . 
lone  of  the  60  products  which  had 
'een  voluntarily  removed  from 
le  prescription  list  in  Italy  and 
?launched  on  the  OTC  market 
ad  succeeded  in  even  maintaining 
ales  volume. 
In  the  UK  black  listing  of  cough 
medies,  "which  were  seen  as  a 


range  of  products  well  able  to 
survive  the  challenge",  resulted 
in  a  loss  of  some  20  per  cent  in 
sales  value.  Similar  delisting  in 
Germany,  Holland  and  Ireland 
was  followed  by  an  initial  growth  in 
total  sales,  but  this  was  due,  Ms 
Knightly  said,  to  the  fact  that 
prescriptions  in  these  countries 
were  still  permitted  for  certain 
conditions  or  age  groups.  The  final 
story  was  however  similar  —  a  fall 
in  sales  to  a  plateau  some  80  per 
cent  of  the  original  figure. 
Attempts  to  rectify  this  by 
increasing  the  sales  price  only 
distorted  the  inevitable  pattern. 

In  reviewing  "the  meteoric 
rise  in  UK  sales  of  Nurofen  from 
below  £3m  in  1985  to  nearly  £6m 
in  1988"  Ms  Knightly  noted  that 
for  various  reasons  it  had  failed  to 
penetrate  the  European  market 
by  more  than  5  per  cent,  to  date. 
She  saw  "that  the  entry  of  new 
ingredients  into  major  markets  is 
not  a  pre-requisite  to  success,  but 
rather  as  a  new  product 
competing  for  market  share". 

A  similar  conclusion  can  be 
drawn  from  "The  Otriven 
Strategy"  presented  by  Erhard 
Heck  of  Ciba-Geigy,  where 
although  Otriven  was  supported 
by  a  massive  marketing  spend,  it 
failed  to  significantly  increase  the 
total  rhinological  market.  The 
strategy  did  result  in  a  significant 
increase  in  market  share  and 
brand  awareness  in  Germany,  but 
this  was  at  the  expense  of  the 
competition. 

Dorothy  Knightly  concludes: 
"It  is  the  consumer  who  has  to 
'trade  places'  if  the  OTC  market 
is  to  grow.  Neither  delisting  nor 
voluntary  movement  of  products 
to  the  OTC  sector,  or  new  in- 
gredients have  provided  the  true 
incentive  for  the  consumer  to 
purchase  more". 


PMS  look  at 

the  NHS 
White  Paper 

The  Pharmaceutical  Marketing 
Society  is  holding  a  symposium 
entitled:  '  'The  White  Paper  on  the 
NHS  —  snakes  or  ladders  " ,  at  the 
Royal  Pharmaceutical  Society,  1 
Lambeth  High  Street,  London 
SW1,  on  April  7,  at  9.15am. 

The  day  will  be  chaired  by 
Bernard  Hardisty  of  Sterling- 
Winthrop  and  speakers  include 
Alan  Smith  of  the  British  Generics 
Manufacturers  Association  on 
'  'The  impact  on  pharmacy  and  the 
industry"  and  Roger  Mee  of 
Healthcare  Management  Brokers 
on  "Can  industry  respond". 
Representatives  from  the 
Department  of  Health  and  the 
British  Medical  Association  will 
speak  for  and  against  the 
proposed  reforms. 

PMS's  general  meeting  will 
take  place  after  lunch.  The  cost  is 
£40  and  further  details  are 
available  from  Mrs  J.  Hicks,  PMS. 
Tel:  03616  260. 


Monday,  March  20 

Mid  Glamorgan  Branch,  RPSGB. 

Globe  Hotel,  Pontypridd.  "Are 
pharmacists  the  dentist's  enemy?"  by 
Dr  P.  Crawford,  University  Hospital 
School  of  Dentistry. 

Tuesday,  March  21 

Bristol     Branch,  RPSGB. 

Postgraduate  Centre,  Southmead 
Hospital  at  8pm.  Meeting  to  discuss 
the  subject  of  the  Society's  special 
general  meeting. 

Barking    Branch,  RPSGB. 

Academic  Centre,  Oldchurch  Hospital, 
at  7.30pm.  "New  Drug  Tariff 
regulations  for  elastic  hosiery,"  by 
Jane  Long,  Scholl  UK. 

Wednesday,  March  22 

Hull  Pharmacists'  Association. 

Postgraduate  Centre,  Hull  Royal 
Infirmary,  Anlaby  Road,  Hull  at 
7.45pm  for  8.  Joint  meeting  with  the 


Royal  Society  of  Chemistry.  "Caves  in 
South  East  Asia  in  3D, "  by  Mr  A.J. 
Eavis. 

Thursday,  March  23 

Weald  of  Kent  Branch,  RPSGB. 

Postgraduate  Medical  Centre,  Kent  & 
Sussex  Hospital,  at  7.45pm. 
Postgraduate  course  on  geriatrics: 
' '  Drug  usage  and  compliance  "  by  Dr 
L.J.  Christopher,  consultant  in 
genatnc  medicine,  Pembury  Hospital. 

Northern  Scottish  Branch, 
RPSGB.  Postgraduate  Centre, 
Raigmore  Hospital,  Inverness,  at 
7.45pm.  "The  shroud  of  Tunn"  by  Dr 
P.J.  Nicholls. 

Advanced  information 

British  Association  of 
Pharmaceutical  Physicians. 

Symposium  on  a  future  global  research 
strategy  to  be  held  at  the  Royal  Society 
of  Medicine,  1  Wimpole  Street, 
London  W1M  8AE.  Speakers  include 
Dr  W.  Jenkins,  director  of  clinical 
research,  Glaxo  and  Dr  Brian 
Gennery,  group  medical  director,  Lilly 
Research  Ltd.  The  cost  for  BrAPP 
members  is  £40  and,  non-members 
£50.  Closing  date  for  applications  is 
April  4 ,  further  details  from  Elizabeth 
Richardson,  BrAPP  administrator 
(Tel:  01-491  8610.) 

United  Kingdom  Clinical 
Pharmacy  Association.  Workshop 
on  "Therapeutics  into  practice"  at  the 
Markfield,  Leicestershire,  April 
21-23.  Topics  will  include  clinical 
pharmacy  as  applied  to  the  intensive 
care  and  renal  units,  and  anticoagulant, 
diabetic  and  rheumatology  clinics.  The 
cost  for  UKCPA  members  is  £1 10  and 
non-members  £130.  Further  details 
from  Mrs  Linda  Stephens,  Pharmacy, 
Leicester  General  Hospital  (Tel:  0533 
490490  ext  4465.) 

IBC  Technical  Services  Ltd. 

Conference  on  "New  strategies  for 
developing  pscyhotropic  drugs,  at  the 
Royal  College  of  Physicians,  11,  St 
Andrews  Place,  Regents  Park, 
London  NW1,  April  24-25.  Speakers 
include  Dr  G.  Goodwin,  Royal 
Edinburgh  Hospital  on  "The 
measurement  of  neurotrans- 
mitter function  and  drug  action  in 
man",  and  Professor  B.  Bostall, 
University  of  Bradford  on  "New 
strategies  in  the  search  for 
antischizophrenia  drugs."  The  fee  is 
£395  excluding  VAT.  Further  details 
from  Penny  Robinson,  IBC  Technical 
Services  Ltd,  (Tel:  01-236  4080.) 


Sure-Lax  is  a  safe,  effective 
and  gentle  laxative 
you  can  recommend 
with  confidence. 


rfpberry  fiav« 
v  laxatives 


SELLER 


Available  in  two  sizes,  Sure-Lax 
is  a  sure  seller.  Make  sure  you  stock  it. 

A    SURE    SHIELD    FAMILY  REMEDY 


E  I)  Marketing  Ltd  .Burton  on  Trent, StoHs 
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BUSINESS  ANDTH 


lowdown,  but  recession  not  in  sight 


With  the  economy  now  apparently 
set  to  achieve  a  'soft  landing'  from 
the  boom  of  last  year,  business 
observers  predict  a  substantial 
slowdown  in  growth  during  1989, 
but  no  recession  during  the  period 
to  1992. 

The  ever-gloomy  National 
Institute  of  Economic  and  Social 
Research  expects  the  growth  in 
consumer  spending  to  slow  to  3.2 
per  cent  in  1989  and  0.7  per  cent 
in  1990,  compared  with  6.2  per 
cent  in  1988.  And  despite  the 
slowdown,  the  Institute  doubts  if 
important  gains  will  be  made  in  the 
battle  against  inflation. 

A  more  optimistic  forecast 


from  the  London  Business  School, 
however,  sees  the  volume  of 
consumer  spending  rising  by  2.2 
per  cent  in  1990,  although  it  is 
slightly  less  hopeful  than  the 
Institute  about  prospects  for  this 
year,  expecting  a  gain  of  2.4  per 
cent. 

Clear  indications  that  high 
interest  rates  have  already  dented 
consumer  spending  come  in  the 
CBI/FT  survey  of  the  distributive 
trades.  It  shows  that  51  per  cent 
of  the  retailers  questioned  said 
their  January  sales  were  higher 
than  a  year  earlier,  and  27  per  cent 
sales  were  lower.  Retail  chemists 
reported  the  best  sales  increases 


Chemists'  goods  price  inflation  moves  up 
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Wholesale  prices  of  pharmaceuticals  steady 


Producer  selling  prices 
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Perfumes,  cosmetics  and 
toilet  preparations 
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Pharmaceutical  products 
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Output  of  toiletries,  cosmetics  gathers  pace 


production 
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Perfumes,  cosmetics  and 
toilet  preparations 


Retail  chemists'  sales  growth  slows 


Retail  sales       (value,  three  months  average) 
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in  January. 

According  to  the  survey,  the 
growth  in  orders  placed  by  retailer 
slowed  further  at  the  beginning  of 
the  year,  but  a  slight  pick  up  is 
expected.  Stocks  in  relation  to 
expected  sales  were  also  run 
down  a  little  in  January. 

Official  retail  sales  figures  for 
January  show  volumes  down  1.5 
per  cent  on  provisional  estimates, 
the  biggest  monthly  fall  since  May 
1987.  Detailed  figures  for 
December  indicate  that  the  value 
of  total  retail  sales  was  11  per  cent 
higher  than  in  December  1987. 
For  retail  chemists,  the  value  of 
business  (excluding  NHS  work) 
was  18  per  cent  above  that  of 
December  1988. 

Taking  the  year  as  a  whole, 
the  value  of  chemists'  sales  was 
15  per  cent  up  on  the  previous 
year,  which  allowing  for  the  rise  in 
retail  prices,  suggests  a  volume 
increase  of  some  10  per  cent. 

Demand  for  perfumes, 
toiletries  and  cosmetics  increased 
in  value  during  the  third  quarter  of 
last  year  to  £355m,  up  from 


£335m  in  the  second  quarter,  and 
2  per  cent  higher  than  at  the  same 
time  in  1987.  Imports  increased 
22  per  cent  during  the  third 
quarter,  to  £82m,  just  £2m  more 
than  in  the  third  quarter  of  1987. 

Meanwhile  in  the  UK 
consumption  of  pharmaceuticals 
rose  by  20  per  cent  between  the 
three-month  periods  July  to 
September  of  last  year  and  1987. 
Third  quarter  sales  were  £981m, 
of  which  £239m  was  sourced  from 
foreign  suppliers. 

Manufacturers'  prices  of 
pharmaceuticals  and  toiletries  are 
now  rising  at  annual  rates  of  3  per 
cent  and  4  per  cent  respectively, 
while  at  the  retail  level  the  cost  of 
chemists'  goods  is  climbing  at  an 
annual  rate  of  nearly  6  per  cent. 

Barclays  Review  say 
pharmaceutical  production 
increased  10  per  cent  in  1988, 
mainly  due  to  good  export 
performances.  Manufacturers 
gross  operating  margins 
strengthened.  The  industry's 
profitability  is  now  similar  to  that 
last  recorded  in  the  early  1970s. 


BUSINESS  STATISTICS 


Prices  and  Cost 

Period 

latest 

Previous 

%  change 
on  year 

Retail  prices  (January  1987  =  100): 

all  items 

Jan 

111.0 

110.3 

7  5 

chemists  goods 

Jan 

111.1 

110.1 

5.7 

Producer  prices  (1985  =  100): 

manufacturing  industry,  exel  food 

Jan 

117.5 

115.9 

5.4 

chemical  industry 

Jan 

114.8 

113.4 

4.9 

pharmaceutical  products 

Jan 

116.9 

115.7 

2.7 

toilet  preparations  for  men 

Jan 

131.8 

130.3 

6.6 

other  toilet  preparations 

Jan 

114.3 

113.0 

4.1 

surgical  bandages,  etc 

Jan 

125.4 

124.7 

5.6 

photographic  materials  &  chemicals 

Jan 

116.3 

115.0 

Average  earnings*  (Jan  1985  =  100): 

distribution  and  repairs 

Nov 

126.7 

126.0 

8.0 

Output  &  overseas  trade 


.Manufacturers' sales*  (£m): 

pharmaceutical  products 

perfumes,  cosmetics  and  toilet  preparations 
Total  ho^rie  sales* 

pharmaceutical  products 

perfumes,  cosmetics  and  toilet  preparations 
I  K  imports*  (I'm): 

pharmaceutical  products 

perfumes,  cosmetics  and  toilet  preparations 


3rd  qtr 

1206 

1163 

18 

3rd  qtr 

395 

357 

5 

3rd  qtr 

981 

937 

20 

3rd  qtr 

355 

335 

2 

3rd  qtr 

239 

222 

12 

3rd  qtr 

82 

67 

3 

Em 


Sales 

Consumer  expenditure  (£bn  1985  prices) 

4th  qtr 

65.3 

64.4 

5.5 

Retail  sales*  (value  1980=  100): 

all  retail  businesses 

Dei 

272 

216 

11 

chemists 

Dec 

362 

276 

18 

Business  indicators 

Av  erage  earnings  index  (1985  =  100) 

Dec 

134.2 

130.7 

10.9 

Capital  expenditure  (1985  prices)  £m: 

distribution 

3rd  qtr 

1566 

1748 

-4.8 

Stock  changes  (1985  prices)  £m: 

wholesalers 

3rd  qtr 

143 

124 

retailers 

3rd  qtr 

43 

149 

Unemployment  (UK  percent) 

Jan 

7.0 

7.2 

-21.4 

Sources:  Central  Statistical  Office.  Department  of  Employment.  Department  of  Trade  and  Industry. | 
HM  Customs  &  Excise,  OPCS. 
All  figures  seasonally  adjusted  except  where  marked* 
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APPOINTMENTS 


THIS  JOB  IS  CHILD'S  PLAY  F0ft 
EXPERIENCED  CHEMIST  SALES  AGENTS. 


CONTINUING  EXPANSION  HAS  CREATED  FANTASTIC 
OPPORTUNITIES  IN  THE  BA3YTHINGS  DIVISION  OF  VAKIN 
UK.  WE  ARE  BRITAIN'S  LEAVING  SUPPLIER  OF  SOFT  TOYS, 
AND  PART  OF  A  MULTINATIONAL  CORPORATION  WITH 
A  TURNOVER  EXCEEDING  $200  MILLION. 
BABYTHINGS  SUPPLIES  SOFT  TOYS  AND 
A  WIDE  RANGE  OF  LICENSED 
MERCHANDISE  AIMED  AT  THE  UNDER  FIVES. 
WE  HAVE  THE  EXCLUSIVE  LICENCE 
FOR  SOME  OF  BRITAIN'S 
MOST  POPULAR  CHARACTERS, 
NAMES  LIKE  DENNIS  THE 
MENACE  AND  GARFIELD'  THAT 
WILL  MAKE  THIS  JOB  AS 
EASY  AS  ABC. 

WE  HAVE  OPENINGS 
THROUGHOUT  THE  UK  FOR  FIRST  CLASS, 
EXPERIENCED  SALES  AGENTS,  WITH  ACCOUNTS 

c  DC  THOMSON  SCO,  LTD,  1989 


INCLUDING  WELL  KNOWN  MULTIPLES  AND 
INDEPENDENTS.  EXPERIENCE  IN  SELLING  TO 
THE  CHEMIST  TRADE  IS  ESSENTIAL  WE  ARE 
LOOKING  FOR  PEOPLE  WITH  THE  POTENTIAL 
TO  ACHIEVE  TOP  SALES  FIGURES  AND  THE 
AMBITION  TO  REALISE  SUBSTANTIAL 
EARNINGS  WITH  THIS  DYNAMIC  COMPANY. 
FOR  THE  RIGHT  PERSON,  HIGH  EARNINGS 
WILL  BE  CHILD'S  PLAY 


FOR  FURTHER  DETAILS  PLEASE 
CONTACT  DENNIS  WOODRUFF  IN 
WRITING  NOW  AND  SEND  YOUR 
C.V.  TO: 
DAKIN  UK 

DAKIN  HOUSE,  PEMBROKE  AVENUE 
WATERBEACH,  CAMBRIDGE.  CB5  90R 


A  Dakirs  is  far  Keeps 


AGENTS 


RETAIL  AGENTS 
REQUIRED  NATIONALLY 

To  carry  an  exclusive  range  of  Manicure  Implements 
and  sets  manufactured  in  England. 

Please  apply  to: 
HERBERT  BAUMANN  LTD 
11/21  PAUL  STREET.  LONDON  EC2A  4JU 
TELEPHONE:  01-638  0211 


WORLD'S  MOST 
REVOLUTIONARY  PRODUCT!! 

Young  dynamic  Company  in  Cosmetics  &  Toiletries  is  looking  for  the  best 
Sales  Agents  for  Department  Stores  and  the  independent  Chemist  Sector  on 
a  national  scale. 

High  percentage  on  high  results. 
Conracr.  H  Tinchant  UK  Limited 

The  Royal 

Suites  25,  26  &  27 

Market  Square,  Kirkby  Lonsdale 

Lanes  LA6  2AE 

Tel:  0468  72220     Fax:  0468  7221  1 
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AGENTS 


CONSULTANCY  SERVICES 


AGENTS! 
AGENTS! 
AGENTS! 

Agents  required  for  a  leading 
Generic  Wholesaler  throughout 
England,  Scotland,  and  Northern 
Ireland. 

Apply  to:  National  Generics 
170  Cape  Hill 
Smethwick, 
Warley 

West  Midlands 
B66  4SJ 

Telephone:  021  565  3101 


PHARMACY 
MARKETING 
SERVICES 

A  Marketing  Consultancy  Service  for  Retail 
Pharmacies.  Suitable  for  individual  pharmacies  of  all 
sizes  and  for  groups,  aimed  at  helping  you  to  achieve 
improved  sales  profit  and  image. 

Amongst  the  sendees  offered  are: 

*  Strategic  Planning. 

*  Business  Analysis. 

*  Store  Layout. 

*  Space  Apportionment. 

*  Product  Selection. 

*  Merchandising. 

*  Training. 

*  Security. 

For  a  free  appointment  to  discuss  your 
opportunities  contact: 
Ian  D.  Glass  MRPharmS. 
6,  Southdown  Terrace, 
Steyning,  West  Sussex 
BN44  3YJ.  Tel:  (0903)  814810. 


STOCK  FOR  SALE 


SAVE  WITH  CAMPDALE 


C  AMPDALE  LTD 

67,  CENTRAL  ROAD, 
HUGGLESCOTE, 
COALVILLE, 
LEICESTER  LE62FJ. 

Subject  to  availability 


NAPROXEN  500mg 

100 

6.25 

IBUPROFEN600mg 

100 

2.95 

ATENOLOL  50mg 

28 

2.99 

DILTIAZEM  60mg 

100 

12.75 

AZATHIOPRINE  50mg 

100 

12.40 

QUININE  SULPHATE  300mg 

500 

11.90 

ISOSORBIDE 

MONONITRATE  20mg 

100 

4.75 

SAVE  £  £  with  CAMPDALE  LTD 
COALVILLE  (0530) 
^  510520 


THE  FILM  MAN 

DAVE  ROTHWELL 

110  24  from  IS? 

126  24  from  40p 

13512  from  75p 

135  24  from  75p 

135  36  from  £1.00 

120  Colour  from  95p 

Disc  from  40p 

El 80  Video  Tape  £1.75 

Polaroid,  Kodak,  Fuji,  Agfa  —  all  at  good  discounts. 
Good  prices  for  colour  sheet  paper. 

ROLL  PAPER  FOR  MIMILARS  SUPPLIED 
D.V.  ROTHWELL  LTD. 

138  Westmoreland  Avenue,  Blackpool  FY  1  5QW. 
Telephone:  0253  697094.  Car  phone:  0836  614018 


LABELS 


QUALITY  LABELS  delivered  in  14  DAY 

OR  NO  CHARGE 

That's  the 
PARK  PRINTING  PLEDGE 

PARK  PRINTING,  183  GREAT  HOWARD  STREE 


SAVE  £££££££££ 


^88^051.298  223^ 

*  OfflR  APPUIS  TO  U.K.  MAINLAND  ONLY:  WKfTTtN  DETAILS  PKOVItp 


PATIENT  MEDICATION  RECORDS 
CARDS  AND  FORMS 

CREDIT  CARD  SIZED  PLASTIC  CARDS  WITH  AN  EASY  TO  USE  DATA 
SEAL  SYSTEM  AND  PATIENT  DETAIL  FORMS  ARE  NOW  AVAILABLE. 

PHONE  JULIE  FOR  DETAILS  AND  SAMPLES. 
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LABELLING  SYSTEMS 


SHOPFITTINGS 


Simply  the  best 


NOW  AVAILABLE   

Simply  the  best 

PATIENT  MEDICATION  RECORD 
LABELLING  SYSTEM 

■  Faster  ■  Easier  to  use   MFull  drug  interaction 
UFull  BNF  Warning  ■  Direct  order  entry 

AND  YOU  CAN  TRY  BEFORE  YOU  BUY 

Contact  David  Coleman  or  Mike  Spnnce  MPS  For  a  demonstration  or  trial 
PARK  SYSTEMS  LTD 


mmw.uci  :>in>et  2233 

A  FULL  RANGE  OF  PC  BASED  LABELLING  AVAILABLE 


Liverpool  L3  7DL  Tel: 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM,  V 


ORALABEL  PC 

"The  Ultimate  in  pharmacy  labelling..." 

"Versatile"  "Uncomplicated" 
"IBM  PC  Compatible"  "Quality  Software" 

NOW:  also  available  with  patient  records  | 


.IDC. 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester  M25  8WB. 
ENQUIRIES:  061-773  7909 


John  Mrfiardion 
Compute™  Ltd 


In  Pharmacy  Labelling 


Smm  **  In  \iii<>-(  »r(!ri  Mo«  k  ( :(ini ml 

■Hi  *■  In  Customer  Service 

^B*"  In  Systems  Development 

Full  patient  records 

with  drug  interactions 

FREEPOST,  Preston  PR5  6 BR  Telephone:  (0772)  323763 


Outlay  7^<w  %ttA  TZetutti 


design 


1.  Creators  of  imaginative  concepts  that  work. 

2.  Specialists  in  both  traditional  &  continental  dispensary 
fittings. 

3.  Competitive  prices  &  attractive  finance  facilities  which 
makes  quality  affordable  to  all.  


BRISTOL 
0761  -41  8341 


EXETER 
0392-437791 


SEE 


Specialists  in 
pharmacy  design 
and  construction 


the  shopfitters 


LUXLINE  LTD 
8  Commerce  Way,  Leighton  Buziard 
Bedfordshire 
Telephone:  (0525)  381 356 
Fax:(0525)382761 


NPA 
APPROVED 


aApeils  Systems  Ltd 


Umdasch 

Fama 


Unit  P,  Kingsway  Trading  Estate 
Kingsway,  Luton,  Beds  LU1  1  LP 
Telephone  Luton  (0582)  4571 1  1 


m 

Approved 


I  NATIONAL 

Shopfitting  styles  SESttS4 
for  modern  selling 

★  Competitive  prices 

★  Attractive  designs          ★  Dispensary  fittings 

★  Unsurpassed  quality       ★  Incredible  space  saving 


96%  of  retail  pharmacies  receive 
Chemist  &  Druggist  —  a  vast  market  for 
shopfitting  products.  To  advertise  in  this 
section  contact 
Duncan  Reed  on  0732  364422. 


SHOPFITTINGS 


0626  -  834077 

COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CHA»itS  mSINESS  PA«K,  OtO  NEWTON  «QAD  HtATHHElD  DEVON  iQM  6UT 
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ABOUT  PEOPLE 


PSNI  honours 
two  Fellows 

Two  community  pharmacists  from 
the  Province,  Noel  Weldon  Bell 
and  Derek  Corbett,  have  been 
presented  with  Fellowship 
certificates  by  the  president  of  the 
Pharmaceutical  Society  of 
Northern  Ireland,  Tom  Hunter, 
for  enhancing  the  reputation  of  the 
profession. 

Mr  Bell  acquired  his  pharmacy 
in  Fintona,  co  Tyrone  in  1959,  two 
years  after  registering.  A  member 
of  the  Pharmaceutical  Contractors 
Committee  and  a  member  of  the 
Western  Board,  Mr  Bell  was  a 
founder  member  of  the 
Fermanagh  and  West  Tyrone 
Association  and  is  a  strong 
supporter  of  his  local  branch  of  the 
Society. 

The  president  said  Mr  Bell 
was  also  active  in  the  local 
community  being  a  justice  of  the 
peace,  treasurer  of  the  select 
vestry  of  the  Church  of  Ireland 
and  involved  with  the  local  Youth 
Council.  "I  think  you  will  agree 
Mr  Bell  is  a  very  worthy  person  to 
receive  this  fellowship. ' ' 

Mr  Bell  thanked  colleagues  for 
their  professional  support  and  paid 


Cancer 
scholarship 

Lederle  Laboratories  are 
providing  a  scholarship  of  £1 ,000 
for  pharmacists  with  an  interest  in 
cytotoxic  drugs  and  the  treatment 
of  cancer  patients. 

This  scholarship  will  provide 
the  winner  with  the  opportunity  to 
do  some  research  either  in  the  UK 
or  abroad. 

To  apply  applicants  should 
write  an  essay  (with  an  oncology 
bias)  of  no  more  than  1 ,000  words 
on  how  they  would  spend  the 
money.  Entry  forms  are  available 
from  Linda  Squires  at  Counsellor, 
The  Three  Pines,  Church  Road, 
Penn,  Bucks  HP10  8EG. 


President  of  the  Pharmaceutical  Society  of  Northern  Ireland  Tom 
Hunter  pictured  with  Derek  Corbett  (left)  and  Noel  Bell  (right)  after 
presenting  them  with  their  Fellowship  certificates  last  week 


tribute  to  young  pharmacists 
"who  showed  great  promise." 

A  proprietor  pharmacist  in 
Bangor  since  1973,  Derek 
Corbett  first  went  into  business  in 
Gilnahirk  in  1960  after  registering 
in  1959. 

Mr  Corbett  was  president  of 
the  Ulster  Chemists  Association 
in  1975  and  president  of  the 
Society  in  1985.  The  president 
paid  tribute  to  his  artistic  and 
practical  ability  which  had  been 
used  by  Council  over  the  years .  A 
number  of  antiques  and  artifacts 


had  been  acquired  by  the  Society 
after  Mr  Corbett's  prompting. 

Mr  Corbett  is  also  an  elder  of 
Gilnahirk  Presbyterian  Church 
where  he  takes  a  special  interest 
in  youth  work. 

The  president  said  Mr  Corbett 
is  held  in  the  highest  regard  by  his 
peers  for  the  standard  of  his 
practice  and  his  service  to  the 
community. 

In  reply  Mr  Corbett  said  the 
profession  had  been  good  to  him 
and  he  was  grateful  if  he  had  been 
able  to  put  something  back. 


Pharmacists  Mr  R.  Patel  and  Mr  J.  Patel  at  their  pharmacy, 
Safedales,  in  Church  Street,  Stoke  Newington,  are  presented  with  a 
Krups  tea  and  coffee  maker  and  six  mugs,  along  with  a  year's  free 
supply  of  tea  and  coffee  by  Wellcome  area  representative  John  Makin . 
The  brothers  won  the  prize  in  the  Simply  Gentle  cotton  wool  promotion 
organised  by  the  McDonald  &  Taylor  Division  of  Wellcome 


Softie 


Unichem  chief  executive  Peter 
Dodd  welcomes  Dame  Jill  Knight,  I 
MP  for  Birmingham '  s  Edgbaston I 
constituency,  to  the  company's! 
Chessington  headquarters.  Darnel 
Jill,  chairman  of  the  Conservative] 
Backbench  Committee  on  Health,! 
is  one  of  a  long  succession  of  MPs! 
who  have  gained  an  overview  ofl 
pharmaceutical  wholesaling  from| 
Unichem. 


APPOINTMENTS 


Vestric  Ltd  have  appointed  Quintinojl 
(Dino)        Perdicchia  as 
representative  for  the  Bristol 
area. 

Jay  Group  Ltd  have  appointed 
Michael  Green  as  director  of  their 
Optical  Division. 

Food  Brokers  Ltd  have  appointed  Nik 
Smith  as  sales  director  and  Henry 
Kotara  as  national  account 
manager  for  the  Chemist  Brokers 
Division. 

G  D  Searle  have  appointed  Chrisl 
Martin  as  product  manager] 
responsible  for  Flix  sweeteners.  I 
Duracell  UK  Ltd  have  appointed! 
Roger  Murphy  as  national  field! 
sales  manager.  He  was  formerly^ 
with  Beecham  Bovril  Brands. 
Janssen  Pharmaceutical  Ltd  have 
appointed  Alan  E.  Hicks  asj 
marketing  director  of  the  UKI 
company. 

Carronshore  Marketing  International! 

have  appointed  Ronald  A.  Piatt  asJ 
managing  director  of  Carronshore  I 
and  Scottish  Fine  Soaps. 


Typesetting  and  graphics  by  Magset  Ltd.  Sidcup,  Kent  Pnnted  by  Riverside  Press  Ltd,  Whitstable,  Kent.  Published  by  Benn  Publications  Ltd.  Sovereign  Way.  Tonbridge,  Kent  TN9  1RW 
Registered  at  the  Post  Office  as  a  Newspaper  29/27/24s  Contents  ©  Benn  Publications  Ltd  1989.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted  in 
any  form  or  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications. 
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Limmits.  Good  News 


all  the  way 


lawful 

they" be" 


New  Range . . .  New  Recipes . . . 


VANILLA  •  ORANGE  •  COFFEE 
CHOC  MINT 


APPLE  &  CINNAMON  •  LEMON  &  GINGER 
APRICOT  •  ORANGE  &  RAISIN 


New  Display . . .  Major  National  Campaign^ 


t 


UmmllS  is  a  registered  trademark 


Limmits 


Counting  the  calories  has  never 
been  more  delicious,  because  this 
year  Limmits  are  back  with  tempting 
new  flavours  and  an  exciting  new  range. 

A  major  promotion  in  the  women's 
magazines  will  spread  the  message 
far  and  wide,  while  in-store  there'll 
be  plenty  of  impact  from  an 
eyecatching  mobile,  colourful 
showcard  and  shelf  talkers  and,  for 
your  customers,  an  attractive  and 
informative  leaflet. 

So  don't  miss  die  Good  News.  All 
you  need  to  do  is  order  the  Limmits 
range  from  your  wholesaler  and  get 
the  display  material  from 
Bayer  UK  Ltd,  Consumer 
Products  Division, 
Bayer  House,  Newbury 
RG13  1JA. 


MORE  THAN  A  HANDFUL  OF  REASONS  TO  CHANGE  TO 


Fast  Aid 


Last  year,  sales  of  Fast  Aid  grew 
by  a  staggering  58%.  Now 
we've  talked  to  plaster 
buyers  to  find  out  how  to 
make  Fast  Aid  even  more 
successful. 
They  told  us. 
So  new  Fast 
Aid  has  a  full 
hand  of 
improvements. 
If  your 

customers  want  a 
plaster  that's  a  cut 
above  the  rest, 
recommend  Fast  Aid. 
A  quality  product. 
From  Robinson. 


PROTECTION 

-  larger  pad  sizes  for  greater  comfort. 


APPEARANCE 

-  impactful  new  design  to 
complement  our  unique  plastic  bo/. 


COLOUR 

-  fabric  matched  to  natural  flesh  tones. 


Mid 

STRETCH  FABRIC 
24  ASSORTED 


Fast  Aid 

STRETCH  FABRIC 

1 

1m  DRESSING  STRIP 


CLEAR 


1 


24  ASSORTED 


ROBINSON 

ROBINSON  HEALTHCARE 
HIPPER  HOUSE 
CHESTERFIELD  S40  IYF 


CONVENIENCE 

-  now  easy  peel  wrappers  on  each  plaster. 


Fast  Aid  1  Fast  Aid 


WASHPROOF 


RANGE 

-  wider  choice  of  individual 
plaster  sizes. 


PLUS 

-  extra  promotional  support 


Fast  Aid 

WASHPROOF 


8 


